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Is  Real  Supremacy 
In  Automobile  Advertising 


Opinions  Differ  Here 

But  Not  Here 

Nor  Here 

Most  national  advertisers  be¬ 
lieve  in  Sunday  advertising.  A 
few  believe  in  Sunday  advertising 
exclusively.  Some  do  not  believe 
in  Sunday  advertising  at  all.  Prac¬ 
tically  all  advertisers  believe  in 
week-day  advertising.  Most  ad¬ 
vertisers  believe  in  botb. 

Your  own  borne  town  news¬ 
papers  will  show  you  that  more 
advertising  is  done  on  week-days 
than  on  Sundays.  That  is  be¬ 
cause  the  greater  number  of 
advertisers  believe  that  the  proper 
time  to  secure  buying  attention  is 
on  one  or  more,  or  all,  of  the  six 
business  days  of  the  week.  And 
their  experience  proves  this  buy¬ 
ing  attention  to  be  more  effective 
when  it  is  commanded  at  home  in 
the  evening,  when  individual  and 
family  needs  are  determined  and 
discussed. 


In  Chicago  there  is  no  differ¬ 
ence  of  opinion,  so  far  as  The 
Daily  News  is  concerned,  in  the 
six-day  field.  More  business  men 
buy  more  Daily  News  advertising, 
both  local  and  national,  than  they 
buy  of  any  other  Chicago  news¬ 
paper  on  the  six  buying  days  of 
the  week. 

The  Daily  News  leads  in  nearly 
every  important  department  of 
advertising,  display  and  classified. 

It  is  the  predominant  week-day 
newspaper  of  Chicago,  and  the 
best  advertising  brains  in  America 
act  on  the  fact. 


The  uncontested  leadership  of 
The  Daily  News  in  all  depart¬ 
ments  of  advertising  on  the  six 
business  days  of  the  week  makes  it 
the  natural  week-day  preference 
of  the  automobile  advertiser. 
There  is  little  or  no  difference  of 
opinion  on  this,  as  is  shown  by  the 
record  of  automobile  lineage  in 
Chicago  for  the  month  of  Jidy, 
1919: 

Line!! 

The  Daily  News  FIRST .  . .  62,66.3 

Post  . 47,70.3 

Tribune  . 40,123 

Journal  . 23,046 

American . 21,646 

Herald  and  Examiner ....  12,.343 

Automobile  advertisers  realize 
that  the  American  Family  is  the 
buying  jury  when  the  automobile 
is  bought.  Therefore  they  turn 
first  to  The  Daily  News  because 
77.7%  of  all  the  people  in  Chi¬ 
cago  and  suburbs  read  The  Daily 
News  every  day. 


THE  DAILY  NEWS 

First  in  Chicago 
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Canadian  Reciprocity 

Canadians  are  perhaps  just  a  wee  bit  clannish.  They  think 
pretty  well  of  Canada,  of  themselves  and  of  their  fellow  Cana¬ 
dians  and  Canadian  institutions. 

They  read  Canadian  newspapers,  buy  their  goods  from 
Canadian  merchants  and  are  quick  to  recognize  and  respond  to 
reciprocity  on  the  part  of  manufacturers  in  the  United  States 
who  go  into  Canada  with  this  idea  in  mind. 

Do  not  treat  Canada  as  a  by-product.  Do  not  rely  upon  the 
by-product  circulation  of  United  States  publications  to  popular¬ 
ize  your  merchandise  in  Canada. 

Canadian  people  and  Canadian  business  are  worthy  of  more 
consideration  than  that. 

Canadian  daily  newspapers  reflect  the  spirit  of  Canadians 
better  than  do  the  foreign  publications — and  can  serve  you  more 
adequately. 

This  list  of  representative  daily  newspapers  of  Canada  can 
and  will  help  you  capture  Canadian  Conimerce. 

Use  them  and  be  convinced. 


CircuUtion 

Bordw  Cities  Sur  (Windsor) .  12,403 

tBmnrford  Expositor . (E)  10.160 

tBrockville  Recorder-Times  . (E)  4^25 

(Chatham  Daily  News . (E)  2,472 

*Galt  Reporter  . (E)  3,955 

Gne^h  Mercury . (E)  3,315 

'Hamilton  Spectator  . (E)  30,357 

Hamilton  Times  . (E)  11,200 

Covemment  Statement,  April  1,  1919. 

*A.  B.  C.  Report,  April  1,  1919. 
tPnblisbera*  Statement,  April  1,  1919. 

Circulation 

Montreal  Gaxette  (3c-$8  yr.) . (M)  32,183 

'Montreal  La  Presse  (2c  per  copy). (E)  154,905 


PROVINCE  OF  ONTARIO 
Population  2,523,274 


03  .03  Kingston  British  Whig . .  (E)  6,237 

n9<;  flyi;  London  Free  Press  . (MN&E)  41,610 

0170  0107  Peterborough  Examiner . (E)  5,900 

«1  ’  ‘^7,  S‘-  Catharines  Sundard  . (E)  8,006 

’Toronto  Globe  . (M)  87,296 

.015  .0125  Toronto  Sur  . (E)  85,077 

.015  .01  Toronto  Sur  . (S)  65,763 

.055  i)5  Toronto  World . (M)  26,608 

.035  .03  Toronto  World . (S)  92,128 

PROVINCE  OF  QUEBEC 
'  Population  2,002,731 — ^glish  397,392 
French  1,605,339 
Lines 

2,500  10,000  Circulation 

.085  .07  'Montreal  Star . (E)  111,151 

.13  .11  Quebec  Le  ^leil . (E)  41,863 


Lines 

2,500  10,000 


Lines 

2400  10,000 

.13  .11 

.06  .06 
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VON  TIRPITZ  MEMOIRS 


For  Release  Sunday,  Sept.  7th 

As  early  as  date  of  release  of  story  by  any  other  German  Leader 


Ruthless  Carnage  on  the  Sea  Forced  America  to  War! 

VON  TIRPITZ  DIRECTED  GERMANY’S  POLICY  AT  SEA! 

He  Tells  of  the  Machinations  BEHIND  THE  SCENES  IN  GERMANY 

Germany  Suppressed  Von  Tirpitz  Book  Because  of  its  Frankness! 

This  is  the  story  the  BELL  SYNDICATE,  INC., 
offers  for  FIRST  AMERICAN  PUBLICATION  in 
the  NEWSPAPERS  of  the  United  States. 

To  Americans,  VON  TIRPITZ  was  the  ARCH 
VILLAIN,  the  MURDERER,  who  stood  beside 
the  Imperial  throne  and  fatefully  for  Germany, 
forced  the  United  States,  step  by  step,  into  the  war. 

The  Kaiser  probably  never  will  be  brought  to 
trial.  It  is  almost  certain  that  VON  TIRPITZ  will 
be  tried.  His  story  is  in  part  a  brief  of  his  evidence 
that  will  be  brought  before  his  trial  court. 

He  admits  that  the  Submarine  Campaign  was 
lost  because  Germany  failed  to  hold  resolutely  to 
the  determination  to  use  every  means  at  her  dis¬ 
posal.  He  declares  that  the  Submarine  Campaign 
should  have  been  launched  without  an  hour’s 
notice  to  the  neutral  nations  of  the  world.  Hence 
this  frank  book  is  suppressed. 

In  INTIMATE  LETTERS  TO  HIS  WIFE  he  tells  the  TRUTH  ABOUT 
GERMANY  during  the  war.  HE  KNEW  GERMANY  WAS  TOTTERING  and 
he  tells  how  the  EMPIRE  FELL. 


Germany  Bars 
War  Memoirs 
of  Von  Tirpitz 

(l!y  Press  Uispatcli) 

Rerun,  August  26. 

■yON  TIRPITZ’S  memoirs  will 
*  not  be  published — not  Just 
yet.  They  were  In  the  hands 
of  the  booksellers  weeks  ago, 
but  the  revelations  In  the  Na¬ 
tional  Assembly  at  Weimar  and 
In  home  and  foreign  newspapers 
caused  the  authorities  to  force 
withdrawal  of  the  publication. 
The  Government  objected  to  cer¬ 
tain  portions  of  the  contents. 

Very  little  interest  is  taken 
in  Germany  in  Ludendorff’s  reve¬ 
lations.  The  Pan-German  papers 
are  printing  short  extracts  only. 


This  Astounding  Story  Will  Be  Released  in  Approximately  75,000  Words 

WIRE  FOR  TERMS 

TERRITORIES  ARE  CLOSING  FAST 

The  Bell  Syndicate,  Inc.  John  N.  Wheeler,  Pres.  727* World  Bldg.,  New  York 


John  N.  Wheeler,  Pres. 


4  E  dit  or  &  P  ub  I  i  sh  er  j  or  A  u  gu  St  2  8 ,  1  9  1  9 


Bringing  big  propositions 
before  Philadelphia’s  big 
business  men  and  executives 

is  best  accomplished  by  placing  your  announcements  in  their 
favorite  newspaper. 

“The  Bulletin”  is  unquestionably  the  popular  choice  of 
Philadelphia’s  men  of  affairs. 

It  goes  into  their  private  offices  at  the  close  of  the  stock 
market  each  day,  it  accompanies  them  to  their  homes,  and  is 
the  paper  they  and  their  families  prefer. 

They  like  it  for  its  bright  and  careful  presentation  of  the 
news  of  the  day,  its  reliable  market  reports,  its  editorial  tone, 
and  its  progressive  and  constructive  conservatism. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concen¬ 
trating  in  the  newspaper  “nearly  everybody”  reads — 

The  Bulletin 

Net  Paid  Average  /ICC  1  1  O  Copies 

for  July  J-^  a  Day 


No  prire,  premium,  coupon  or  other  artificial  methotls  of  otimulatiiifc  circulation  have  ever  been  used  by  “The  Bulletin.” 


EDITOR&PtlBUSHER 


Issued  every  Thursday — forms  closing  at  two  P.  M.  on  the  Wednesday  preceding  the  date  <rf 
publication — hy  The  Editor  &  Puhlisher  Co.,  Suite  1117,  New  York  World  Building,  63 
Park  Row,  New  York  City.  Private  Branch  Telephone  Exchauge,  Beekman  4330. 
James  Wright  Brown,  President;  Fenton  Dowling,  Secretary. 
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AMERICAN  PAPERS  WEAR  “T-LEAGUE  BOOTS 
“SPURS  OF  GOLD,”  WORLD  TRIBUNAL  PRIZE 


Newspaper  Men  Will  Reach  New  Heights  F.  A.  McKenzie,  of  London  Daily  Mail,  Here 
of  Importance  Where  Nations  to  Study  Us,  Tells  What 

Meet  to  Barter  He  Has  Found 


By  William  G.  Shepherd. 

Famous  American  War  ('oRRE$.roNDENT. 

Geneva,  Switzerland. 

AS  1  stood  on  the  proposed  site  of  the  seat  of  the  League  of  Nations, 
bordering  the  shores  of  Lake  Geneva,  one  day  recently,  it  occurred  to 
me  that  a  new  branch  of  journalism  had  been  bom  and  that  the  world 
is  soon  to  see  a  new  kind  of  newspaper  man. 

There  are  houses  and  bams  to  be  tom  down,  on  this  site,  if  it  is  to  be 
chosen,  farms  to  be  wiped  out  and  smoothed  over;  orchards  to  be  cut  down, 
and  lanes  of  great  trees  to  be  leveled.  I  could,  in  imagination,  see  the  great 
space,  fronting  one  mile  on  the  lake  and  extending  back  a  distance  of  two 
miles,  dotted  with  great  office  buildings,  each  building  bulging  with  news  of 
world-wide  importance  for  the  reporter  who  will  know  how  to  get  it. 

All  News  Will  Be  Big  News  Where  Nations  Meet 

Out  there,  in  the  lake,  as  present  .As  I  stood  on  this  site  where  the  in¬ 
plans  go,  the  ocean-flying  aeroplanes,  ternational  affairs  of  the  world  may 
couriers  of  the  League  of  Nations,  will  some  day  be  conducted,  it  occurred  to 
alight  after  journeys  from  the  farthest  me  that  this  whole  problem  of  the  open- 
ends  of  the  earth,  bringing  news  that  ness  of  diplomacy  lies  in  the  hands  of 
will  jar  or  thrill  entire  corners  of  the  the  newspapermen  who  will  cover  the 
world,  if  not  the  world  itself.  The  new  seat  of  the  League  of  Nations. 

kind  of  reporter  that  I  saw  in  my  fancy  _ _ 

must  be  able  to  dig  out  this  news  quick-  ... 

ly,  and  tell  it  simply,  so  that  people  of  ' 

all  races  can  understand  it.  ; 

Great  wireless  masts,  perhaps  the 
most  powerful  on  earth,  will  rise  above  '* 

the  buildings,  whispering  or  hearing 
messages  that  go  or  come  to  or  from  JjMf 

everywhere.  The  newspaperman  who  '  WK 

is  to  cover  the  League  of  Nations  in  l 

future  days  must  know  what  these  mes- 
sages  are  about,  if  possible. 

No  news  will  be  too  small  to  notice, 
at  the  seat  of  the  League  of  Nations.  | 

Indeed,  there  will  be  no  small  news  ■ 

Every  item  will  have  to  do  with 
the  or  the  hundreds  ' 

be-  ' 


A  MERICAN  NEWSPAPERS  wear 
■Gx  “seven-league  boots,"  F.  A.  McKen¬ 
zie,  well-known  English  journalist  on 
the  staff  of  the  London  Daily  Mail,  tells 
Editor  &  Publisher.  For  that  matter, 
he  finds  practically  every  other  kind  of 
business  in  this  country  wearing  the 
same  speedy  foot-casings. 

So  he  is  writing  a  series  of  articles 
about  it,  viewed  from  this  side  of  the 
.Atlantic  with  English  eyes  and  from  an 
English  viewpoint,  and  when  these  arti¬ 
cles  are  completed  they  are  to  be  put 
in  a  book  called  “America’s  Seven- 
League  Boots,”  which  is  expected  to  be 
the  latest  and  most  authoritative  Eng¬ 
lish  word  on  what  the  United  States  is 
trying  to  do  and  is  doing  commercially. 

Making  a  Start  in  the  Steerage 

Mr.  McKenzie  is  hugely  interested  in 
•American  newspapers  and  knows  a  lot 
about  them — more  than  he  knew  about 
any  other  American  industries  before 
he  started  on  his  present  visit  to  this 
CO, untry.  When  he  was  a  young  man  in 
London,  eager  for  a  journalistic  career, 
and  not  as  well  supplied  as  now  with 
English  pounds  or  even  shillings  and 
sixpence,  he  decided  that  the  best  way 
to  lay  a  firm  foundation  for  a  journal¬ 
istic  career  in  England  was  to  start 
working  on  a  newspaper  in  New  York 
City. 

This  bizarre  notion  was  extremely 
shocking  to  several  London  publishers 
to  whom  he  confided  it — not  with  the 
best  of  tact,  perhaps — because,  not  hav¬ 
ing,  personally,  the  price  of  his  passage 
across  the  ocean,  his  plan  was  that  some 
one  of  these  publishers — the  one  who 
could  see  a  good  proposition  when  it 
was  shown  to  him — should  pay  for  his 
.  A.v  .Antonio.  Tex.,  Aug.  -7.  P.  M.  and  be  repaid  later  in  articles 

Uoss,  representing  Reuters  News  “Why  Are  Americans?"  sent  him  by 
Agency,  passed  through  here  this  week  yo„ng  McKenzie. 

on  his  way  to  Mexico  where,  it  is  un-  earnestness  and  sincerity  finally 

derstood,  he  will  employ  correspondents  enthused  one  London  publisher  that 
at  all  important  centers.  Ross  was  re-  consented  to  pay  his  way 

cently  correspondent  of  Reuters  at  arrocs— in  the  steeraire 
A’ladivostok.  Russia.  I  arrExdfn  New  York  City. 

.  „  .  .  „  I  entered  the  first  newspaper  office  I 

Sidney  Long  Back  in  Harness  came  to  and  demanded  work  of  the  man- 

.After  a  prolonged  illness,  Sidney  agi„g  editor,"  he  said. 

Long,  business  and  circulation  manager  “‘What  do  you  know  about  New 
of  the  Wichita  Eagle,  is  again  at  his  York?’  he  asked. 

desk,  fully  restored  to  health  and  vigor.  “That’s  my  strong  point,”  I  replied. 
The  Eagle  family  gave  to  the  popular  “i  know  nothing  about  it  and  so  I  can 
executive  a  heart-warming  welcome.  write,  real,  first-hand  impressions.” 

-  “He  gave  me  an  assignment  right 

Herman  Suter  Home  Again  away,  and  when  I  returned  to  London, 

Herman  Suter,  who  organized  the  four  months  later,  I  was  an  authority 
work  of  the  Committee  on  Publication  on  everything  from  Tammany  to  shirt- 
in  Paris,  returned  home  this  week  waists.” 

after  spending  ten  months  abroad.  (Continued  on  next  Page.) 


Henry  L.  Pittock  Estate  Will  Pay 
$1,280,000  in  Taxes 

Portland,  Ore.,  Aug.  27. — The 
estate  of  the  late  Henry  L.  Pit¬ 
tock,  publisher  of  the  Oregonian, 
will  pay  a  federal  tax  of  $1,040,- 
000  and  a  state  tax  of  $240,000, 
according  to  the  first  semi-annual 
report  filed  by  the  executor,  O.  L. 
Price.  The  net  value  of  the  estate 
is  shown  to  be  $6,904,701.34.  A 
total  indebtedness  of  $990,076.99 
is  listed  and  a  gross  value  of 
$7,894,778.33. 

Since  the  appointment  of  Mr. 
Price  as  executor  on  February  6, 
1919,  the  receipts  of  the  estate 
have  been  $305,306.06  and  the  dis¬ 
bursements  $293,786.57,  leaving  a 
balance  of  $11,519.49.  ' 


OHIO  PUBLISHER  POISONED 


Three  Persons  Dead,  Seven  Dangerously 

III,  Following  Country  Clnb  Dinner 

.\i.i.i.\NCE,  Ohio,  Aug.  27. — Louis  M. 
Brush,  publisher  of  the  Salem  (Ohio) 
News  and  the  East  Liverpool  Review, 
and  Mrs.  Brush  are  dangerously  ill  here 
from  poisoning,  it  is  believed  as  a  result 
of  eating  cold  storage  turkey  at  a  dinner 
at  I  he  Lakeside  Country  Club  late  Sat¬ 
urday  night. 

'I'lirec  other  persons,  are  dead,  two 
paralyzed  and  three  besides  Mr.  and 
Mrs.  Brush,  seriously  ill  as  a  result  of 
partaking  of  the  same  food.  The  recov¬ 
ery  of  any  of  those  still  living  is  reported 
to  lie  doubtful. 
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I'rom  associating  with  native-born 
American  cub  reporters,  he  had  ac¬ 
quired,  personally,  the  conviction — the 
mental  strawberry-mark  of  all — that  he 
was  a  journalistic  wizard  and,  so 
equipped,  he  lost  no  time  in  sharing  this 
information  with  the  heads  of  the  big 
London  newspapers. 

He  did  it  so  convincingly  that  it  was 
not  very  long,  as  time  speeds  in  the  life 
of  an  American  newspaperman — or  even 
an  English  journalist — before  he  was  a 
famous  traveling  staff  correspondent  of 
the  London  Daily  Mail,  journeying  a 
matter  of  50,000  miles  or  so  a  year  in 
search  of  foreign  color. 

He  came  back  to  .America  when  the 
armistice  was  signed,  having  served  a 
group  of  Canadian  newspapers  as  corre¬ 
spondent  at  the  front  with  the  Canadian 
forces — but  he  did  not  come  in  the  steer¬ 
age.  He  was  now  an  official  representa¬ 
tive  of  the  British  Government  and 
there  was  nothing  on  board  too  good 
for  him.  When  he  was  a  cub  in  Xew 
York,  he  ate  and  slept  in  places  which, 
the  least  to  say,  are  not  known  even 
nationally.  During  his  present  stay,  he 
is  a  guest  of  the  Salmagundi  Club, 
which  is  spoken  of  with  awe  in  remote 
places. 

Favors  .American  Training 

Naturally.  Mr.  McKenzie  believes  that 
a  good  place  for  any  aspiring  Ixjndon 
journalist  to  start  work  is  on  an  Ameri¬ 
can  newspaper.  Incidentally — and  he  does 
not  hesitate  to  say  so,  though  he  will  soon 
start  on  a  tour  of  Middle  Western  and 
Pacific  Coast  cities,  where  such  a  notion 
makes  anyone  an  undesirable  alien — he 
thinks  New  A'ork  is  the  greatest  city  in 
the  country. 

“It  has  everything,”  he  says,  with  no 
suggestion  of  sporting-page  slang.  “It 
is  the  es.sence  of  America.” 

Aside  from  that,  the  other  big  cities 
of  the  United  States  are  all  right  and  he 
will  tell  the  world  so — through  the  Lon¬ 
don  Daily  Mail. 

“How  do  New  York  City  newspapers 
impress  you?”  he  was  asked. 

“I  know  too  much  about  them  to  give 
you  an  outsider’s  impressions.  One  con¬ 
trast  between  New  York  and  London 
is  the  greater  use  of  humor  here.  We 
envy  you  cartoonists  like  Briggs  and 
writers  like  Don  Marquis. 

SnggeaU  New  Departures 

“One  wonders  if  New  York  news¬ 
papers  have  not  developed  to  their  ut¬ 
most  along  their  present  lines,  and  if 
the  time  may  not  be  approaching  for 
striking  new  departures.  If  I  am  not 
much  mistaken,  the  dailies  have  largely 
lost  authority,  particularly  in  their  news 
departments.  The  weekly  and  monthly 
have  taken  their  place  as  agents  for 
molding  public  opinion  to  an  extent  un¬ 
known  in  England.  The  New  York 
World  is  one  of  the  papers  that  evi¬ 
dently  recognize  this  danger,  and  it  is 
endeavoring  to  meet  it  by  undertaking 
special  investigations  of  national  impor¬ 
tance. 

“The  degeneration  of  the  New  A’ork 
city  editor’s  department  is  due,  I  be¬ 
lieve,  to  two  things:  the  excessive  use 
of  agency  stuff  and  the  shocking  under¬ 
payment  of  the  reporter.  ‘Cubs,’  and 
men  who  cannot  by  any  stretch  of  imagi¬ 
nation  be  called  ‘cubs,’  are  paid  less  in 
New  A'ork  City  than  unskilled  Italian 
laborers. 

“What  is  the  result?  .A  constant 
stream  of  lads  fresh  from  college  passes 
through  the  city  rooms.  Here  and  there 
a  man  really  makes  good.  A  certain 
number  remain  on  because  of  love  of 
the  life  or  sheer  inability  to  do  better. 
But  the  mass  of  good  men  drift  away 
to  other  callings,  where  they  can  earn 
enough  to  keep  body  and  soul  together, 
to  marry  and  have  children. 


Improving  Efficiency 

“From  the  lowest  point  of  view,  this 
is  a  bad  state  of  affairs.  I  have  been 
studying  efficiency  methods  in  America. 
In  every  great  business  apart  from  the 
newspaper,  1  find  the  managers  today 
concentrating  their  efforts  on  selecting 
gootl  men  when  they  are  young,  training 
them  and  keeping  them. 

“.''tandard  Oil  has  recently  established 
a  dei)artment  for  that  purpose.  Du 
Fonts  spend  over  eighty  thousand  dol¬ 
lars  a  year  on  selecting  and  keeping  up 
their  men.  They  know  that  hit-and- 
miss.  come-and-go  methods  are  bad  eco¬ 
nomically,  bad  not  only  for  the  men,  but 
also  for  the  employers. 

“In  all  my  inquiries  in  America  I  have 
nowhere — outside  education  and  the 
ministry— found  educated  workers  so 
underpaid  as  in  the  lower  ranks  of  the 
ncwspp.per  reporters.  .And  if  I  do  not 
mistake  the  signs  of  the  times,  there 
will  be  either  reform  or  real  trouble 
before  long.” 


F.  .\.  McKenzie. 


“What  do  you  think  of  the  proposed 
exchange  of  newspapermen  between 
-America  and  England?” 

Benefits  of  Travel 

“Everything  that  makes  the  news¬ 
paperman  travel  is  good.  Everything 
that  breaks  down  mutual  ignorance  of 
.Americans  and  British  about  one  an¬ 
other  ought  to  be  encouraged.  But  1 
doubt  if  it  will  be  possible  to  arrange 
for  many  more  Americans  to  be  taken 
into  those  British  offices  where  they 
would  desire  to  go  than  are  already 
there. 

“There  are  ten  London  morning 
papers  where  the  good  American  news¬ 
paperman  would  be  glad  to  go;  there 
are,  .say,  another  dozen  outstanding 
provincial  papers,  like  the  Manchester 
Guardian,  the  Scotsman,  the  Glasgow 
Herald  and  the  Birmingham  Post.  It 
would  probably  not  be  wise  to  place 
mere  than  two  exchangemen  in  any  one 
office.  That  means  forty  in  all. 

“I  believe  that  the  best  method,  how¬ 
ever,  is  for  the  young  newspaperman  to 
go  and  fight  his  way  for  himself.” 

Friend  of  Dana  Dies 

Thomas  .A.  Kossiter,  who  was  an  em¬ 
ployee  of  the  Sun  for  46  years  and  for 
30  years  foreman  of  its  composing  room, 
died  last  week  of  paralysis  at  the  home 
of  his  daughter,  Mrs.  Franklin  A.  Phe¬ 
lan.  He  began  setting  type  for  this 
newspaper  in  1868,  the  first  year  of 
Charles  .A.  Dana’s  editorship,  and  con¬ 
tinued  to  work  until  1914,  when  he  re¬ 
tired  on  a  pension. 


WOULD  INVITE  FOREIGN 
EDITORS  TO  AMERICA 

United  States  Would  Benefit  Through 

a  Better  Understanding  of  This 
Country,  James  M.  ’Thomson, 
of  New  Orleans  Item  Says 

James  M.  Thomson,  publisher  of  the 
New  Orleans  Item,  has  written  Editmi 
&  Publisher  in  reference  to  an  editorial 
in  his  newspaper  proposing  that  repre¬ 
sentative  elitors  and  publishers  of  other 
countries  be  invited  to  come  to  the 
United  States  and  gain,  at  first  hand,  a 
better  understanding  of  this  country,  its 
people,  and  its  institutions.  The 
editorial  reads: 

“.Americans  have  been  abroad  in  great 
numbers  during  the  European  war.  A 
few  Allied  journalists  came  to  our  own 
country  during  the  war.  Europe  is  be¬ 
ginning  to  have  some  understanding  of 
■America.  It  needs  a  better  one.  The 
United  States  would  do  itself  and  the 
world  a  good  turn  if  this  country  would 
invite  the  representative  editors  and 
publishers  of  the  world  to  come  here 
and  see  it.  Some  expense  would  attach 
to  bringing  them  here.  But  of  all  the 
countries  of  the  world  our  own  coun¬ 
try  is  in  the  best  position  to  extend  hos¬ 
pitality. 

“The  press  of  the  world  has  been 
filled  with  ‘propaganda’  for  five  years. 
Those  who  direct  its  destinies  should  be 
invited  to  come  to  America,  travel  over 
the  country,  see  it  at  peace,  ask  what 
questions  they  desire,  and  meet  our  rep¬ 
resentative  people. 

Would  Invite  Canadians 

“Our  Candian  brethren  should  be  in¬ 
vited  to  come  to  the  United  States  at 
the  same  time,  and  any  of  our  visitors 
who  desire  should  be  entertained  by  the 
.American  press  in  Canada  just  as  they 
are  in  the  United  States. 

“The  North  American  continent  has 
come  to  play  a  vastly  more  important 
part  in  the  affairs  of  the  world.  The 
journalists  of  Italy,  France,  Great  Bri¬ 
tain,  Japan,  China,  and  America,  would 
probably  be  interested  to  come  and  look 
us  over. 

“The  particular  objects  of  such  a 
party  would  be  served  if  our  visitors 
could  be  made  to  have  a  good  time,  if 
no  one  made  them  long  speeches,  or 
tried  to  sell  the;n  anything.  The  best 
and  most  lasting  friendship  between 
peoples  grows  out  of  disinterested  ac¬ 
quaintance  and  the  extension  of  hospi¬ 
tality  of  a  type  which  seeks  nothing  but 
the  keeping  of  friendly  relations  in  re¬ 
pair.  We  do  not  believe  that  anyone 
who  really  knows  the  United  States  will 
ever  come  to  dislike  it.  Our  people 
have  been  indifferent  in  the  past  and 
have  not  cared  that  other  nations 
should  get  acquainted  with  us  through 
their  natural  agents  of  acquaintance,  the 
directors  of  their  press.  Now  that  we 
have  space,  let’s  extend  that  acquaint¬ 
ance  a  bit." 

“A  Good  Investment” 

In  commenting  on  this  editorial,  in 
his  letter  to  Editor  &  Publisher,  Mr. 
Thomson  writes: 

“I  was  in  the  first  party  of  American 
newspaper  and  magazine  men  who  were 
taken  over  to  England  by  the  British 
government  last  year,  with  the  idea  of 
showing  us  England  and  France  in  the 
war.  I  think  that  all  of  the  members 
of  our  party  and  of  subsequent  parties 
feel  that  they  got  a  great  deal  out  of 
this. 

“It  is  my  thought  that  if  the  pub¬ 
lishers  of  America  could  not  put  up  the 
funds  directly  to  bring  over  and  enter¬ 
tain  a  large  number  of  allied  and  neu¬ 


tral  editors  and  publishers,  some  active 
committee  could  be  formed  in  this  coun¬ 
try  and  in  towns  throughout  the  United 
States  that  these  people  would  visit  and 
that  they  could  raise  what  funds  are 
needed. 

“I  don’t  believe  that  our  government 
would  pay  for  such  trips  outright,  but 
I  have  an  idea  that  the  federal  railway 
administration  might  be  induced  to  fur¬ 
nish  transportation  over  the  country  to 
our  visitors,  if  we  ever  get  far  enough 
along  with  a  party  of  tnis  kind. 

“I  sincerely  believe  the  country' could 
make  no  better  investment  than  thy  It 
would  not  greatly  benefit  the  public  in¬ 
terests  of  America  in  a  selfish  way, 
but  I  feel  that  it  would  be  a  kind  of 
good  thing,  all  around,  to  do.  Of 
course,  interest  in  the  proposition  would 
have  to  be  aroused  by  the  newspaper 
trade  papers.” 

Louisville  C.-J.  and  Times 
Hostile,  Labor  Charges 

Resolution  Asking  for  Boycott  Passed 

Over  Protest  of  Resolution  Commit¬ 
tee  and  All  Printing  Trades 

Louisville,  Ky.,  Aug.  27.— The  Louis¬ 
ville  Times  and  the  Courier-Journal 
have  been  placed  on  what  amounts  to  an 
“unfair  list’  and  an  appeal  to  union  men 
to  boycott  them  has  been  made  by  the 
local  Trades  and  Labor  Assembly,  over 
the  protest  of  a  Resolutions  Committee 
of  the  Assembly  to  whom  the  matter 
had  been  referred  for  action,  and  with 
all  the  printing  trades  opposing  it. 

Resolutions  declaring  that  the  two 
newspapers  printed  articles  and  cartoons 
which  were  inimical  to  union  labor  were 
passed  after  J.  O.  Ames,  chairman  of 
the  Resolutions  Committee,  had  urged 
that  it  should  be  defeated  because  the 
Times  and  the  Courier-Journal  recog¬ 
nized  in  their  employ  five  distinct  labor 
organizations.  The  resolutions  read : 

“Whereas,  The  Louisville  Times,  an 
afternoon  newspaper,  published  by  the 
Courier-Journal  and  Times  Company, 
allowed  its  editors  and  cartoonist  to 
print  and  paint  literature  and  cartoons 
in  said  paper,  detrimental  to  organized 
labor,  and 

Cartoon  Displeases 

“Whereas,  the  proof  at  hand  was  on 
Wednesday,  August  6,  cartoon  published 
was  an  insult  to  all  railroad  working 
men,  and  as  the  cartoonist  used  organ¬ 
ized  labor’s  standard  motto  of  shorter 
work  day,  double  pay  for  overtime,  and 
a  closed  shop  for  honest  labor,  he  has 
slurred  the  workers  of  all  organizations 
and  the  platform  of  the  American  Fed¬ 
eration  of  Labor,  and 

“Whereas,  The  insinuations  are  pub¬ 
lished  almost  every  day  by  said  papers, 
and  inasmuch  as  said  cartoon  referred 
to  meant  to  compare  organized  labor 
with  the  Bolshevist,  and 

“Whereas,  The  Courier- Journal  and 
Times  are  controlled  by  the  interest  of 
a  railroad  corporation,  therefore  all 
railroad  employes  and  all  other  organ¬ 
ized  employes  cannot  expect  sympathy 
or  justice  from  an  autocratic  newspaper, 
therefore,  be  it 

“Resolved,  That  the  United  Trades 
and  Labor  Assembly  representing  40,000 
loyal  union  men  go  on  record  to  exhaust 
our  strength  to  impress  upon  the  minds 
of  our  friends  to  discontinue  the  sub¬ 
scription  of  said  papers;  therefore,  be  it 

“Further  Resolved,  That  a  copy  ot 
this  resolution  be  spread  on  the  min¬ 
utes,  a  copy  sent  to  all  competing  news¬ 
papers  in  Louisville,  Jeffersonville,  New 
Albany  and  towns  within  a  radius  of 
fifty  miles  from  Louisville,  Ky.,  for  pub¬ 
lication  if  they  see  fit.” 


Editor  &  Publisher  for  August  28,  1919 


SENATE'  IS  NOW  AWAKE  TO  NEED 


n  of  Ihe  Federal  Trade  Commission  wUli 

•  FOR  ACTION  ON  NEWS  PRINT 

lined  in  his  resolution  as'  follows : 

_  “Resolved,  That  the  Committee  on 

Investigation  of  Prices  Already  Begun  by  Committee  on  Manufactures  or  any  sub-committee 
f  ,  j  r»  1  T»  'j*  f  1?  »  c  thereof  is  hereby  authorized  and  directed 

Manufactures  and  Resolution,  Providing  for  Forest  Survey  i„vesti.^ate  the  news  orint  naoer  in- 


and  Conservation,  Is  Offered  by  Senator  Watson 


P>Y  Robkrt  T.  Harry  o*  incKai  uracncc,  anu 

,  --  whether  the  prices  now  being  charged 

T  -sxTAT  1  •  1  u  ashington,  ■  ugus  -  .  print  paper,  or  similar  prod- 

WIIONAL  legislators  at  last  seem  to  be  awakening  to  the  growing  excessive  and  the  causes  for 

concern  of  newspaper  publishers  over  the  newsprint  situation  and  the  existing  prices. 


to  investigate  the  news  print  paper  in¬ 
dustry  and  to  ascertain  whether  it  is 
now  or  has  been  engaged  in  discrimina¬ 
tory,  unjust  or  illegal  practice,  and 
whether  the  prices  now  being  charged 
for  news  print  paper,  or  similar  prod- 


^  fact  that  something  should  be  done  to  improve  present  conditions  and  “The  committee  shall  report  to  the 
provide  for  an  adequate  supply  to  meet  growing  needs.  Senate  the  result  of  its  investigation 

One  Senate  investigation  obtained  through  the  initiative  of  Senator  together  with  such  tindings  and  recom- 

Reed  of  Missouri  of  the  manufacture  of  newsprint,  with  special  attention  to  niendations  as  it  may  deem  proper  to 

prices  and  “any  discriminatory,  uniusi  or  illegal  practices,”  began  on  Mon-  .  . 

day,  and  another  was  asked  in  a  resolution  introduced  by  Senator  Watson  ^  Publisher,  the 

of  Indiana,  last  Saturday,  authorizing  the  Secretary  of  Agriculture  to  make  a  Department  let  it  he  known  that  it  still 
survey  of  the  available  wood  pulp  timber  supply  in  the  Northwest,  Central  fighting  the  battle  of  the  publishers 
and  Western  sections  of  the  United  States,  and  take  steps  for  forest  in  the  matter  of  prices  for  inducing  a 
conservation.  I'ederal  court  to  reopen  the  questions 

Appropriates  $100,000  for  Timber  Survey  fixed  as  of  May  1  and  July 

^  -  1,  1918,  at  a  hearing  beginning  October 

Senator  Watson’s  resolution  was  sent  committee  was  appointed  by  Senator  La  6,  liy  the  judges  of  the  United  States 
to  the.  Committee  on  .•\griculture  and  h'cdlette,  to  conduct  the  inquiry.  Its  Circuit  Court  for  the  Second  Circuit, 

Forestry  for  consideration.  It  appro-  scope,  which  the  Senator  assured  the  in  New  York  City. 


priates  $100,000  for  the  proposed  sur¬ 
vey,  which  could  be  conducted  by  the 
United  States  Forestry  Service  of  the 
Department  of  Agriculture. 

In  offering  the  resolution.  Senator 
Watson  quoted  from  a  report  of  the 
U.  S.  Forestry  Service,  printed  in  Edi¬ 
tor  &  Publisher,  August  7,  which  rec¬ 
ommends,  as  a  means  of  preventing 
•newspapers  in  that  country  from  becom¬ 
ing  dependent  on  a  foreign  supply ; 

“Immediately,  an  adequate  govern¬ 
mental  survey  of  .American  resources  in 
this  field. 

“Immediately,  steps  to  bring  about 
the  practice  of  forestry  and  the  con¬ 
servation  of  forests  in  the  pulp-produc¬ 
ing  regions,  to  the  end  that  the  annual 
inroads  upon  the  forests  will  be  lessened, 
and  eventually,  will  be  no  mo*e  than 
equal  to  the  annual  growth.  This  part 
of  the  program  would  require  Federal 
and  State  legislation. 

“As  soon  as  practicable,  development 
of  the  pulp-making  industry  in  the 
northwest  and  in  Alaska.’’ 


READY  FOR  HER  FIRST  PLUNGE 


Urgent  Need  for  Action 

The  Forestry  Service  report  quoted 
by  Senator  Watson,  also  said  the  im¬ 
portance  of  such  a  survey  of  the  timber 
available  for  pulp  could  not  be  over¬ 
stated  “for  the  reason  that  it  is  abso¬ 
lutely  necessary  to  know  just  what  we 
have,  as  all  methods  of  replacement, 
conservation  and  general  questions  in 
connection  with  the  solution  of  this 
problem  must  be  based  upon  the  pres¬ 
ent  available  supply  and  the  probable 
time  it  will  last. 

“There  were  consumed  in  the  United 
States  during  the  year  1918,  5,250,794 
cords  of  pulp  wood.  If  these  cords 
were  placed  end  to  end  they  would 
reach  entirely  across  the  Continent  of 
North  .America  and  nearly  to  the  middle 
of  the  Pacific  Ocean ;  one-third  of  this 
made  from  timber  cut  in  the  United 
States,  enough  to  make  one  long  cord 
of  wood  from  Boston  to  Liverpool. 

“The  demand  for  pulp  wood  is  in¬ 
creasing  and  the  supply  is  diminishing. 
The  requirements  of  wood  are  so  many 
that  the  time  has  come  to  have  an  accu¬ 
rate  survey  made  of  this  great  natural 
resource,  with  recommendations  for  its 
conservation  and  replacement.  If  the 
invention  of  the  printing  press  was  the 
greatest  factor  for  civilization,  it  is  cer¬ 
tainly  high  time  that  we  awake  to  the 
situation  we  are  facing.’’ 

At  a  meeting  on  Monday  of  the 
Manufactures  Committee  of  the  Senate, 
which  is  in  charge  of  the  inquiry  ob¬ 
tained  through  Senator  Reed,  a  sub- 


HOW  MUCH  SPACE  FOR 
BASEBALL  NEWS? 


Estimates  of  Editors  and  Publishers  Vary 
— Victor  F.  Lawson  Suggests  Four 
Columns  Daily  for  Metropolitan 
Papers  During  Playing  Season 


“In  view  of  need  for  newsprint  con¬ 
servation,  what  is  a  reasonable  space 
allotment  for  baseball  each  day  during 
the  playing  season?  What  space  should 
be  given  between  seasons?’’ 

Editor  &  Publisher  this  week  sub¬ 
mitted  these  questions  to  some  repre¬ 
sentative  editors  and  publishers.  Among 
the  responses  received  up  to  press-time 
is  a  telegram  from  Victor  F.  Lawson,  of 
the  Chicago  Daily  News,  in  which  he 
testifies  to  the  strong  appeal  of  baseball 
to  the  American  people,  and  expresses 
the  view  that  in  major  league  cities,  sup¬ 
porting  two  teams,  newspapers  would  be 
justified  in  giving  to  baseball  three  ta 
four  columns  of  space  daily  during  the 
playing  season,  with  three-quarters  to 
one  column  between  seasons.  .As  many 
metropolitan  newspapers  double  this  al¬ 
lotment  day  by  day,  it  is  plain  that  the 
adoption  of  Mr.  Lawson’s  suggestion 
would  bring  about  important  savings  o? 
space. 

Victor  F.  Lawson,  Chicago  Daily  News 

Hascliall  is  the  one  sport  in  which  ail 
American  lovers  of  sport  take  some  de¬ 
gree  oi  interest.  Therefore  it  is  entitled 
to  more  space  than  any  of  the  other 
sports  during  the  baseball  season,  and 
even  for  several  weeks  before  the  sea¬ 
son  opens.  In  a  city  like  New  York  or 
Chicago,  where  there  are  two  or  more 
major  league  teams  of  immediate  inter¬ 
est  to  newspaper  readers,  baseball  re¬ 
quires  more  .space  than  it  does  in  a  city 
with  fewer  local  sources  of  baseball 
news.  Roughly,  a  New  York  or  Chicago 
newspaper  may  properly  average  from 
three  to  four  columns  of  baseball  news 
daily  in  the  season,  and  from  three-quar¬ 
ters  of  a  column  to  one  column  daily  out 
of  seasoti.  This  takes  no  account  of 
space  in  Sunday  papers. 

Frank  P.  Class,  Birmingham  News 

There  is  no  question  that  there  is  great 
necessity  for»newsprint  conservation.  It 
is  plain  that  publishers  must  inaugurate 
as  much  restriction  on  space  given  to 
various  features  of  their  papers  as  they 
can  possibly  persuade  their  managing 
editors  to  agree  to. 

T  find  that  we  have  been  running  three 
columns  daily  on  professional  ball,  and 
one  column  on  amateur  ball ;  about  eight 
columns  on  Sunday  on  professional,  and 
four  columns  on  amateur.  We  are  go¬ 
ing  to  try  to  ease  off  here  to  a  fifty  per 
cent  basis,  which  I  think  can  be  safely 
done,  though  it  cannot  be  done  too  rap¬ 
idly  and  not  as  completely  as  should  be 
the  case  until  the  end  of  the  baseball 


Robert  E.  Hughes,  Louisville  Courier- 
Journal  and  Times 

The  Courier-Journal  believes  a  reason¬ 
able  amount  of  space  for  baseball  to  be 
three  and  one-half  to  four  columns  dur¬ 
ing  season,  and  two  to  three  columns 
between  seasons.  The  Louisville  Times 
gives  two  and  one-half  columns  during 
season  and  three-quarters  to  one  column 
between  seasons. 

New  Orleans  Item 

W’e  are  now  devoting  about  three  col¬ 
umns  a  day  to  baseball  alone.  This 
does  not  include  other  sports.  In  off 
seasons  we  devote  about  half  this  space 
to  baseball. 


The  Good  Ship  Editor  Launched  .\t  Seattle,  August  15,  in  the  Presence  of 
Delegates  to  the  Annual  Convent  ion  of  the  National  Editorial  .Ass’n. 


The  Oregon  Journal  of  Portland,  Ore., 
has  been  elected  to  active  membership 
in  the  American  Newspaper  Publishers’ 
.Association. 
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NEWSPAPER  MAKING 

A  Department  of  Practical  Service  for  Publishers  and  Advertisers  Conducted  by  Jason 
Rogers,  Publisher  of  the  New  York  Globe,  and  Author  of  “Fundamentals  of  News¬ 
paper  Building,”  “Newspaper  Building”  and  “Building  Newspaper  Advertising” 


We  newspaper,  men  who  make  and  a  manufacturer’s  line  provides  the 
sell  the  most  vital  force  in  modern  very  best  and  most  effective  “dealer 
business  and  industry — the  sort  of  ad-  influence”  yet  devised.  Such  adver- 
vertising  that  actually  sells  things —  tising  is  not  only  cheaper  than  that 
do  not  half  take  advantage  of  our  op-  of  the  general  medium,  but  it  can  be 
portunities  for  greater  usefulness  and  used  much  more  effectively  as  a  lever- 
profit.  Because  of  our  inefficiencies  age  to  secure  distribution, 
and  owing  to  the  lack  of  intelligent  Newspaper  advertising  can  be  used 
and  effective  co-operative  work  on  to-day  for  results  to-morrow.  The 
our  part,  we  do  not  get  the  merits  of  purchasing  power  of  the  country  has 
our  goods  before  prospective  custom-  become  accustomed  to  read  the  news 
ers.  of  the  local  shops  as  reflected  in  their 

I  realize  that  perhaps  in  sounding  newspaper  advertising  with  as  much 
this  note  in  the  midst  of  the  present  interest  as  the  news  and  feature  mat- 
deluge  of  advertising  coming  to  us  I  ter  contained  in  their  daily  papers, 
may  seem  a  bit  out  of  season,  as  it  Few  newspaper  men  devote  the 
were,  but  according  to  my  theory  of  necessary  time  to  the  study  of  the 


carry  on  any  big  worth-while  cam¬ 
paign  '  of  trade  papei^  bdvertising  or 
solicitation,  and  is  stifled  by  restric¬ 
tions  placed  upon  it  by  members  of 
the  old  guard  in  the  American  News¬ 
paper  Publishers  Association  that 
never  intended  to  do  anything. 

The  daily  newspapers  cover  the 
United  States  with  a  thoroughness 
unapproached  by  any  other  medium. 
They  reach  the  people  every  day.  Fig¬ 
ures  show  that  the  total  combined 
the  superiority  of  one  competing  daily  circulation  of  the  2,100  English 
newspaper  over  another,  often  stirring  language  evening  and  morning  news- 
up  a  cloud  of  dust  which  discourages  papers  is  over  28,000,000,  reaching 
the  prospect  doing  business  with  every  worth-while  person  in  the 
either  or  any  of  them.  country  who  has  money  with  which 

The  efforts  of  the  Bureau  of  Ad-  to  buy  advertised  articles, 
vertising  of  the  American  Newspaper  The  foolish  pretense  of  some  of  the 
Publishers  Association  stand  as  con-  solicitors  representing  the  general 
elusive  proof  of  the  point  I  raise.  It  media  that  they  circulate  among  those 
is  but  a  shadow  of  what  it  would  be  with  most  money  to  spend  is  exploded, 
if  backed  by  the  whole-hearted  sup-  for  any  business  man  of  most  ordi- 
port  of  the  newspapers  of  the  coun-  nary  intelligence  knows  that  every 
try,  and  organized  to  secure  the  best  one  who  trades  with  him  buys  and 
and  ablest  talent  obtainable  to  set  up  reads  newspapers,  including  those 
the  case  of  newspaper  advertising.  who  also  buy  magazines  and  other 

Back  in  1912,  when  I  had  over  800  periodicals, 
daily  newspapers  simultaneously  Class  appeal  is  a  foolish  thing  to 


THE  SHADED  CIRCLES  IN  THE  MAP  ABOVE  SHOW  THE  POPULATION  CENTERS  OF  THE  UNITED  STATES,  ALL  OF  WHICH  ARE  COVERED 
COMPLETELY  BY  INTENSIFIED  TWICE-A-DAY  NEWSPAPER  CIRCULATION.  THE  WHITE  CIRCLES  SHOW  THE  IMPORTANT  AUXILIARY 
MARKETS  OF  THESE  POPULATION  CENTERS.  WITHIN  THESE  CIRCLES  ARE  LOCATED  BETWEEN  75  AND  80  PER  CENT  OF  THE 
WFALTH  AND  PURCHASING  POWER  OF  THE  N.^TION  AND  WHICH  CAN  BE  DOMINATED  BY  THE  ADVERTISER  ONLY  BY  THE  USE  OF 
THE  DAILY  NEWSPAPERS,  AS  IS  EXPLAINED  BY  MR.  ROGERS  IN  THE  ACCOMPANYING  ARTICLE. 


doing  business  now  is  the  accepted  other  side  of  the  equation.  They  thus 
time  to  prevent  any  falling  off  that  fail  to  fully  discover  their  loss  of  won- 
may  be  ahead  of  us.  Now  is  the  time  derful  opportunities  for  exploiting  the 
to  powerfully  demonstrate  the  superi-  sale  of  the  marvellous  force  they  cre- 
ority  of  newspaper  advertising  to  all  ate  and  control.  Almost  all  that  news- 
other  kinds  in  such  a  way  that  the  paper  men  have  time  to  do  or  think 
conviction  will  stick.  about  is  the  getting  out  of  their  pub- 

Newspaper  advertising  is  the  only  lication  and  the  selling  of  such  adver- 
sort  of  advertising  which  can  be  di-  tising  space  as  they  can. 
rectly  linked  to  the  names  of  dealers  Instead  of  our  newspapers  all  get- 
handling  a  manufacturer’s  goods,  ting  together,  locally  and  nationally, 
town  by  town,  section  by  section,  in  and  contributing  substantial  support 
exact  accord  with  distribution  or  de-  for  the  strongest  possible  demonstra- 
sire  for  trade  stimulation,  without  tion  of  the  almost  magical  produc- 
waste  or  lost  motion.  tivity  of  the  advertising  space  they 

Newspaper  advertising  over  the  have  for  sale,  too  many  of  them  de¬ 
names  of  dealers  or  agents  handling  vote  their  energies  trying  to  prove 


printing  first  page  advertising  talks  urge  from  any  standpoint,  and  more 
and  gathering  local  data  for  compila-  particularly  because  it  is  easily  dera¬ 
tion  and  transmission  to  prospective  onstrated  that  publications  appealing 
advertisers,  which  I  later  turned  into  only  to  the  most  fastidious  are  prac- 
the  United  Newspapers,  we  were  tically  valueless  as  advertising  media, 
headed  in  the  right  direction.  When  People  of  that  class  do  not  respond  to 
we  made  the  United  Newspapers  the  advertising.  Some  local  dealers  waste 
backbone  of  the  Bureau  of  Advertis-  money  in  local  publications  of  that  sort 
ing  of  the  American  Newspaper  Pub-  but  they  do  so  more  largely  from  senti- 
lishers  Association  we  made  a  fatal  ment  than  for  profit, 
mistake,  for  all  the  bite  was  taken  Investigation  proves  that  daily 
away  from  us.  newspaper  advertising  costs  less  than 

The  Bureau  of  Advertising  is  inef-  one-third  as  much  per  line  per  thou- 
fective  largely  because  it  only  repre-  sand  as  general  medium  space.  Daily 
sents  a  small  part  of  the  newspapers  newspaper  advertising  can  be  made  to 
of  the  United  States  and  Canada,  does  pull  with  100  per  cent,  efficiency  while 
not  take  in  enough  money  in  dues  to  general  medium  advertising  is  waste- 


ful  in  exact  proportion 
to  the  lack  of  100  per 
cent,  distribution  of 
the  manufacturer  in 
every  city  and  town  in 
the  country. 

All  the  talk  of  the 
salesmen  of  space  in 
the  general  media  that 
their  space  is  worth 
more  per  line  per 
thousand  on  account 
of  the  longer  life  of 
theirx,  medium  is  much 
more  than  upset  by 
the  handicap  of  the 
long  months  of  delay 
between  the  prepara¬ 
tion  of  their  copy  and 
its  appearance  and  the 
utter  inability  of  the 
advertiser  to  include 
the  names  of  dealers 
carrying  the  goods  for 
sale  in  every  city. 

Some  years  ago  it 
was  possible  for  sales¬ 
men  to  stock  up  deal¬ 
ers  with  a  line  of 
goods  on  the  strength 
of  showing  them  a 
series  of  pages  to  be 
published  in  the  gen¬ 
eral  media.  To-day 
things  are  different, 
for  dealers  have 
learned  at  their  cost 
that  it  is  one  thing  to 
stock  up  and  another 
to  sell  the  goods. 
Manufacturers  are 
learning  that  the 
dealer  prefers  local 
newspaper  advertis¬ 
ing  with  his  name  at¬ 
tached  to  it,  for  the 
dealer’s  experience  is 
that  this  is  the  best 
kind  of  advertising  to 
move  the  goods  from 
his  shelves. 

In  spite  of  these 
facts  we,  the  manu¬ 
facturers  of  the  most 
resultful  sort  of  ad¬ 
vertising,  sit  calmly 
by  and  permit  those 
exploiting  other  types 
of  media,  through 
better  and  more  effec¬ 
tive  co-operation,  to 
get  away  with  mil¬ 
lions  of  dollars  of 
business  which  would 
produce  much  larger 
returns  for  the  adver¬ 
tiser  in  our  columns. 

Likewise  we  permit 
others  under  pretense 
of  providing  “dealer 
helps”  to  waste  other 
fortunes  in  expensive 
matter  and 


1.  Comparison  Daily  Newspaper  and  Periodical  Circulatiom. 
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2.  Vital  Statistics  Regarding  Financial  Resources. 


Ineoin.  and  Excati 
Proflta  Tax 
Itl7 


Total  Bank  Dsnotlti 
National  and  Statn 
June.  ISIS 


Danoilto  lor  Pootal 
Savlnso  Bank 
Juno.  1918 


■•New  York . 

New  Jersey . 

Pennsylvania . 

Maryland . 

t  Delaware . 

t  District  of  Columbia . 


Total 


Total  U.  S. 


t  No  State  taxes. 


3.  Number  of  Retail  Dealers  in  Various  Lines  of  Business. 
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New  York . 

New  Jersey . 

Pennsylvania . 

Maryland . 

Delaware . 

District  of  Columbia 


Connecticut _ 

Massachusetts. . 
Rhode  Island . . . 

Maine . . 

New  Hampshire. 
Vermont . . 


printed 

junk  which  does  not 
produce  the  degree  of 
interest  that  a  sound 
line  of  copy  over  the 
dealer’s  name  in  his 
local  newspaper  would 
produce. 

Some  weeks  ago,  in 
studying  the  matter 
of  newspaper  adver¬ 
tising  in  a  national  way,  I  hit  upon  the  opened  my  eyes  as  to  the  weakness  of  States  live  in  the  Eastern,  Middle, 
preparation  of  a  page  ad.  which  would  past  appeals  by  the  newspapers  for  gen-  and  Central  states  shown  in  the  tabu- 
show  how  completely  the  daily  news-  eral  advertising.  It  started  me  thinking  lation,  and  that  20,000.000  of  the  total 
papers  covered  the  country.  The  map  in  terms  of  concentration,  intensification  daily  circulation  of  28,000,000  was  iti 
is  printed  on  opposite  page.  I  found  that  and  efficiency.  I  dug  into  various  statis-  the  same  territory, 
the  use  of  310  newspapers,  with  13,650,000  tical  data  and  produced  many  very  in-  I  found  that  in  this  great,  prosper- 
circulation,  costing  $22.29  per  line  on  a  teresting  figures,  some  of  which  are  re-  ous  belt  of  country  the  people  hav< 
S.OOO-line  contract,  would  cover  all  the  produced  on  the  opposite  page.  $3,686,000,000  of  the  total  of  $4,21 1,- 

principal  business  centres  of  the  country.  I  found  that  57,000,000  of  the  105,-  000,000  savings  bank  deposits  in  the 


Ohio . 

Indiana. . , 
Illinois . . . . 
Michigan. 
Wisconsin 

Iowa . 

Missouri . . 


Total 


Total  U.  8. 


22,784,244,000 

8,516,406,000 

1,329,214.542 

11,057,922,000 

51,183.000 

1.142,381 

Connecticut . 

.  1.814,453,000 

545,472,000 

62,190,711 

607,233,000 

3.855,000 

M  assachusettes . 

1,641,373,000 

166,598,752 

1,933,264,000 

5.987,000 

193,497 

Rhode  Island . 

.  851,129,000 

279,546,000 

16,385.548 

279;022,000 

1,229.000 

3()i595 

Maine . 

200,450.000 

12,016.085 

233,266,000 

324.000 

44,676 

New  Hampshire . 

182,844,000 

6.318,838 

155,262,000 

555,000 

24,904 

Vermont . 

76,991,000 

3.589,678 

136,580.000 

80.000 

22.550 

9,008,896,000 

2.926,676,000 

267,099,612 

3,345.527,000 

12.030.000 

386,023 

Ohio . 

.  7,537,933,000 

1,782,808,000 

241.037.457 

1.339.559.000 

9,729,000 

417.400 

Indiana . 

.  1.068,000,000 

730,795,000 

29,054,944 

497,198.000 

1.806,000 

227,160 

Illinois . 

.  2,455,966,000 

2,247,323,000 

275,579,056 

1.673.992.000 

5.780,000 

389,135 

Michigan . 

.  3,104,224,000 

1,086,163,000 

71,061,308 

782,301,000 

6.163.000 

261,547 

Wisconsin . 

.  3,027,178,000 

695,172,000 

39,192,571 

478.1.58,000 

2.565,000 

196.844 

Iowa . 

.  1,177,118,000 

310,750.000 

14,973,578 

753,160,000 

465.000 

327,500 

Missouri . 

.  1,818,992,000 

637,952,000 

60.012,953 

689.754,000 

1,166,000 

187,646 
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ENGLISH  PAPERS  AID  GOVERNMENT 
IN  SOLVING  MANY  PROBLEMS 


London  Times  Scores  Triumph  By  Its  Series  of  Articles  on  an 
Ingenious  Scheme  for  the  Administration  of 
Ireland  by  All-Irish  Parliament. 

By  Herbert  Ridout 


London  Editor,  Editor  &  Publisher 

London,  Aii^.  27. 

TT7HETHER  government  by  newspaper  would  he  an  improve- 
W  ment  upon  the  Motlier  of  Parliaments  it  is  difficult  to  say, 
hut  certain  it  is  that  British  newspapers  have  been  during 
the  past  few  years  helpful  allies  to  the  ])owers  that  he  in  the  gov¬ 
ernment  of  the  country. 

Now  the  London  Times  has  scored  a  distinct  triumph  by  de¬ 
voting  much  space  to  a  scries  of  articles  on  an  ingenious  scheme 
for  the  government  of  Ireland  and  it  would  appear  from  their  very 
friendly  reception  that  there  is  a  real  possibility  of  the  Times  sug¬ 
gestion  of  an  All-Ireland  Parliament  becoming  the  basis  of  a  solu¬ 
tion  to  the  problem  of  that  country. 

.  London  Timos  Is  Proparitifi  Irish  !Sumhor 


Low,  the  cartoonist  of  the  Sydney 
Bulletin  (.Australia)  is  due  here  early 
in  the  winter. 

New  Building  in  Fleet  Street 
Fleet  street  is  a  wonderful  place  these 
days.  Always  an  avenue  of  newspaper 
offices,  today  it  is  impossible  to  find  an 
empty  corner  of  available  office  room. 
Xot  only  are  country  newspapers  con¬ 
stantly  coming  to  town  to  be  identified 
with  the  Street  of  Ink — a  title  of  the 
christening  of  Mr.  H.  Simonis,  of  the 
Daily  News  and  Leader,  which  has  al¬ 
most  ousted  Philip  Gibbs’  nomenclature 
of  the  Street  of  Adventure — but  Ameri¬ 
can  business  men  and  newspaper  and  ad¬ 
vertising  men  have  crowded  into  the 
thoroughfare  to  be  near  the  fountains 
of  advertisement  and  publicity. 

There  is  much  activity  among  Ameri¬ 
can  visitors  in  the  locality,  who  believe 
that  the  British  manufacturer,  as  soon 
as  he  recovers  something  like  normal 
productivity,  will  be  willing  to  invade 
the  American  market.  But,  as  I  warned 
(Continued  on  Page  18.) 


This  is  said  without  any  reference,  of 
course,  to  the  political  vahte  or  other¬ 
wise  of  the  proposal,  but  as  indicating 
that  the  influence  of  a  well-conducted 
ant',  responsible  journal  is  Itenign  and 
wholly  for  communal  good. 

The  Times,  in  developing  its  Irish 
scheme,  will  publish  a  special  Irish  nttm- 
l)er  in  the  early  autumn.  It  will  be  pre¬ 
sented  with  the  object  of  stimulating 
gbneral  interest  itt  Irish  inditstries,  com¬ 
merce.  and  resottree,  as  well  as  deal  with 
the  economic  ptisitioii  of  the  coitntry. 

An  Advertising  Success 
fine  of  the  most  striking  successes  t>f 
mttdern  newspaper  advertising  has  heeti 
the  afiplication  by  the  Surplus  Govern¬ 
ment  Property  Disposal  Board  of  ex¬ 
tensive  space  to  selling  the  stores  ac¬ 
cumulated  for  contintiancc  of  the  war. 

W  hen  the  armistice  was  signed  in  No¬ 
vember  last,  a  demand  went  up  that  it 
shoitld  be  rendered  impossible  for  pri¬ 
vate  enterprise  to  acquire  any  surplus 
war  stores  or  goods  tio  longer  required 
for  profiteering  at  throw-away  prices. 

It  was  urged  that  as  these  goods  were 
the  property  of  the  country,  they  should 
l»e  sold  at  market  value  for  the  relief  C)f 
the  country’s  finances.  The  Government 
was  appalled  at  the  idea  of  becoming 
sale.sman  and  inquired  how  it  was  done. 
The  answer  was  “Advertise  jutblic  auc¬ 
tions  at  which  the  goods  should  l)e  sold.” 

•A  few  experiments  were  made  with 
doufde-column  advertisement  offering 
motor  cars  and  motorcycles,  and  the  ex¬ 
traordinary  prices  realized  showed  that 
the  plan  was  not  merely  feasible  but 
jtrofitable. 

Today  every  newspaper  of  any  impor¬ 
tance  in  the  country  is  carrying  adver¬ 
tisements  of  auctions  of  surplus  Gov¬ 
ernment  war  stores.  The  advertising  is 
lieing  applied  to  every  conceivable  class 
of  goods,  including  motors,  cars,  lorries, 
airships  and  air  propellers  (l)eing  of¬ 
fered  for  private  sale  as  hatstands), 
portable  airship  sheds,  aeroplanes,  muni¬ 
tion  factories,  and  plants,  furniture,  bed¬ 
ding,  linen,  equipment,  cycles,  horses, 
saddlery,  army  tents  and  huts,  copper 
wire,  hundreds  of  thousands  of  yard«  of 
various  textiles,  and  innumerable  oiiicr 
lines.  At  all  the  resulting  sales,  the 
goods  realize  phenomenal  prices — a  fact 
which  is  in  itself  a  vindication  of  the 
extensive  newspaper  advertising  in  use. 

Cartoons  a  Crowing  Feature 
Oar  newspapers  are  going  in  more 
strongly  for  cartoons  than  ever  before. 
They  are  not,  perhaps,  so  aggressive  in 
this  respect  as  .American  publishers,  but 
the  tendency  is  in  that  direction.  The 
dozen  of  new'spaper  cartoonists  is,  of 
course,  “F.  C.  G.,”  of  the  Westminster 


Giazelte  (Sir  J'  rancis  Carruthers  Gould) ; 
outside  of  this  the  cartoons  have  Ijeen 
confined  to  the  humorous  and  satirical* 
weeklies.  Theti  W.  K.  Haselden  came 
on  the  scene  in  the  Daily  Mirror  with 
his  cartoons  on  habits  and  manners,  and 
later  the  Evening  News  introduced 
“Foy,”  with  his  delicious  characters  of 
John  ritizen.  “Dora.”  Dilly  and  Dally, 
the  Mandarins,  Dux  and  Drakes  and 


other  types  of  officialdom ;  Louis  Kae- 
makers  broke  fresh  ground  with  his  bit¬ 
ing  allegories  in  coarse  but  vivid  char¬ 
coal  studies.  Then  the  Evening  News 
made  a  new  discovery  and  a  departure 
in  cartoons  of  news  interest  by  Tom 
Webster — comic  skits  of  the  personali¬ 
ties  in  the  big  news  events  of  the  day. 

Now  the  Daily  Express  has  intro¬ 
duced  the  frankly  Comic  in  Mutt  and 
Jeff,  Bud  Fisher  seeming  to  have  been 
bitten  with  the  idea  that  the  readers  of 
the  Express  have  no  other  interest  but 
those  of  betting,  which  is  a  limitation 
to  a  wonderful  creation  that  many  of 
I'isher’s  admirers  here  regret.  Some  of 
'he  Sunday  papers  give  cartoons,  but 
they  are  ineffective. 


Moorhead  Joins  Critchfield 
R.  E.  Moorhead  has  been  added  to 
the  service  and  soliciting  staff  of 
Critchfield  &  Co..  Chicago.  He  was  for 
ten  years  with  the  Cudahy  Packing  Co. 
in  charge  of  their  “Old  Dutch  Cleanser” 
advertising  campaign,  and  later  was 
connected  with  the  advertising  depart¬ 
ment  of  the  Sunlteam  Chemical  Co., 
manufacturers  of  “Rit.” 


Twenty  Per  Cent  for  Employees  Not 
Under  Union  Contracts 

St.  Louts,  Aug.  25. — A  bonus  of  20 
|)er  cent  on  salaries  from  Jan.  1  to  .Aug. 
22  was  distributed  today  by  the  Pulitzer 
Publishing  Co.  to  editorial  and  other 
employes  of  the  St.  Louis  Post  Dispatch, 
except  mechanical  workers  under  union 
contracts,  as  an  emergency  measure  to 
meet  “the  extraordinary  increase  in  the 
present  cost  of  living.” 

It  was  announced  that  another  bonus 
of  20  per  cent,  dating  from  .August  22, 
would  be  paid  at  the  end  of  the  present 
^■ear. 


YES— SOMETIMES  WE  PLAY! 


H()LD-UP  M.AN — Porter  Emerson  Browne,  playwright.  Those  held-up  are: 

Jack  Wheeler,  who  helps  feature  writers  and  artists  meet  the  H.  C.  of  L. ; 
Mrs.  Wheeler;  Jack  Lail,  who  does  a  column  and  other  things,  and  Frank  Clarke, 
managing  editor  of  the  .Atlanta  Constitution.  Inserts;  (left)  Grantland  Rice, 
(right)  Mrs.  Rice.  No,  she  is  not  going  to  shoot  her  husband. 


POST-DISPATCH  S  BONUS 


N.  Y.  BANS  SIGNS  ON  HIGHWAYS 


Commissioner  of  Highways  Cites  Law 
Forbidding  Them 

Utica,  N.  Y.,  Aug.  27. — In  his  cam¬ 
paign  against  advertising  signs  along 
State  Highw’ays,  Frederick  Stuart 
Greene  has  instructed  the  division  en¬ 
gineers  to  enforce  the  law  prohibiting 
their  erection.  Only  Chautauqua  signs 
and  advertisements  of  county  fairs  will 
be  allowed  to  remain.  Business  firm 
signs  with  advertisements  below  danger 
warnings  are  also  barred;  such  signs 
will  be  erected  by  the  department. 

Commissioner  Greene  stated  that  “it 
is  unnecessary  for  any  commercial  firm 
to  erect  danger  signs.  The  highway  de¬ 
partment  will  attend  to  that.  No  matter 
w'hether  the  sign  is  of  wood,  pasteboard 
or  metal,  the  law  instructs  us  to  remove 
and  destroy  them.  The  advertising  of 
products  or  wares  along  the  highways 
of  the  State  is  a  detriment  to  the  beau¬ 
tiful  scenery  and  has  been  ordered 
stopped.” 


TO  TEST  AIRPLANE  DELIVERY 


Jackson  Citizen-Patriot  to  Carry  Papers  to 
Distant  Towns  as  Experiment 
To  demonstrate  the  feasibility  of  air¬ 
plane  delivery  of  new’spapers  to  towns 
more  or  less  remote  from  Jackson, 
Mich.,  the  Citizen-Patriot  begins  to-day 
a  special  air  mail  service.  The  claim  is 
made  that  this  is  the  first  attempt  of 
the  kind,  on  a  regular  schedule,  to  be 
made  by  any  Michigan  newspaper. 

The  test  will  continue  for  one  week, 
and  different  towns  will  be  reached  each 
day.  R.  S.  Craft,  the  circulation  mana¬ 
ger,  is  confident  that  the  innovation  will 
prove  nracticable. 

TAKE  OVER  COLLIER’S 


George  D.  Buckley  is  President  of  the 
New  Organization 

Reorganization  of  P.  F.  Collier  &  Son, 
Inc.,  by  the  Crowell  Publishing  Com¬ 
pany,  into  whose  hands  the  management 
of  the  famous  publishing  house  has 
I'assed.  occurred  this  week  when  the 
P.  F.  Collier  &  Son  Company  took  over 
the  assets  and  good  will  of  the  old  com- 
l)any. 

The  officers  of  the  new  company  are : 

President,  George  D.  Buckley;  vice- 
presidents,  Thomas  H.  Beck,  G.  J.  Ken¬ 
nedy,  F.  H.  Rice;  secretary,  Fred  Lewis; 
treasurer,  A.  E.  Winger. 


A.  B,  C.  Reports 

Chicago,  .August  27. — The  Audit  Bu¬ 
reau  of  Circulations  has  issued  reports 
on  the  following  newspapers:  Altoona 
(Pa.)  Mirror,  Jamestown  (N.  Y.)  Eve¬ 
ning  Journal,  Jamestown  (N.  Y.) 

Morning  Post. 

.Asheville  (N.  C.)  Citizen,  .Asheville 
( N.  C.)  Times,  Boise  (Idaho)  States¬ 
man,  Durham  (N.  C.)  Morning  Herald, 
Fort  Worth  (Tex.)  Record,  Fort 
Worth  (Tex.)  Star-Telegram.  Gal¬ 
veston  (Tex.)  Tribune,  Tacoma  (Wash.) 
Daily  Ledger,  Tacoma  (Wash.)  News- 
T  ribline. 


Outing  for  Winnipeg  Kids 

Winnipeg,  .Aug.  27. — The  Winnipeg 
Tribune  .recently  took  all  the  kiddies 
from  the  Orphan  homes  of  the  city  on 
a  free  picnic  to  Grand  Beach.  Nearly 
a  thousand  dollars  was  raised  by  public 
subscription  by  the  Tribune  to  defray 
the  expense.  Every  child  was  presented 
with  a  souvenir  of  the  trip. 
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BRITISH  AND  FRENCH  FIRMS  PLAN 
BIG  ADVERTISING  IN  U.  S. 

Are  Eager  to  Invade  American  Markets  with  Products  New  and 
Old,  According  to  G.  H.  Larke  and  Robert  H.  Cornell 
of  New  York  World 


IF  ANYONE  were  asked  to  supply  the  missing  and  tail-end  word  in  the 

inquiry  “Good  Morning!  Have  You  Used  Pears’  - ?”  appearing 

in  an  American  newspaper  advertisement  a  few  months  hence,  he  might 
reply  that  it  was  pifflingly  obvious — but  he  might  be  wrong.  The  missing 
word  might  be  “Dentifrice.” 

This  is  not  an  ad  for  Pears’, — it  is  used  as  an  illustration  of  what 
British  manufacturers — and  French  manufacturers,  too— are  planning  to  do 
soon,  in  the  way  of  invading  the  American  market  with  new  as  well  as  old 
wares — all  of  them  that  are  salable  here — and  of  creating  a  demand  for 
them  by  constant  and  widespread  advertising. 

Will  Advertise  Many  Products  Here 


If  present  plans  are  carried  out — 
and  there  is  a  strong  likelihood  that 
they  will  be — English  and  French 
products  that  are  practically  unheard 
of  in  this  country  will  be  known 
familiarly  in  time  to  buy  them  as 
Christmas  presents. 

This  is  the  news  brought  from 
abroad  by  G.  H.  Larke,  assistant  busi¬ 
ness  manager,  and  Robert  H.  Cornell, 
of  the  national  advertising  department 
of  the  New  York  World,  who  have 
just  returned  from  a  month’s  sojourn 
in  London  and  Paris.  They  went  to 
establishing  the  best  possible  adver¬ 
tising  connections  for  the  World  in 
those  two  cities — and  they  did  it. 

Incidentally,  the  outlook  is  so  good 
for  a  liberal  use  of  advertising  space 
in  American  new'spapers  this  fall  and 
winter  by  English  manufacturers  that 
the  Bureau  of  Advertising  of  the 
American  Newspaper  Publishers’  .As¬ 
sociation  is  writing  the  .American 
Chamber  of  Commerce  in  London  this 
week  to  learn  how  the  two  can  oper¬ 
ate  to  this  end  to  the  best  advantage. 

Wants  Newspaper  Data 

•Also,  incidentally,  the  .American 
Chamber  of  Commerce  in  London  is 
a  live  institution  and  is  reported  to  be 
eager  just  now  to  obtain  all  possible 
data  from  .American  newspapers  on 
the  marketing  and  distribution  here 
of  English  products. 

English  and  French  manufacturers 
are  determined  to  invade  America 
with  their  products  and  with  liberal 
advertising  of  the  same  at  a  very 
early  date,  but  what  is  worrying  them 
most  while  they  are  planning  these 
campaigns  is  the  depreciated  value  of 
English  and  French  money,  at  pres¬ 
ent,  in  this  country.  England  and 
France  have  their  own  troubles,  so 
far  as  labor  problems  are  concerned, 
also,  according  to  the  New  York 
World  emissaries.  Mr.  Larke  and  Mr. 
Cornell.  Said  Mr.  Larke; 

Nervous  Uncertainty 

“Our  stay  in  England  and  France 
was  very  short  because  of  the  neces¬ 
sity  of  seizing  our  only  opportunity 
for  return  before  the  troop  movement 
is  ended.  .Analysis  of  the  situation 
abroad  is  made  much  more  difficult, 
because  it  seemed  to  me.  the  view¬ 
point  of  men  in  London  and  Paris, 
whose  judgment  ordinarily  would  be 
considered  authoritative,  was  so 
affected  by  a  nervous  uncertainty — 
approximating  alarm  at  times — that 
their  perspective  seemed  out  of  focus. 

"English  business,  internationally  at 
least,  seemed  to  be  still  suffering  from 
war  paralysis.  We  arrived  at  the 
opening  of  the  police,  l-akers,  rail¬ 
way  and  London  tube  strikes,  with 
the  colliers’  and  Liverpool  dock  trou¬ 


bles  still  holding  over.  We  were 
frankly  told  it  might  be  the  beginning 
of  “direct  action”  or  revolution.  This 
danger  continued  during  half  of  our 
stay  in  England. 

"There  was  grave  and  general  dis¬ 
satisfaction  with  Lloyd  George’s  fail¬ 
ure  to  announce  even  the  beginning 
of  post-war  reconstruction  and  his 
failure  also  to  reduce  administrative 
war  time  costs. 

"Labor  does  not  seem  to  want  em¬ 
ployment,  and  when  employed,  it  is 
complained,  does  not  want  to  work 
but  to  watch  the  clock.  The  best 
haberdasher  in  New  Rond  street  could 
not  furnish  me  a  single  IS'/j  collar. 
Why?  There  was  linen,  he  said,  but 
no  labor.  Yet  Trafalgar  Square,  the 
Strand  and  the  Embankment  were 
thronged  by  idlers,  and  they  were  not 
foreign  tourists.  « 

“I  refused  to  believe  that  the  tradi¬ 
tional  poise  of  the  Briton  would  per¬ 
mit  such  a  thing  as  “direct  action’’ — 
either  peaceful  or  violent — to  be  ac¬ 
complished,  and  I  was  glad  to  find 
such  Americans  as  Paul  Derrick  and 
Ralph  Whitcomb  backed  up  my  be¬ 
lief,  even  though  the  British  were 
very  apprehensive. 

“Mr.  Whitcomb,  by  the  way,  is  a 
strong,  alert  young  American,  who 
used  to  work  on  Frank  P.  McLen- 
nan’s  paper  at  Topeka.  He  passed 
iCnutinucd  on  Pagr  18.) 


An  interesting  communication  from 
J.  M.  ,A.  Ilott,  director  of  J.  Ilott, 
Ltd..  Advertising  .Agents,  Well¬ 
ington,  New  Zealand,  has  just  been  re¬ 
ceived  by  Editor  &  Publisher.  Mr. 
Ilott,  at  the  date  of  writing,  had  just 
received  a  copy  of  Editor  &  Publisher’s 
V'^ictory  International  Number,  and 
offers  his  congratulations  “on  this  mag¬ 
nificent  production.” 

Commenting  on  the  special  article  in 
that  number  on  ‘Newspaper  Work  in 
Far  Pacific  Lands.”  by  J.  Martin  Miller, 
Mr.  Ilott  offers  some  further  facts  as  to 
.Australia  and  New  Zealand  newspapers. 
The  article  mentioned  stated  that  the 
weeklies  in  the  four  towns  of  New  Zea¬ 
land  belong  to  the  daily  papers.  Mr. 
Ilott  states  that  no  daily  in  Wellington 
publishes  a  weekly. 

There  are  two  Sunday  papers  in  Syd¬ 
ney,  the  Sun  and  the  Times,  while  West 
.Australia  also  boasts  of  two.  There  are 


Editor  Has  Private  Island 
Where  Boss  Can’t  Reach  Him 

Se.\ttle,  .Aug.  27.  —  Richard 
Buchanan  is  probably  the  only 
city  editor  in  the  country  who 
owns  an  island.  He  has  just  re¬ 
turned  to  his  desk  on  The  Seattle 
Times  after  a  two-weeks’  vaca¬ 
tion  there. 

When  working  as  diief  of  the 
city  desk  of  Tacoma  Ledger, 
“Buck”  bought  a  small  island  in 
the  Sound.  That  was  years  ago, 
but  every  summer  since  then  he 
spends  his  vacation  on  his  own 
little  isle,  where  there’s  no  chance 
for  the  Times  to  reach  him  by 
telephone  or  telegraph. 


WEDDED  IN  KAISER’S  CHAPEL 


Newspaper  Woman  Becomes  Bride  of 
Captain  Schade  at  Coblenz 
Si'Ri.N’GFiELD,  Mass.,  .Aug.  24. — To  a 
Massachusetts  newspaper  woman  has 
fallen  the  distinction  o/’’''being  a  princi¬ 
pal  in  the  first  all-American  wedding 
ceremony  ever  performed  in  the  State 
Chapel  of  the  Kaiser’s  Palace  at  Co¬ 
blenz. 

The  young  woman  was  Miss  Blanche 
Fenton,  formerly  of  the  staff  of  the  Re¬ 
publican  and  a  contributor  to  New  York 
magazines.  She  has  returned  home  as 
the  wife  of  Capt.  William  H.  Schade,  of 
the  Fourteenth  Field  .Artillery.  Mrs. 
Schade  is  a  daughter  of  Mr.  and  Mrs. 
.Archibald  Fenton,  of  Gloucester,  Mass., 
and  went  overseas  last  year  as  a  canteen 
worker.  She  is  a  graduate  of  Mount 
Holyoke  College.  Capt.  Schade’s  home 
is  in  Denver,  Colo. 

Will  Advertise  Oklahoma 
Oklahoma  City,  .Aug.  27. — Plans  to 
spend  about  $10,000  in  advertising  re¬ 
sources  of  Oklahoma  in  newspapers 
were  perfected  at  a  meeting  here  by 
officers  of  the  Oklahoma  Association  of 
Commercial  Executives,  which  are  sec¬ 
retaries  of  the  different  Chambers  of 
Commerce  in  the  State. 


In  normal  times  about  one  in  every 
fifteen  Frenchmen  is  connected  in  some 
way  with  the  wine  and  liquor  trade. 


two  evening  dailies  published  in  Christ¬ 
church,  the  Star  and  Sun.  Truth  has 
ceased  publication.  Sydney  has  two 
morning  and  two  evening  papers.  The 
circulation  of  one  of  these  morning 
papers — the  Daily  Telegraph — according 
to  Mr.  Ilott,  is  165,000  copies  daily.  The 
circulation  of  the  Melbourne  Age  is 
given  as  152.000. 

The  total  number  of  dailies  in  Aus¬ 
tralia  at  present  73;  of  New  Zealand,  61. 
A  daily  paper  for  the  island  of  Suva  is 
published  in  Wellington. 

As  an  example  of  advertising  rates  in 
New  Zealand  dailies,  Mr.  Ilott  says  that 
one  inch  for  three  months  daily  in  the 
New  Zealand  Herald,  circulation  40,000, 
costs  $46;  one  inch  for  one  month  in  the 
-Auckland  Star  is  $20. 

The  cities  of  the  two  commonwealths 
appear  to  he  gaining  rapidly  in  popula¬ 
tion.  Melbourne  now  has  about  700,000; 
.Auckland,  134,000;  Christchurch,  93,000; 
Wellington,  107.000, 


Many  Newspaper  Men  with 
Prince  of  Wales  on  Tour 

Special  Comforts  Provided  for  Them  on 

Royal  Train — Six  Famous  British 
War  Correspondents  Are  in  Party 

The  visit  to  Canada  of  H.  R.  H.  the 
Prince  of  \\  ales  is  being  widely  covered, 
not  only  by  Canadian  newspapers  which 
are  devoting  a  great  deal  of  space  to  the 
royal  visitor,  but  by  the  .American  and 
British  press  as  well. 

.A  large  galaxy  of  correspondents, 
and  innumerable  movie  men  covered  the 
initial  stages  of  the  Prince’s  tour  of  the 
Dominion,  and  many  will  be  accommo¬ 
dated  on  the  Royal  train  which  will  take 
the  Prince  clear  through  the  Dominion 
to  the  Coast. 

Six  British  correspondents  came  over 
on  H.  M.  S.  Dauntless,  which  escorted 
the  new  British  battleship  Renown,  on 
which  the  Prince  came.  They  are : 
Percival  Phillips,  of  the  London  Ex¬ 
press;  Gerald  Campbell,  of  the  London 
Times;  H.  Warner  .Allen,  of  the  London 
Morning  Post;  W.  T.  Massey,  of  the 
Daily  Telegraph;  Douglas  Newton,  of 
the  Chronicle,  and  Mr.  Coates,  of  Reut- 
ter’s  Agency. 

.All  of  these  correspondents  were  at 
various  fronts  during  the  war.  Mr. 
Massey  gave  the  world  the  first  news  of 
the  fall  of  Jerusalem. 

The  American  staff  correspondents 
who  were  at  St.  John,  N.  B.,  to  report 
the  Prince’s  arrival  were :  George  R. 
Holmes,  International  News  Service; 
C.  M.  Bayer,  of  the  New  York  World; 
R.  A.  Wilson,  of  the  New  York  Sun; 
Q.  L.  Martin,  of  the  New  York  Herald; 
Herbert  Corey,  of  the  Associated  News¬ 
papers,  and  Miss  Ruth  Bodwell,  of  the 
Boston  Post. 

Practically  all  the  big  Canadian  dailies 
have  staff  men  on  the  trip.  The  press 
arrangements  have  been  in  charge  of 
John  Bassett,  representing  the  Canadian 
Press. 

At  the  Prince’s  request,  the  corre¬ 
spondents  were  presented  to  him  at  Que¬ 
bec.  and  he  was  frankly  interested  in 
their  work.  He  told  them  that  he  was 
looking  forward  with  a  great  deal  of 
pleasure  to  his  visit  to  the  United  States, 
and  he  expressed  the  hope  that  the 
Americans  could  cover  the  entire  trip 
with  him. 

The  Royal  train,  which  was  formed 
at  Quebec,  is  the  last  word  in  luxurious 
conveyances.  It  is  a  new  all-steel  train 
of  nine  coaches,  pulled  by  a  giant  en¬ 
gine,  and  is  the  heaviest  train  that  was 
ever  pulled  across  continent  by  the 
Canadian  Pacific. 

One  of  these  coaches  has  been  given 
over  to  the  six  British  correspondents, 
three  .Americans  and  the  representative 
of  the  Canadian  Press. 

PULP  WOOD  IN  LABRADOR 
Timber  Cruisers  Using  Airplanes  Report 
Important  Discovery 

Montreal,  .Aug.  27. — Timber  cruisers 
using  aeroplanes  have  discovered  great 
forest  areas  containing  millions  of  cords 
of  pulp  wood  in  the  Hinter  land  of  Lab¬ 
rador.  .According  to  them,  all  members 
of  a  Boston  expedition  which  explored 
Labrador  in  three  aeroplanes,  they  found 
2,000.000  acres  of  timber  lands.  The 
party  took  more  than  3.000  pictures, 
which  has  given  them  a  very  good  idea 
of  the  extent  and  density  of  the  tim¬ 
bered  areas. 

The  planes  cruised  for  more  than  one 
hundred  miles  inland.  .As  Labrador  is 
well  watered  with  rivers  and  lakes  it 
should  not  be  difficult  to  float  the  pulp 
wood  down  to  the  coast  where  it  could 
be  manufactured  or  shipped,  it  is  said. 


AUSTRALIA  AND  NEW  ZEALAND  NOW  HAVE  134 
DAILY  NEWSPAPERS 

Sydney  Telegraph  and  Melbourne  Age  Have  Passed  the  150,000  Mark  in 
Circulation — Populations  of  Leading  Cities  Grmcing  Rapidly 
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BRroGEPORT  WRITERS 
IN  “EQUITY”  UNION 

Negotiations  Elxpected  Between  New  Or¬ 
ganisation  and  Post  Pnblishing  Com¬ 
pany,  Which  Operates  Three 
Newspapers 

Bridgeport,  Conn.,  Aug.  27. — The 
Bridgeport  Newswriters’  Equity  Asso¬ 
ciation  has  been  formed,  and  application 
has  been  made  to  the  American  Federa¬ 
tion  of  Labor  for  affiliation.  Reporters 
and  editors  are  eligible  to  membership. 
The  association  has  no  connection  with 
the  Bridgeport  Press  Qub,  though  the 
organizers  are  men  active  in  the  club. 

James  H.  Shay,  until  recently  city  half 
reporter  for  the  Standard-Telegram,  is 
president,  and  Howard  I.  Comstock,  city 
hall  reporter  for  the  Evening  Herald,  is 
secretary. 

Split  in  Two  Camps 

Organization  of  the  association  has 
split  the  newspapermen  of  the  city  into 
two  camps,  a  strong  element  of  opposi¬ 
tion  to  the  union  idea  having  developed. 

The  three  papers  of  the  Post  Pub¬ 
lishing  Company — the  Post,  the  Sunday 
Post,  and  the  Standard-Telegram — em¬ 
ploy  a  majority  of  the  men  who  are 
employed  as  newspaper  editors  and  re¬ 
porters  in  Bridgeport,  and  these  have 
had  standing  assurance  with  the  man¬ 
agement  that  none  would  be  discharged 
without  two  weeks’  notice. 

Four  Men  Walk  Out 

When  the  union  was  organized, 
George  Waldo,  Jr.,  editor  of  these  pa¬ 
pers,  proposed  that,  in  equal  fairness 
to  the  management,  any  reporter  who 
planned  to  join  the  organization  should 
notify  him  two  weeks  before  leaving. 
Four  reporters  employed  on  the  Stand¬ 
ard-Telegram  declined  to  do  this  and 
resigned. 

“1  have  had  no  dealings  with  the 
Newswriters’  Equity  Association  and 
have  no  way  of  knowing  what  their  pur¬ 
pose  in  organizing  is,”  said  Mr.  Waldo. 
“1  do  not  believe  they  have  gone  far 
enough  with  their  organization  to  know 
just  what  they  will  do.  I  suppose  that 
they  will  submit  a  formal  statement  of 
this  later,  and  until  that  time  I  can  say 
nothing  definite  on  behalf  of  our  papers. 

Herald  Supports  Uuion 

The  Herald,  the  Sunday  Herald,  and 
the  Times  are  other  newspapers  in 
Bridgeport.  The  Herald  is  onjy  five 
months  old.  It  supports  the  “B.  N. 
E.  A.”  in  an  editorial  which  says: 

“It  is  a  sound  move.  The  Equity  is 
here  to  stay.  In  keeping  with  the  rules 
of  the  American  Federation  of  Labor, 
known  all  over  the  nation,  the  news 
writers  will  plan  their  course  carefully 
and  sensibly  and  for  the  best  interests 

of  a”  ”  .  X  u 

The  men  who  resigned  from  tlie 
Standard-Telegram  were  Vincent  Sex¬ 
ton,  James  L.  McGovern,  William  Mc¬ 
Donald  and  Ira  French. 

Pressmen  and  helpers  on  the  Bridge¬ 
port  Evening  Post  struck  at  10  a.  m. 
August  15,  asking  an  increase  of  per 
week.  The  strike  was  settled  during 
noon-hour  and  the  men  returned  to  get 
out  the  paper.  Morning  Telegram  press¬ 
men  recently  won  $4.50  weekly  increase 
without  a  strike. 


Advertise  “Syracuse  Day” 

Syr.^cuse,  N.  Y.,  Aug.  27. — The  pub¬ 
licity  committee  of  “Syracuse  Day,  the 
opening  day,  September  8,  of  the  State 
Fair,  have  mapped  out  a  plan  of  wide¬ 
spread  newspaper  advertising  which 
they  believe  will  make  that  day  the  big¬ 
gest  one  in  the  history  of  the  fair. 


SHE  HAS  FILLED  HER  FATHER’S  PLACE  AS 
NEWSPAPER’S  HEAD  FOR  16  YEARS 


Miss  Mary  E.  Jenkins. 

**  A  -NEWSPAPER  should  be  an  institution  to  command  belief,  loyalty  and 
respect  in  all  its  expressions.”  That  was  the  ideal  of  Arthur  Jenkins, 
founder  and  publisher  of  the  Syracuse  Herald.  It  is  the  ideal  today  of  his 
daughter.  Miss  Mary  E.  Jenkins,  who  has  been  president  of  the  Herald  Company 
since  the  death  of  her  father  in  1903. 

Mary  E.  Jenkins,  who  has  so  faithfully  and  ably  carried  forward  to  happy 
fruition  the  plans  and  policies  of  the  newspaper’s  founder,  was  born  at  Syra¬ 
cuse,  May  5,  1879,  and  educated  in  the  public  schools.  She  was  an  only  child, 
and  her  father  had  in  mind,  during  her  school  days  the  possibility  of  developing 
her  into  a  newspaper  woman,  fitted  to  serve  as  his  active  associate  in  the  pub¬ 
lication  of  the  Herald.  He  believed  that  newspaper  work  afforded  a  splendid 
field  for  women— and  he  adhered  to  this  belief  in  the  days  when  the  fact  had  not 
yet  been  very  strongly  demonstrated. 

When  Miss  Jenkins  became  president  of  the  Herald  Company,  she  consid¬ 
ered  it  merely  as  a  temporary  arrangement.  That  was  sixteen  years  ago,  yet 
she  still  holds  the  position. 

“W  hat  I  have  learned  and  what  1  have  to  learn  concerning  the  business  and 
its  policies,  as  years  pass,  make  the  call  of  the  office  imperative,”  Miss  Jenkins 
writes  to  Editor  &  Publisher.  “Keeping  acquainted  with  all  departments  and 
taking  part  in  conferences  on  managiment  and  policy  amply  occupy  my  morn¬ 
ings  each  day.” 

The  Herald’s  present  home,  which  was  opened  in  April,  1918,  is  the  special 
pride  of  Miss  Jenkins.  In  planning  it  she  sought  to  insure  the  comfort  and 
well-being  of  workers  in  all  departments  so  far  as  is  possible  through  modern 
construction.  The  maximum  of  natural  light  is  provided  in  every  part  of  the 
plant.  Moor  space  was  planned  not  only  to  prevent  crowding  now  but  to 
assure  ample  room  for  the  future  growth  of  the  organization.  In  the  planning 
of  the  little  comforts  and  conveniences  which  mean  so  much  to  workers,  the 
ingenuity  of  .Miss  Jenkins  found  full  play.  She  intended  that  the  Herald  build¬ 
ing,  as  well  as  the  newspaper  itself,  should  stand  as  a  worthy  monument  to  the 
genius  and  public  spirit  of  Arthur  Jenkins. 

Not  business  but  instinct  has  kept  me  finally  in  the  newspaper  environment, 
learning  daily  that  it  is  indeed  an  ever-widening  field  for  women,”  says  Miss 
Jenkins. 

Cyril  G.  Perry,  circulation  manager  W,  J.  Pattison,  publisher  of  the 
of  the  Pittsburg  Press,  stopped  over  Scranton  Republican,  who  has  been 
in  New  York  this  week  on  his  way  to  spending  a  two-weeks’  vacation  in  the 
Boston,  where  he  will  spend  his  an-  Maine  woods,  was  a  visitor  in  New 
nual  vacation.  York  this  week. 


Omaha  Bee  Reporters  Lose 
Their  Strike 

Early  Defection  from  Ranks  Cantes  Gen- 
eral  Rush  for  Old  Jobs — Three  Are 
Refused  Re-empIo3rment 

Omaha,  Aug.  26.— The  strike  of  the 
reporters  of  the  Omaha  Bee  was  of 
short  duration,  though  14  of  the  staff 
met  at  5  o’clock  in  the  evening  and  de¬ 
cided  not  to  return  to  work  in  the  morn¬ 
ing,  but  three  of  them  appeared  and 
asked  for  jobs  before  11  o’clock  the  next 
morning.  Others  appeared  by  noon. 

When  those  still  out  picketing  the 
news  “runs"  to  keep  so-called  “scabs” 
from  gathering  news  found  the  old 
standbys  coming  in  for  news  for  the 
Bee,  they  made  a  rush  for  the  Bee  of¬ 
fice  to  get  their  old  jobs  back  before  it 
was  too  late.  Three  of  the  strikers  were 
refused  jobs  when  they  returned.  The 
rest  were  all  taken  back. 

Victor  Rosewater,  editor  and  pub¬ 
lisher  of  the  Bee,  promised  them  cer¬ 
tain  individual  increases  in  due  time,  but 
refused  to  meet  their  flat  demand  for  a 
35  per  cent  increase,  and  refused  abso¬ 
lutely  to  negotiate  with  them  collectively. 


FRISCO  WRITERS  TO  ORGANIZE 


More  Than  200  Attend  Meeting  Addressed 
by  Labor  Leaders 

San  Francisco,  Cal.,  Aug.  25.— About 
two  hundred  and  twenty-five  San  Fran¬ 
cisco  and  Oakland  newspaper  reporters 
met  here  early  this  week  and  took  pre¬ 
liminary  steps  to  organize  a  union. 

The  meeting  was  opened  by  an  Oak¬ 
land  reporter,  and  the  principal  addresses 
were  made  by  Daniel  Murphy,  a  press¬ 
man  and  president  of  the  State  Federa¬ 
tion  of  Labor,  and  William  Bonsor, 
president  of  the  San  Francisco  Labor 
Council.  They  spoke  at  length  on  the 
benefits  of  organizing  an  association  of 
newspapermen.  It  was  stated  during 
the  discussion  that  followed  that  it  was 
the  intention  to  affiliate  with  the  Inter¬ 
national  Typographical  Union. 

One  hundred  and  eighteen  signed  the 
roll,  and  fourteen  others,  unable  to  be 
present,  sent  word  that  they  intended 
to  do  so.  A  few  have  since  withdrawn, 
it  is  said,  and  it  remains  to  be  seen 
whether  the  union  will  be  perfected. 

Most  of  the  signers  are  from  the  even¬ 
ing  papers. 


NO  UNION  AT  PORTLAND 


Efforts  to  Organize  News  Writers  Have 
Met  with  Failure 

Portland,  Ore.,  .Aug.  27. — Attempts 
to  organize  a  news  writers’  union  in 
Portland  so  far  have  met  with  failure 
and  there  is  little  indication  that  they 
will  succeed.  Several  meetings  have 
been  called  recently  under  the  auspices 
of  the  Central  Labor  Council,  but  it  is 
reported  that  only  a  few  scattered  mem¬ 
bers  of  the  news  organizations  attended. 

The  typographical  union  has  been  ac¬ 
tive  in  the  effort  to  promote  organiza¬ 
tion  among  the  news  men  with  the  pros¬ 
pect  that  should  such  an  union  be  form¬ 
ed  it  would  affiliate  with  the  com¬ 
positors. 


Wants  12,000  for  an  Idea 
Harry  Waterman,  917  Chestnut  street, 
Philadelphia,  is  sending  to  publishers  a 
circular  letter  offering  to  furnish 
them  the  details  of  a  plan  to  “double 
the  present  circulation  of  your  paper 
within  two  months.”  He  stipulates 
that  if  the  plan  is  used,  even  in  a  modi¬ 
fied  way,  the  publisher  is  to  pay  him 
“at  least  $2,000.” 


Editor  &  Publisher  for  August  28,  1919 


13 


America’s  Greatest  Football  Strategist 

GLENN  S.WARNER 


Coach  of  the  University  of 
Pittsburgh,  1918  National 
Collegiate  Football  Cham¬ 
pion  and  former  coach  of 
the  famous  Carlisle  Indian 
School  teams,  will  write  a 
review  of  the  1919  football 
situation  EACH  WEEK  for 
Friday  release  starting  Sep¬ 
tember  27th. 


Coach  Warner’s  weekly 
football  review  will  be  the  leading  special  sport  news 
feature  of  the  Fall  season. 


COACH  GLENN  S.  WARNER 


Reservations  for  the  Warner  review  are  already  coming  in. 
Wire  for  option  and  rate  today. 
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POLITICAL  CENSORSHIP  DISTORTS 
NEWS  FROM  EGYPT  AND  TURKEY 

Dr.  W.  T.  Ellis,  Back  from  Near  East,  Warns  Editors  Against 
Dangerous  Propaganda  Having  Its  Source  in  Official 
Quarters — Says  We  Must  Tell  “Unwelcome  Truth” 

UTT  was  the  most  fruitful  foreign  trip  I  have  ever  made,”  said 
Dr.  William  T.  Ellis,  of  Swarthmore,  Pa.,  just  back  from  seven 
and  a  half  months  in  the  Near  East  for  The  New  York  Herald, 
in  an  interview  for  Editor  &  Publisher,  ‘T  had  the  good  luck  to 
get  several  big  exclusive  stories;  and  even  being  help  up  in  Cairo’s 
best  hotel  for  nearly  a  month  wasn’t  an  unmixed  evil,  for  it  gave 
me  time  to  lick  into  shape  a  book  on  the  Egyptian  situation,  using 
my  dispatches  as  a  foundation. 

“The  Herald  got  an  American  missionary  out  of  jail  in  Salonica 
and  caused  the  King  of  Greece  to  go  in  person  to  Salonica  to 
apologize  to  him.  My  son  and  I  were  the  first  Americans  to  make 
an  aeroplane  trip  over  Constantinople.  I  twice  had  long  interviews 
with  the  Sultan  of  Turkey  at  Yildiz  Palace.  I  travelled  through 
Bible  lands,  from  Mt.  Sinai  to  the  Island  of  Patmos.  We  went  swim¬ 
ming  in  the  Sea  of  Galilee;  were  in  Jerusalem  at  an  acute  period 
of  the  Zionist  question;  and  we  crossed  Turkey  in  a  box  car.  It 
was  an  altogether  meaty  expedition. 

Bottling  Lp  an  American  Correspondent 


“There  are  more  important  matters  to 
talk  aI>out  than  my  detention  in  Cairo. 
That  was  but  an  incident  of  the  day’s 
work.  It  was  my  good  fortune  to  be 
the  only  American  correspondent  on  the 
spot  when  a  history-changing  insurrec¬ 
tion  bloomed  ripe  in  Egypt.  My  pres¬ 
ence  nullified  the  official  censorship, 
which  sought  to  keep  the  magnitude  of 
the  really  national  outbreak  from  the 
British  public.  There  happened  to  be 
representing  our  country  in  Cairo  three 
of  the  sort  of  -Anglophile  -Americans  who 
find  it  more  congenial  to  toady  to  the 
British  than  to  stand  up  for  the  simplest 
-American  rights  and  principles.  They 
were  the  sort  who  have  scratched  the 
Fourth  of  July  from  their  calendar. 

“Naturally,  these  men  were  putty  in 
the  hands  of  British  officialdom.  The 
State  Department  has  to  rely  upon  its 
local  agents— and  so  I  was  held  up  for 
three  weeks  in  Cairo  before  I  could  pro¬ 
ceed  to  Palestine,  Syria  and  Constanti¬ 
nople. 

“This  unfortunate  experience  has  not 
altered  my  confidence  in  the  British  peo¬ 
ple,  nor  my  belief  that,  despite  official 
imperialism,  the  heart  of  Great  Britain 
and  the  heart  of  -America  beat  more 
nearly  in  unison  than  the  pulse  of  any 
other  two  nations  on  the  map-  We  must, 
however,  still  remain  America,  unafraid 
to  tell  unwelcome  truth  to  our  big  neigh¬ 
bor,  and  insistent  that  she  must  every¬ 
where  play  the  game  according  to  the 
rules  to  which  she  as  well  as  we  have 
subscribed . 

Poisoning  the  Springs  of  News 

“My  experience  with  the  censorship 
possibly  justifies  me  in  calling  the  at¬ 
tention  of  American  newspapermen  to 
the  peril  of  poison  at  the  springs  of  for¬ 
eign  news.  Not  all  editors  realize  that 
only  by  evading  the  censorship  may  the 
real  news  and  the  whole  news  come  out 
of  Turkey,  Greece,  Egypt,  Syria,  Pales¬ 
tine,  Persia  and  India.  In  the  case  of 
Constantinople,  the  censorship  is  three¬ 
fold — British,  French  and  Italian.  Im¬ 
agine  the  chance  that  real  political  news 
ha?  under  those  conditions ! 

“Allied  to  the  censorship  is  the  propa¬ 
ganda  bureau.  Not  only  are  facts  sup¬ 
pressed  or  distorted,  but  the  most  fla¬ 
grant  mis-statements  are  boldly  put  out 
as  true.  I  have  often  wondered  how  a 
man  can  retain  the  consciousness  of  ‘an 
officer  and  a  gentleman’  and  still  be  a 
professional  liar.  The  shamelessness  of 
these  ‘intelligence’  departments  is  almost 
beyond  belief. 


“As  Americans,  our  special  concern  is 
that  news  affecting  America’s  duty  is 
not  allowed  free  course.  In  the  face  of 
a  nation-wide  movement  for  an  -Ameri¬ 
can  mandate  for  all  of  Turkey,  does  a 
line  of  it  all  get  printed  in  the  Constanti¬ 
nople  papers,  or  cabled  to  this  country? 
Not  so  far  as  one  can  discover.  We 
want  to  know  the  facts  about  Palestine, 
about  -Armenia,  about  Constantinople, 
about  Southern  Russia,  especially  in  par¬ 
ticulars  touching  -America’s  interest-  In¬ 
stead,  we  only  get  such  information  as 
the  British  and  French  censors  deem 
good  for  us! 

“Remember,  this  censorship  is  political, 
and  tint  military.  The  war  is  over. 
Everybody  assents  to  the  need  for  a 
measure  of  censorship  dtiring  hostilities. 
But  we  deny  the  right  of  our  friends  or 
our  enemies  to  keep  from  the  .American 
people  the  essential  facts  upon  which  the 
decisions  of  a  democracj',  in  a  grave  in¬ 
ternational  emergency,  are  to  be  based. 

Thimble-Rigging  the  League 

“If  ever  we  get  a  real  League  of  Na¬ 
tions,  free  from  all  thimble-rigging,  it 
must  stipulate  the  complete  abolition  of 
political  censorship,  freedom  of  travel 
.and  investigation,  and  absolute  equality 
of  opportunity  for  trade. 

“Does  that  sound  like  -A,  B,  C? 

“Well,  all  I  can  say  is  that  any  editor 
who  thinks  so  would  better  try  to  send 
a  correspondent,  a  trusted  man  who 
signs  his  stuff,  to  Egypt  or  India  or  Per¬ 
sia.  The  -American  public  really  has  no 
greater  need  today  than  full,  free,  fair 
and  fearless  reports  directly  from  the 
Near  East.  The  press  associations 
should  have  first-class  men  at  Athens, 
Constantinople.  Jerusalem,  Cairo,  Bag¬ 
dad,  Bombay  and  Teheran. 

“News  from  European  capitals  con¬ 
cerning  Near  Eastern  matters  is  likely 
to  have  hidden  in  it  the  poisonous  snake 
of  propaganda.  Honest  correspondents 
at  Paris  and  London,  having  no  first¬ 
hand  knowledge  of  Oriental  conditions, 
are  often  misled  by  the  interested  agents 
whose  principal  business  it  is  to  mislead 
the  press. 

“Over  and  over  again,  by  heaped-up 
incident  and  detail,  we  in  this  country 
need  to  have  told  the  story  of  the  amaz¬ 
ing  place  that  America  today  holds  in 
the  affection  of  the  peoples  of  the  Near 
East.  The  ideals  for  which  our  soldiers 
fought  have  fired  the  hearts  of  millions 
who  hitherto  have  never  known  anything 
but  oppression.  The  torch  of  the  God¬ 
dess  of  Liberty  today  flings  its  rays  into 
the  center  of  darkest  -Asia.’’ 


WHAT  OUR  READERS  SAY 


New  York,  Ang.  14. 

To  Editor  &  rnbUsher: 

In  the  Dotted  States  Senate,  last  week.  Sena¬ 
tor  Thomas,  referring  to  an  editorial  published 
In  the  New  York  Times,  entitled  “The  Brother¬ 
hood  Demands,"  said: 

“The  editorial  to  which  I  refer,  Mr.  Presi¬ 
dent,  is  a  very  temperate.  Independent, 
thoughtful  and  Just  criticism,  in  my 
opinion,  of  what  are  known  as  the  brother¬ 
hood  demands,  the  formulation  of  which 
appeared  day  before  yesterday  in  the  news¬ 
papers  of  the  country,  and  which  were  to 
some  extent  elaborated  this  morning. 

“I  was  struck  also  by  the  fact  that  in 
some  respects  this  editorial  was  unique  in 
that  it  assumed  to  consider  the  situation 
from  the  standpoint  of  the  puhllc  Interest 
and  upon  their  merits.  There  was  a  time 
when  America  had  an  Independent  press, 
one  wrhich  carefully  and  constantly  and 
fearlessly  discussed  public  and  sometimes 
private  questions,  thereby  Informing  and 
educating  the  public,  and  controlling,  in  a 
large  degree,  the  general  direction  of  gov¬ 
ernmental  affairs. 

“It  is  only  now  and  then,  however,  that 
we  are  favored  with  that  class  of  editorial 
discussion,  and  largely  because  the  commer¬ 
cial  spirit  has  spread  its  pernicious  influ¬ 
ence  as  well  over  the  editorial  columns  of 
the  American  press  as  over  other  activities, 
and  it  is  the  advertiser  who  now  directs  the 
impulses  of  Journalism,  and  checks  itofore 
they  are  published  their  editorial  policies 
and  expression  of  opinion.  I  say  this  in 
sorrow,  Mr.  President,  much  more  than  In 
anger,  because  a  very  salutary  and  essential 
Influence  in  public  affairs  has  thus  been 
greatly  minimised,  and  I  fear  it  may  be 
ultimately  extinguished." 

1  have  been  a  reader  of  The  New  York  Times 
for  many  years  and  believe  that  .Senator 
Thomas  should  have  stated  without  qualiflcation 
that  the  editorial  referred  to  considered  the 
situation  from  the  standpoint  of  She  public  In¬ 
terest.  The  editorial  policy  of  The  Times,  I 
have  found  through  many  years'  familiarity 
with  Its  columns,  is  in  line  with  that  which  is 


to  the  beat  interests  of  the  public  and  our 
country  at  large. 

Senator  Thomas  cannot  be  thoroughly  in¬ 
formed  when  he  asserts  that  the  commercial 
spirit  now  largely  controls  and  directs  the 
editorial  policy  of  American  newspapers.  The 
press  of  the  United  States  is  more  Independent 
In  its  views  and  policies  than  ever  before  in  the 
history  of  American  Journalism,  and  its  utter¬ 
ances,  as  a  rule,  are  based  upon  an  impartial 
study  of  the  facts  and  first-band  knowledge  of 
the  trend  of  public  sentiment.  Practically  all 
editors  of  American  newspapers  are  men  who 
comprehend  their  responsibility  to  the  public 
and  resent  any  attempt  of  advertisers  to  control 
their  expressions  of  opinion.  American  news- 
paper  proprietors,  with  almost  no  exception,  are 
men  of  the  same  type. 

FRANK  VI.  HAROLD. 

News  Service  for  Foreign  Language 
Papers 

MINNEAI  OI-IS  ITDENDK. 

Minneapolis,  Minn.,  Aug.  20.  1019. 

To  Editor  &  Publisher: 

In  the  issue  of  July  24.  Editor  and  Publisher 
contained  an  editorial  entitled  “Americanisation 
through  the  Press,”  in  w'hicb  it  says: 

“It  should  be  made  possible,  at  the  earliest 
moment,  for  the  foreign  language  newspapers  of 
the  United  States  to  receive  the  news  service 
of  one  of  the  big  press  associations.  The  Asso¬ 
ciated  Press,  the  United  Press  and  the  Interna¬ 
tional  News  Service  treat  news  In  the  American 
way.  They  are  impartial.  Independent,  progres¬ 
sive.  By  using  such  a  news  service,  without 
alteration  in  translation,  a  foreign  language 
newspaper  would  become,  inevitably,  a  real 
force  for  Americanization,  developing  the  Ameri¬ 
can  viewpoint  and  attitude  toward  events.” 

In  this  connection  it  may  interest  you  to 
know  that  the  Minneapolis  Yldende  has  been 
using  the  United  Press  service  since  before  the 
war. 

Aside  from  this,  we  desire  to  say  that  the 
Minneapolis  Tidende  is  and  always  has  been  an 
American  Newspaper,  printed  In  the  Norwegian- 
Danish  language  for  the  benefit  of  those  of  our 
citizens  who  know  that  language  better  than 
English.  It  has  always  stood  for  what  it  be¬ 
lieved  to  be  the  beat  interests  of  this  country 
and  its  citizens. 

JOHN  BJORKINS, 

Bus.  Manager.  ^ 


— promiscuous  advertising 

kicked  an  indiscriminate  advertiser: 

Quoting  a  leading  advertising  agency — ^“A 
firm  advertising  a  food  product  in  a  United 
States  weekly  with  a  circulation  of  more 
than  100,000  in  Canada  showed  a  may  of  the 
United  States  to  emphasize  a  statement 
made  in  the  advertising  copy,  i.  e.,  that  their 
product  was  made  in  the  United  States  for 
use  in  the  United  States.  The  Manager  of 
one  of  the  largest  and  best  grocery  stores  in 
Toronto  gave  orders  on  the  day  this  adver¬ 
tisement  was  called  to  his  attention  that  no 
more  of  the  product  advertised  was  to  be 
'  bought.” 

As  Canada  differs  from  the  United  States,  so 
our  individual  states,  even  cities  within  the 
same  state,  differ  from  each  other. 

Salesmen  know  this  and  accordingly  localize 
their  arguments. 

Then,  why,  Mr.  Manufacturer,  why  isn’t  it 
just  as  essential  for  you  to  localize  the  ap¬ 
peals  of  your  printed  salesmen,  your  daver- 
tising? 

Through  the  daily  newspapers  localize  your 
copy;  avoid  hack-fires  from  indiscriminate 
appeals. 

Invest  in  Newspaper  Advertising 

E.  Katz  Special  Advertising  Agency 

Establijhfd  1888 

Publishers’  Representatives 
New  York  Kansas  City 

Chicago  San  Francisco 
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Lijmtenant  Colone^  Roosevelt  on  America  and  the  War^  a  Series  Beginning  in  Sunday's  Herald 

new  YORK 


PKICE  TWO  CENW 

m  NKw  n>RK  eirr  aho  wgtuNM'"  aw  itMwwum 


NEW  YORK.  SATI:RD.VY.  AfOCiTr  !«.  m9. 


'MEN  THREATEN  STRIKE  TOMORROW; 
VAS  BOTH  HEDLEY  AND  LABOR  CHIEFS; 
'DS  OF  MEAT  ARE  SEIZED  IN  ONE  RAID 

'iNTEiOBOyCHHMyNTILTHIS 

GOVERNMENT  WAR  ON  HOARDERS  IfTEBUyyN  ly  GBIINT  yMS; 


irnTTOIiMiTIffl 


MORC  THAN  38,000  IN  USC 

TBflDE  LI  N  OTYPE  MARK^ 

THE  MACHINE  THAT  LASTS 

One  Model  20 
Produces  over  85%  of  the 
Display  Composition  in 
The  New  York  Herald 


Mr.  Smith  was  Right! 

The  Model  20  does  ‘‘Forever  Silence  the 
Eternal  Cry  for  Sorts” 

The  New  York  Herald’s  Model  20  was  one  of  the  first 
Display  Linotypes  installed.  Soon  after  it  was  in  opera¬ 
tion  Frank  J.  Smith,  superintendent  of  the  composing 
room  wrote  us: 


With  the  Model  20  Display  Com¬ 
position  becomes  Linotype  straight 
matter  set  direct  from  the  Linotype 
Keyboard— sa\\ng : 

1  Floor  Space 

2  Typecasting 

5  Type  Distribution 
i  Type  Storage 

5  Investment  in  Type 

6  Investment  in  Metal 

7  Investment  in  Storage 
Cabinets 

These  Economies  justify  your  prompt 
attention. 


H  rite  for  Mattel  20 
Literature 


^^Your  Model  20  Display  Linotype  is  a  great  siieeess. 
Indeed,  it  is  more  than  that;  it  is  a  nieehaniral  tri* 
iimph  that  forever  silences  the  eternal  cry  for  sorts. 

^^It  will  aeeoinplish  for  ad  display  what  the  first  Lino¬ 
type  achieved  for  news  composition.  By  this  I  mean 
it  will  put  display  work  on  a  *non-hand  set'  basis." 

Time  has  proven  the  accuracy  of  Mr.  Smith’s  prophesy. 

The  economy  of  setting  display  direct  from  the  Lino¬ 
type  Keyboard  with  straight-matter  speed  has  been  de¬ 
monstrated  under  a  wide  variety  of  working  conditions 
and  the  proof  that  publishers  recognize  the  importance 
of  this  saving  lies  in  the  rapitlly  increasing  number  of 
Model  20  users. 


Send  IIS  a  copy  of  your  paper  for  analysix.  If  ithout  any  ohliiia- 
tion  wliatei  er  ue  ii  ill  shon  you  junt  u  hat  a  A/w/c/  20 
can  accomplish  in  your  compnsin;i  room 


MEKGENTIIALEK  I.INOTYPE  CO. 

Ne tv  Yo  rk,  U.  S .  A  . 


S\N  Frvncisco  C.iiicago  iNe 

(lanailian  Linotype  Ltd.,  Toronto 


New  ()ri.e\ns 


This  Advertisement  is  composed  entirely  of  Linotype  material 
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JUDD  M.  LEWIS  JOINS 
HOUSTON  CHRONICLE 


Writer  of  ‘tampering  with  Trifles”  Was 
“Discovered”  20  Years  Ago  When  a 
Stereotyper  hy  Marcellas  E.  Foster, 
President  of  That  Newspaper 


Houston,  Tex.,  Aug.  27. — Judd  Mor¬ 
timer  Lewis,  once  a  stereolyper,  now 
poet  and  humorist  of  national  fame,  and 
for  20  years  writer  of  tlie  “Tampering 
with  Trifles”  column  of  the  Houston 
Post,  hereafter  will  write  that  column 
for  the  Houston  Chronicle. 

In  making  the  change,  he  is  reunited 
to  the  man  who  “discovered”  him — Mar- 
cellus  E.  Foster — now  president  of  the 
Chronicle,  who  was  managing  editor  of 
the  Post  when  Lewis  first  began  work 
there. 

Lewis  told  about  this  at  a  luncheon  the 
other  day  at  the  Kiwanis  Club,  where 
friends  were  toasting  him.  He  said : 

It  Actually  Was  Printed! 

“1  don’t  think  I  have  ever  told  you 
folks  just  how  I  began  writing  poetry 
and  alleged  humor.  About  20  years  ago 
I  was  a  stereotyper.  I  was  working  at 
^ard  day  labor  in  a  little  shop  on  San 
Jacinto  street.  Across  the  way  was  a 
newspaper  building.  I  had  often  had 
thoughts  I  wanted  to  put  in  writing, 
rhymes  .seemed  to  ring  in  my  head;  so 
one  day  1  sat  down  and  wrote  some¬ 
thing  and  mailed  it  to  that  paper  I 
didn’t  sign  my  name  because  I  was 
afraid  it  would  not  be  published. 

“Much  to  my  delight,  as  well  as  aston¬ 
ishment,  the  poem  appeared  in  prim.  \ 
day  or  two  later  I  sent  another,  also 
anonymously,  and  it  likewise  appeared, 
being  well  displayed  on  the  editorial 
page. 

“1  was  so  encouraged  that  I  sent  my 
third  poem  and  signed  my  name  in  full 
— Judd  Mortimer  Lewis.  It  was  given 
even  better  position  and  better  display, 
and  I  received  a  letter  from  a  young 
man  who  was  managing  editor  of  the 
paper,  who  told  me  that  I  should  l)y  all 
means  continue  writing;  that  my  poems 
had  impressed  him  very  much.  He  even 
went  to  the  extent  of  saying  that  they 
wete  as  good  as  anything  that  F.ugene 
Field  or  James  Whitcomb  Riley  had 
ever  written. 

“That  letter  put  sunshine  into  my  life 
and  ambition  into  my  soul,  and  was 
really  the  thing  that  started  me  on  my 
writing  career.  A  few  weeks  later  he 
called  me  into  his  office  and  suggested 
that  I  write  poems  and  ‘trifling  stuff’ 
for  the  i)aper  three  times  a  week  and  I 
could  have  a  column  all  my  own  and 
could  sign  everything  I  wrote.  I  was 
elated,  for  he  actually  began  paying  me 
for  my  work. 

Is  “Going  Back” 

“W'c  thought  long  and  hard  to  find  a 
suitable  title,  and  finally  we  decided  upon 
‘T.impering  with  Trifles.’ 

“That  young  editor  who  gave  me  my 
start,  who  wrote  me  such  beautiful 
words  of  commendation,  was  Marcellus 
E.  Poster,  the  then  managing  editor  of 
the  Post,  and  for  the  last  18  years  presi¬ 
dent  of  the  Houston  Chronicle.  So  now 
it  is  most  gratifying  to  me  to  be  able 
to  announce  to  you  good  folks  and  to 
the  people  of  Houston  generally  that  I 
am  going  back  to  the  man  who  really 
discovered  me. 

“Beginning  Sunday,  August  24,  I  will 
be  on  the  staff  of  the  Houston  Chronicle. 
I  will  continue  ‘Tampering  with  Trifles’; 
I  will  continue  telling  about  the  doings 
of  Patsy  Kildare,  the  girl  outlaw,  and  I 
am  going  to  do  my  very  best  to  write 
things  that  may  throw  some  good  cheer 


into  the  hearts  of  the  people,  that  may 
occasonally  give  them  a  flash  of  humor, 
and  I  want  to  say  that  I  am  glad  I  am 
going  to  be  connected  with  that  great 
and  enterprising  Texas  daily — the 
Chronicle.” 

Katherine  Richardson  Weds 
Capt.  Edward  Me  E.  Lewis 

Mayor  Kiel  Attends  Reception  to  Woman 

Page  Editor  of  St.  Louis  Star  and 
City  Hall  Reporter 

St.  Louis,  Aug.  26. — Miss  Katherine 
Richardson,  editor  of  the  woman’s  page 
of  the  St.  Louis  Star,  and  Edward  McE. 
Lewis,  city  hall  reporter  for  that  paper, 
were  recently 
married  here. 

A  reception  at 
the  home  of  the 
bride’s  mother 
was  attended  by 
many  writers 
and  Mayor  Kiel. 
Miss  Richardson 
came  to  St.  Louis 
about  five  years 
ago  from  the 
Kansas  City 
Star.  She  was 
a  reporter,  a  re¬ 
write  “man,”  and 
dramatic  critic,  until  several  months  ago, 
when  she  took  charge  of  the  woman’s 
page. 

Lewis  has  been  on  the  Star’s  staff  fot 
several  years.  For  two  years,  during 
and  after  the  war,  he  was  a  captain  on 
the  staff  of  Major-General  Leonard 
Wood  at  Camp  Fimston. 

The  bride  will  continue  her  newspaper 
work. 


FLY  PAPER  EVEN  IN  WINTER 


New  Airplane  Publication  Is  All  That 
Its  Name  Implies 

New  Bedford,  Mass.,  Aug.  27. — The 
New  Bedford  Standard  has  received  offi¬ 
cial  notification  to  the  effect  of  the 
awarding  of  the  printing  of  the  Fly 
Paper,  Chatham  Air  Station’s  official 
newspaper,  being  sold  throughout  the 
camp  and  cape. 

Howard  E.  Gamble,  general  secretary 
of  the  Knights  of  Columbus  War  Activi¬ 
ties  of  208  Mt.  Pleasant  street,  was  re¬ 
cently  appointed  editor  of  this  paper, 
being  the  first  secretary  to  serve  on  any 
official  staff. 

The  composition  will  be  brought  to 
this  city  by  Mr.  Gamble,  by  seaplane, 
each  week. 

Fortune  in  Aviation  Prices 

To  be  added  to  more  than  $1,000,000 
in  cash  prizes  put  up  by  Englano, 
France,  Italy,  Portugal,  Brazil,  and  the 
United  States,  to  encourage  commercial 
air  flights  flying  throughout  the  world, 
the  Echo  de  Paris  has  given  $60,000  for 
prizes  for  a  2,500-mile  circuit  race,  and 
the  L’Avenir  has  offered  $20,000  for 
cross-country  contests. 


New  Paper  for  Davenport 

Davenport,  la.,  Aug.  27. — Davenport 
is  to  have  another  newspaper,  the 
Weekly  Tribune,  which  will  be  the 
mouthpiece  of  the  socialist  party.  It 
has  been  incorporated  at  $50,000,  with 
shares  of  a  par  value  of  $5  each.  C.  L. 
Barewald,  defeated  candidate  for  mayoi 
on  the  socialist  ticket,  at  the  last  elec¬ 
tion,  is  one  of  the  directors. 


William  G.  McMurchey,  Washington 
correspondent  of  the  St.  Paul  Daily 
News,  is  spending  several  weeks  in  St. 
Paul. 


Supply  of  Ground  Wood 
Pulp  Fell  Off  in  July 

Mills  Also  Report  Decreased  Stocks  of 
Some  Grades  of  Sulphite — Reserves 
Equal  About  42  Days’  Output 


In  the  review  of  Wood  Pulp  for  July 
the  Federal  Trade  Commission  figures 
show  that  158  mills  had  on  hand  at  the 
end  of  the  month  a  total  of  184,328  tons 
of  ground  wood  pulp,  as  compared  with 
200,688  tons  in  stock  on  the  first  of 
July.  Sulphite,  news  grade,  decreased 
from  26,133  tons  to  23,749  tons  in  the 
same  period,  while  bleached  and  easy 
bleaching  sulphite  both  recorded  slight 
losses. 

Total  stocks  of  all  grades  of  pulp  in 
the  mills  on  July  31  amounted  to  242,- 
272  tons.  •  Stocks  of  other  than  wood 
pulp  and  Mitscherlich  sulphite  increased 
slightly  during  the  month.  There  was 
an  increase  during  the  month  in  the 
stocks  of  all  other  grades. 

Comparing  the  stocks  on  hand  at  the 
domestic  pulp  mills  at  the  end  of  the 
month  with  their  average  daily  produc¬ 
tion  based  on  the  9-months’  period 
ended  April  30,  1919,  the  figures  show 
that : 

Ground  wood,  mill  stocks  equal  slight¬ 
ly  more  than  42  day.s’  average  output. 

News  Grade  Sulphite  mill  stocks  equal 


slightly  more  than  10  days’  average  out¬ 
put. 

Bleached  sulphite  mill  stocks  equal 
slightly  more  than  10  days’  average  out¬ 
put. 

Easy  bleaching  sulphite  mill  stocks 
equal  slightly  less  than  8  days’  average 
output. 

Mitscherlich  sulphite  mill  stocks  equal 
slightly  less  than  5  days’  average  output. 

Sulphate  Mill  stocks  equal  slightly  less 
than  15  days’  average  output. 

Soda  pulp  mill  stocks  equal  slightly 
less  than  7  days’  average  output. 

Mill  stocks  of  “other  than  wood  pulp” 
equal  slightly  more  than  11  days’  aver¬ 
age  output. 

Total  mill  stocks  of  all  grades  equal 
slightly  more  than  23  days’  average  out¬ 
put. 


Refunds  Excess  Postage 
The  Miami  (Okla.)  District  Daily 
Times  recently  sent  a  folder  to  news¬ 
paper  publishers  boosting  Miami,  and 
was  told  by  local  post-office  employees 
that  copies  could  be  sent  sealed  under 
two-cent  postage.  After  mailing  sev¬ 
eral  hundred,  the  Times  was  informed 
they  had  been  stamped  “postage  due 
two  cents,”  so  the  Times  has  sent  each 
recipient  two  cents  to  refund  the  excess 
postage. 

William  Moon  has  left  the  St.  Paul 
Pioneer  Press  to  serve  on  the  city  staff 
of  the  Daily  News. 


Rainproof 

Circulation 


The  only  circulation  really  worth  while  is 
the  kind  you  can  depend  upon  365  days  in  the 
year. 

Newsboy  circulation  won’t  do!  News-stand 
circulation  won’t  do!  When  it  rains,  they  fail. 
When  it  snows,  they  fail.  When  it  is  too  hot 
or  too  cold,  they  fail.  When  holidays  keep 
folks  at  home,  they  fail. 

I 

The  Kansas  City  Star  prides  itself  on  the 
fact  that  its  circulation  does  not  depend  on 
newsboy  or  news-stand  sales.  The  newsboy 
and  news-stand  sales  of  The  Kansas  City  Star 
are  less  than  8%  of  the  city  circulation  and 
less  than  5%  of  the  total  circulation. 

Everybody  in  Kansas  City  takes  The  Star  at 
his  home,  delivered  there  twice  a  day  by  The 
Stars  oum  exclusive  carriers. 

Kansas  City  Star  circulation  is  home  circu¬ 
lation — rain  proof,  snow  proof,  heat  proof, 
cold  proof,  holiday  proof — 100%  thorough 
every  day  of  the  year. 


THE  KANSAS  CITY  STAR 


Morning 

215,000 

CHICAGO  OFFICE 
1418  Century  Bldg. 


Evening 

215,000 


Sunday 

215,000 

NEW  YORK  OFFICE 
2  Rector  Street 
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A  GREAT  TIMELY  NEWS  FEATURE 

The  intimate,  personal  story  of  General  Pershing  for  release  just  as  he 

is  returning  in  triumph  from  France. 


"PERSHING 


By 

HAROLD  F.  WHEELER 


For  release  in  30  daily  installments  of  1800  words  each,  six  days  a  week. 
First  Release  September  8.  Each  installment  will  be  illustrated  with  rare 
photographs  loaned  from  the  albums  of  General  Pershing’s  closest  friends 
and  relatives  or  taken  by  the  author  at  the  places  General  Pershing  lived. 


A  large  number  of  papers  wired  for  option  immediately  it  was  learned  THE  WHEELER 
SYNDICATE,  INC.,  had  this  great  story,  and  before  any  general  announcement  was  made. 
Already  large  territory  has  been  closed  and  all  territory  is  closing  rapidly.  A  few  of  the  papers 
in  which  this  story  will  appear  follow: 


NEW  YORK  EVENING  SUN 
PITTSBURGH  POST 
DETROIT  FREE  PRESS 
SPRINGFIELD  REPUBLICAN 


BOSTON  POST 
ST.  LOUIS  TIMES 
BUFFALO  TIMES 
ATLANTA  CONSTITUTION 


The  release  date  of  this  story,  September  8,  is 
set  for  about  a  week  in  advance  of  General 
Pershing’s  return  from  France.  During  the 
entire  period  this  feature  will  run.  General 
Pershing’s  name  will  he  in  the  news  reports 
of  all  papers  daily.  He  will  be  welcomed  at 
New  York  by  the  President,  he  will  parade  at 
the  head  of  the  famous  Third  Division  up 
Fifth  Avenue,  he  will  he  feted  and  feasted  in 
every  town  he  visits. 

Each  day  some  hitherto  untold  incident  of 
General  Pershing’s  remarkable  career  is  told 
in  this  gripping  story. 

It  tells  for  the  first  time  the  REAL  and 
WHOLE  story  of  the  life  of  the  man  whom 
Congress  has  decided  alone  shall  bear  the  full 


title  of  General.  It  is  thrilling,  and  full  of  in¬ 
tense  human  interest. 

It  puts  General  Pershing  in  an  entirely  dif¬ 
ferent,  light  before  the  people.  It  shows  him 
a  warm-hearted,  rather  than  a  stern  mili¬ 
tary  chief.  It  pictures  him  as  a  boy,  a  cadet, 
a  teacher,  and,  finally  as  a  dominating  military 
man  in  Cuba,  the  Philippines — all  leading  up 
to  his  service  and  leadership  in  France,  which 
have  made  him  the  hero  of  the  nation. 

In  gathering  his  material  the  author  visited  all 
places  in  the  country  where  General  Pershing 
had  lived  and  had  been  known,  obtaining  at 
large  expense  a  mass  of  remarkable  detail  which 
will  make  this  one  of  the  most  remarkable 
descriptions  of  the  life  of  a  great  man  ever 
printed. 


IF  YOUR  TERRITORY  IS  STILL  OPEN 


WIRE  FOR  TERMS  AND  OPTION 

The  Wheeler  Syndicate,  Inc.,  373  Fourth  Avenue,  New  York  City 
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EXCHANGE  WRITERS  WITH  CANADA 


It  Woald  Promote  Friendship  with  U. 
V'ictoria  EUlitor  Says 

\'icTORiA.  B.  C.,  Aug.  26. — Wily  not 
put  into  an  effect  an  exchange  of  news¬ 
papermen  by  the  leading  papers  of  Can¬ 
ada  and  the  United  States,  now  that  the 
subject  oi  such  an  interchange  between 
England  and  the  United  States  has  been 
broached,  asks  Charles  Swayne,  editor 
of  the  Victoria  Colonist. 

Mr.  Swayne  declared  recently  at  a 
meeting  of  newspapermen  that  such  an 
exchange  would  aid  greatly  in  strength¬ 
ening  the  bonds  of  friendship  between 
the  ‘two  peoples. 

BRITISH  AND  FRENCH  PL.4N 
TO  ADVERTISE  HERE 

{Continued  from  Page  11.) 

through  Oxford  and  decided  to  re¬ 
main  in  England.  With  typical  Amer¬ 
ican  virility  and  spirit,  attuned  to  the 
British  temperamental  chord,  he  is 
making  a  fine  success  as  a  London 
general  agent.  He  is  manager  of  the 
London  office  of  the  Osborne-Pea- 
cock  .Advertising  .Agency. 

Better  Times  Soon 

“A  conservative  view  would  seem 
to  be  that  matters  will  settle  down 
after  October.  By  that  time  also, 
British  business  interests  will  be  able 
to  get  more  of  their  representatives 
out  into  other  countries. 

“France,  we  had  practically  no  op¬ 
portunity'  to  size  up  with  any  finality. 
The  moratorium  is  still  effective,  and 
the  national  financial  policy  still  in 
status  quo.  There  are  few  surplus 
products  aside  from  wines,  and  not 
enough  surplus  food  y'et  to  warrant 
an  invasion  of  tourists.  Besides,  a 
tourist  would  be  insane  to  go  to  either 
England  or  France  just  now,  merely 
as  a  tourist.  Travel  is  very  difficult. 
Vises  of  passports  are  very  slow  and 
exasperating. 

“Police  registration  continues  in 
both  countries.  One  has  to  have  po¬ 
lice  consent  to  leave  London  for  over 
night,  again  to  stop  where  he  goes, 
and  again  permission  to  return  and 
stop  in  London.  A  dozen  passport 
photos  are  required  and  the  same  red 
tape  has  to  be  followed  with  the  po¬ 
lice  there  that  one  has  to  pass  through 
with  Washington  and  the  consulates 
in  New  York. 

"In  the  end,  the  British  and  French 
will  actively  work  for  trade  here  as 
far  as  exchange  rates  will  permit,  but 
these  as  at  present  will  seriously  re¬ 
strict  American  expot  ts  in  that  direc¬ 
tion  bey'ond  the  limits  of  absolute 
necessity.  In  the  end,  it  seems  to  me. 
the  United  States  may  have  to  regu¬ 
late  the  exchange  basis  arbitrarily,  if 
exchange  does  not  readjust  itself  in 
the  natural  course  of  events,” 
Government  Will  Aid 

According  to  Mr.  Cornell: 

“The  British  manufacturer — partic¬ 
ularly  the  manufacturer  of  ‘proprie¬ 
taries’  or  trade-mark  products — is  a 
real  advertising  prospect.  .Already 
big  concerns  like  Lever  Bros,  are  add¬ 
ing  to  established  lines.  The  200- 
year-old  Pears’  trade-mark,  for  in¬ 
stance,  will  soon  be  noted  here  on 
practically  every  toilet  article  in 
common  use. 

“No  doubt  every  governmental  aid 
will  be  extended  to  British  manufac¬ 
turers  with  a  view  to  trade  expansion 
and  particularly  .American  trade  in¬ 
vasion.” 


“I  care  nothing  for  the  crticisms  of 
journalists ;  they  never  think  of  any¬ 
thing  but  stunts." — Sir  Edward  Carson. 


Mrs.  Mayes  Would  Make  Pen¬ 
sacola  Centennial  City 

Souihern  newspaper  publishers  and 
editors  have  been  breaking  quite  a  num¬ 
ber  of  precedents  during  the  last  year, 
and  a  woman — Mrs.  Lois  K.  Mayes — is 
partly  to  blame. 

Her  blame 
rests  in  her  suc¬ 
cess  as  head  of 
t  h  e  Pensacola, 
Fla.,  Journal 
since  the  death 
of  her  husband. 
Col.  Frank  L. 
Mayes,  in  h'ebru- 
ary,  1915.  The 
Journal,  which 
issues  daily, 
weekly  and  Sun¬ 
day,  is  one  of  the 
leading  papers  oi 
Florida  and  early  this  year  celebrated 
its  twentieth  birthday  anniversary,  every 
OIK*  of  which  has  marked  progress. 
Under  Mrs.  Mayes’  direction  the  Journal 
has  forged  steadily  ahead. 

Mrs.  Mayes  is  the  only  woman  mem¬ 
ber  of  the  executive  board  of  the  South¬ 
ern  Newspaper  Publishers’  Association, 
having  been  unanimously  elected  during 
the  recent  convention  at  .Asheville,  a 
thing  that  broke  all  precedents.  She  is 
also  executive  secretary  of  the  Florida 
State  Press  .Association  and  president 
of  the  West  Florida  Press  .Association, 
IMjsitions  men  formerly  held. 

Mrs.  Mayes  only  has  one  hobby  right 
now,  and  it  is  also  the  hobby  of  the 
Journal,  that  is  to  make  Pensacola  the 
centennial  city  for  the  celebration  of  the 
cession  of  Florida  by  Spain  to  the 
United  States  Government.  It  was  in 
this  city  that  these  formalities  took  place, 
and  it  was  here  that  the  first  provisional 
government  was  esialilished  under  An¬ 
drew  Jackson,  later  president  of  the 
L  i:ited  .‘-ta  es. 

Correction 

In  the  issue  of  .August  14  there  was 
published  a  supplemental  list  of  news¬ 
papers  showing  advertising  gains  for  the 
first  six  months  of  1919  over  the  same 
period  last  year,  together  with  some  of 
the  comparative  gains  for  July.  The 
figures  of  the  Washington  Star  for  July 
were  inadvertently  listed  as  for  the  six 
months’  period.  The  Star’s  figures  for 
the  first  six  months  of  1919  are:  6,639,- 
754  lines,  a  gain  of  1,569,615  lines  over 
the  corresponding  months  of  1918. 

When  Fleet  Street  Laughs 

One  of  the  best  jokes  recently  heard 
in  Fleet  Street  refers  to  that  graveyard 
of  reputations — the  Weekly  Dispatch. 
.A  recently  “demobbed”  editor  was 
noticed  gazing  moodily  at  the  Roll  of 
Honor  in  the  entrance  to  Carmelite 
House,  and  on  being  asked  whether  he 
had  received  bad  news  of  a  friend,  re¬ 
torted,  “No,  I  am  looking  at  the  list  of 
past  editors  of  the  Weekly  Dispatch,  and 
I’m  the  latest  to  he  added  to  the  list.” — 
Circulation  Manager.  London. 


Gleason  Returns  from  English  Trip 
Joseph  T.  Gleason.  .American  manager 
of  the  .Amalgamated  Press,  London,  re¬ 
turned  to  New  York  this  week  after 
having  spent  two  months  at  the  home 
offices  of  Lord  Northcliffe’s  great  or¬ 
ganization  and  in  visiting  various  sec¬ 
tions  of  England  and  Ireland. 


Robert  Speed,  recently  with  the 
Fresno  (Cal.)  Herald,  has  bought  the 
South  San  Francisco  Enterprise  from 
D.  E.  Curley. 


WANTS  1920  CONVENTION 


Indianapolis  Booster  Asks  Support  of 
His  City 

St.  Louts,  Mo.,  .Aug.  27. — The  Adver¬ 
tising  Club  of  St.  Louis  resumed  its 
regular  weekly  luncheon  meetings  yes¬ 
terday  after  suspension  for  the  vacation 
period. 

The  speakers  were  Jesse  Blythe,  a 
special  writer  for  the  St.  Louis  Republic, 
who  spoke  on  “Profit  Sharing — Its  Ad¬ 
vertising  A’alue,”  giving  the  results  of 
his  study  of  the  plans  of  many  manu¬ 
facturers,  and  Charles  .A.  Bookwalter,  of 
the  Indianapolis  .Advertising  Qub,  who 
urged  the  claims  of  Indianapolis  for  the 
1920  convention  of  the  .Associated  Ad- 
verii.sing  Clubs  of  the  World. 

ENGLISH  PAPERS  AID 
GOVERNMENT 

(Continued  from  Page  10.) 

one  who  sought  my  advice  on  the  sub¬ 
ject  a  few  days  ago,  there  will  be  some 
disillusionment  among  those  trans-At¬ 
lantic  business  men  who  adopt  .American 
methods  of  propaganda  and  persuasion. 
English  people  still  rather  resent  the 
aggressive  style  of  attack  of  the  Ameri¬ 
can. 

On  the  other  hand,  for  those  who  will 
adapt  .American  methods  to  the  British 
mind,  there  will  unquestionably  be  a 
harvest  in  the  fullness  of  time. 

Most  prominent  among  the  invaders 
of  Fleet  street  is  Sir  Charles  Starmer, 
the  proprietor  of  the  “Big  Four”  in 
provincial  newspapers,  the  Northern 
Echo,  Sheffield  Independent,  Birming¬ 
ham  Gazette,  and  Nottingham  Journal. 

He  is  erecting  in  the  center  of  the 
newspaper  lane  a  fine  two-building  front¬ 
age  as  the  I^ndon  home  of  his  journals. 


and  styling  it  “The  Newspaper  House.” 
The  ground  floor  is  not  quite  completed, 
but  the  carved  stonework  above  the 
front  indicates  that  the  building  will  be 
a  conspicuous  and  dignified  landmark  in 
the  Street  of  Ink. 

British  Publishers  Poor  Advertisers 

British  publishers  as  a  whole  are  not 
good  advertisers.  In  essence  they 
should  be  tremendous  advocates  of  ad¬ 
vertising,  and  although  they  represent 
the  one  greatest  channel  of  publicity 
they  neither  represent  their  own  individ¬ 
ual  claims  upon  advertisers  in  a  fitting 
or  worthy  fashion  nor  create  new  adver¬ 
tisers. 

There  are  a  round  dozen  of  publish¬ 
ers  who  may  be  excepted  from  this 
charge;  they  do  not  even  include  all  the 
newspaper  magnates  of  London.  Those 
that  do  so.  advertise  on  the  majestic 
scale ;  they  carry  the  entire  honor  of 
both  advertising  themselves  and  adver¬ 
tising  newspaper  advertising.  The 
others  do  not  advertise  at  all. 

In  the  course  of  a  year  I  receive  cir¬ 
cular-letters,  leaflets  and  so-called  pro¬ 
motion  matter  from  newspaper  publish¬ 
ers  all  over  the  country.  Ninety-five 
per  cent  of  it  is  not  worth  reading.  The 
other  five  per  cent  comes  from  the  round 
dozen  publishers  above  mentioned. 

Newspaper  publishers  here  seem  to 
have  little  idea  of  the  possibilities  of 
advertising  for  themselves. 

It  is  surprising,  in  view  of  that,  that 
British  commercial  advertising  should 
have  advanced  as  it  has  done.  But  it 
would  have  advanced  tenfold,  in  quality 
and  in  volume,  and  there  would  be  a 
vaster  increase  in  newly  created  adver¬ 
tising.  and  consequently  more  for  news¬ 
papers  generally,  if  publishers  realized 
their  position  and  the  power  they  could 
wield. 


We  Will  Pay 
^5,000.00 
For  a 

Detective  Story 


'^HE  DETECTIVE  STORY  MAGAZINE  is  going  to  conduct  a 
$10,000.00  prize-story  contest.  It  will  give  $5,000.00  to  the  person 
who  submits  the  best  70,000  to  80,000  word  detective  story,  $3,000.00 
for  the  second  best,  and  $2,000.00  for  the  third. 

LSO,  the  DETECTIVE  STORY  MAGAZINE  will  gladly  negotiate 
for  any  of  the  stories  that  are  considered  available. 

CHOlILD  any  author  submit  a  story  which  does  not  take  the  first 
^  prize  he  may  withdraw  it  from  the  contest,  if  he  so  desires. 

''PHE  decision  as  to  the  rating  of  the  stories  will  be  rendered  by  three 
judges.  These  judges  will  be  the  two  distinguished  authors, 
Arthur  B.  Reeve  and  Albert  Payson  Terhune,  and  the  editor  of  the 
DETECTIVE  STORY  MAGAZINE. 

T  N  order  to  be  considered  in  this  contest  all  stories  must  be  received 
by  January  1,  1920. 

1>  EALIZE  that  you  do  not  need  to  be  a  writer  of  detective  stories 
to  have  a  winning  story  in  this  contest,  nor  do  you  have  to  be  an 
“author”  at  all,  for  that  matter.  Do  you  know  that  one  of  the  best 
writers  of  detective  stories  to-day  had  never  written  a  story  of  any 
kind  tilL  on  a  dare,  she  wrote  a  story  which  was  one  of  the  most 
successful  of  the  year? 

Ik  LL  stories  should  be  sent  to  the  DETECTIVE  STORY  MAGA- 
ZINE,  Prize-Story  Contest,  Street  &  Smith  Corporation,  publish¬ 
ers,  79  Seventh  Avenue,  New  York,  N.  Y,  who  will  be  very  glad  to 
furnish  any  further  particulars. 


A  Street  &  Smith  Publication 


Mrs.  Lois  K.  Maves 
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Just  One  Example 

Of  Detroit  News  Value 


TBE  enthusiastic  letter  reprinted  here  is 
just  an  example  of  the  many  spontaneous 
tributes  given  The  Detroit  News  for  its 
effectiveness  as  an  advertising  medium.  Read 
this  letter.  It  contains  valuable  information 
concerning  the  wonderful  opportunity  offered 
advertisers  in  the  prosperous  Detroit  field 
through  the  complete  and  exclusive  coverage 
of  The  Detroit  News. 


Put  the  power  of  concentrated  circulation 
behind  your  Detroit  advertising.  In  Detroit 
The  News  circulation  is  practically  100% 
greater  than  its  nearest  week-day  competitor 
and  on  Sunday  50%  greater  than  its  only  Sun¬ 
day  competitor.  Its  circulation,  daily  and  Sun¬ 
day,  is  the  largest  in  Michigan  and  is  constantly 
increasing.  Scruitinize  your  A.  B.  C.  state¬ 
ments  of  Detroit  papers  and  note  the  supremacy 
of  The  News. 


New  York  Office 
I.  A.  KLEIN 
Metropolitan  Tower 


.^.AUSTIN  Sales  CoRpo^ 


BOOK  BUIkOING 


DETROIT 


Th*  Oatroli  Nasi, 
Datrsit, 

Hlch. 


Attantlon  •  llr,  Noara 


It  aay  Intaraat  you  to  know  that  tha  advartlalae  shieh 
as  rtartad  in  your  papar  on  Oathol  sas  so  produotiss  of  oalas  as 
to  causa  tha  qulckast  ‘‘ssll-out*  of  any  product  so  hass  asar  knosn 
of  in  tha  history  of  our  tusinasa 

Thraa  days  aftar  tha  first  adTsrtiasoant,  dsalsrs*  stocks 
shloh  totalsd  1800  dossn  cans  wars  sntirsly  daplatad.  Osar  tso  hun- 
drsd  psopla  stonssd  our  officss  and  ssrs  linsd  up  in  tha  corridors  of 
tha  building,  sailing  to  ascurs  Dsthol.  Nholssals  and  rstail  dsalsrs 
called  us  on  ths  tslsphons  and  bsggsd  for  Dsthol. 

Just  as  soon  as  so  can  ascurs  adsquats  surplus  stacks  of  Dsthol 
ths  adsartising  sill  again  conasnea,  shieh  as  axpaei  sill  bs  this  sask. 

So  snthusisstie  havs  so  bscoma  osar  ths  tarrifie  soluna  ab- 
tainad  fros  advertising  in  ths  Nsss  that  sa  fast  ■arehandisara  fron 
ths  antirs  United  .States  should  Indssd  bs  esngratulat ad  on  having  such 
a  splsndid  madiun  as  tha  Dstroit  Nsss  offsrad  to  thaa. 

Tours  vsry  truly, 

CHAS.  C.  AUSTIN  SALES  CORPORATION. 


Chicago  Office 
JOHN  GLASS 
Peoples  Gas  Building 


The  Detroit  News 

The  Advertiser’s  Exceptional  Opportunity 

First  in  America  in  Paid  Advertising 


20 


Editor  &  Publiiher  for  August  28,  1919 


l> 


British  Newspapers  See  Necessity  of  Standardizing  Their  Sizes 

With  Abolition  of  Censorship  on  British-Controlled  Cables  and  Wireless,  Codes  Are  Again  Permitted 

By  H.  C.  RIDOUT,  London  Editor,  Editor  &  Publisher 


The  multitudinous  sizes  of  British 
newspapers,  their  varying  lengths 
and  widths  of  pages,  columns  and 
margins  have  always  been  a  source  of 
inconvenience  generally.  Many  efforts 
have  been  made  to  obtain  some  form  of 
standardization  but  without  success. 

The  result  is,  of  course,  immense 
waste  of  time,  money,  and  labor  on 
all  sides,  and  a  serious  loss  of  adver¬ 
tising  revenue  in  many  cases  by  reason 
of  the  fact  that  advertisers,  rather  than 
make  various  sizes  of  blocks  from  vari¬ 
ous  shapes  in  drawings,  have  frequently 
cancelled  from  their  lists  papers  which 
did  not  conform  to  the  most  popular 
scale. 

Thus  in  three  leading  London  papers 
we  have  the  Times  with  six  columns, 
22^  X  2^  inches,  the  Daily  Mail  with 
seven  columns,  22  x  2J4  inches,  and  the 
Daily  Telegraph  with  seven  columns, 
25  X  2J4  inches. 

Now  the  Newspaper  Society  has  taken 
the  matter  in  hand  and  has  formed  a 
Standardization  Committee  charged 
with  investigating  the  possibilities  of 
uniformity.  Already  British  paper 
mills  have  been  requested  to  state  the 
widths  their  machines  can  make  and 
with  a  comparison  between  this  return 
and  the  schedules  being  furnished  by 
publishers,  the  committee  will  shortly 
t>e  in  a  position  to  make  recommenda¬ 
tions  as  to  the  most  convenient  size 
for  general  adoption.  It  is  a  badly 
needed  reform. 

Restririiono  on  Wires  Removed 
The  British  Postmaster  General  an¬ 
nounces  that  with  the  abolition  of  the 
censorship  on  British  controlled  cables 
and  wireless,  the  use  of  cable  codes  is 
again  permissible  for  practically  all 
countries  other  than  Japan,  and  French, 
Italian  and  Portuguese  possessions. 
.Vbhreviations  in  signatures  are  now 
j>ermitted  and  the  registration  of  tele¬ 
graph  and  cable  addresses  is  again  un¬ 
restricted. 

It  is  added  that  in  some  European 
countries,  France,  Italy,  Norway,  Port¬ 
ugal,  Switzerland  and  Sweden,  censor¬ 
ship  restrictions  have  not  yet  been  re¬ 
moved,  the  regulations  hitherto  in  force 
in  connection  with  telegrams  for  those 
countries  prohibiting  all  but  plain  lan¬ 
guage  and  registered  addresses  must 
be  maintained. 

This  brings  a  sigh  of  relief  to  many 
newspaper  owners  who  jealously  regard 
the  principles  of  secrecy  in  the  commu¬ 
nication  of  “scoops,”  and  will  permit 
a  greater  advance  of  trade  relations 
os’erseas  and  provide  an  impetus  to 
international  commerce. 

Newspapers  Favor  Slogans 
There  is  growning  in  steady  favor 
here  a  use  of  descriptive  slogans  by 
newspapers.  Some  of  them  tend  to  the 
rhyming  style — others  are  frankly 
plain.  One  of  the  oldest  was  “The 
Weekly  Dispatch — the  best  of  the 
batch,”  while  the  Daily  Mail  adopted 
two,  one  of  them  simply  “Daily  Mail 
— Million  Sale,”  the  other  adding  the 
words  “Order  to-day — S.  V.  P.” — ^the 
latter  when  expressed  in  full  furnish¬ 
ing  the  rhyme.  Then  there  was  “The 
Daily  Express — the  paper  that  gets  the 
Scoops”  two  Odhams  publications  fea¬ 
turing  respectively.  “If  you  see  it  in 


John  Bull,  it  is  so!”  and  “The  Passing 
Show  makes  smiles  grow.”  Recent 
subway  cards  have  introduced  new  ones 
in  the  shape  of  “Sunday's  Best — the 
Sunday  Express”  and  “The  best  by  far 
is  the  12-page  Star.”  Then  there  is 
“The  Big  Four”  of  Sir  Charles  Star- 
mer’s  group  of  newspapers,  London 
opinion  as  “The  Worthy  Weekly,” 
and  others  of  varying  degrees  of  ex¬ 
cellence  and  appeal,  but  all  striving  to 
convey  in  crystallized  form  some  ad- 
vertisable  feature  or  characteristic  of 
the  paper  represented. 

With  rare  exceptions  these  slogans 
are  restricted  to  London  newspapers, 
county  papers  showing  little  enterprise 
in  this  particular  direction. 

Americans  in  London 

I  had  the  pleasure  of  meeting  here 
in  London  this  week  Mr.  Gleason,  the 
.\mericai’  representative  of  the  Amal¬ 
gamated  Press  (Lord  NorthclifTs  chain 
of  weekly  periodicals  over  which  Sir 
George  Sutton  presides),  and  Mr.  Rob¬ 
ert  H.  Cornell  and  Mr.  George  H. 
Larkc  of  the  New  York  World.  Mr. 
Gleason’s  impressions  of  the  British 
publishing  business,  and  particularly 
that  with  which  he  is  associated,  are 
that  these  publications  have  suffered 
surprisingly  little  from  the  war.  At  the 
request  of  his  Chief.  Mr.  Gleason  has 
been  spending  some  weeks  in  Ireland 
studying  the  conditions  there. 


\ /f  IDDLE-.AGED  or  older  men  who 
*  have  passed  most  of  their  work¬ 
ing  days  in  a  newspajier  office  and  who 
are  wont  to  recall  with  enjoyment  “the 
things  that  used  to  happen  here,”  may 
lind  a  few  paragraphs  from  “The  Clam- 
bake  Bulletin”  suggestive  of  their  own 
experiences. 

“The  Clambake  Bulletin”  is  a  little 
four-page  special  edition  just  issued  by 
the  employes  of  all  departments  of  the 
.\msterdam  ( N.  Y.)  Recorder  in  honor 
of  their  annual  shore  (Mohawk  river 
slu)re)  dinner.  The  clams  were  so  good 
that  someone  on  the  paper  and  at  the 
feast  was  inspired  to  write  the  following 
column  of  reminiscences,  headed — 

“Them  Was  the  Happy  Days!” 

W  hen  Gomm's  beer  garden  was  right 
next  door  and  had  a  rear  entrance. 

W  hen  all  type  was  set  by  hand  and  the 
“devil”  would  pi  a  galley  just  at  press 
lime. 

When  we  had  16  pages  every  Friday 
and  an  8-pagc  press,  and  had  to  print 
2  8-page  sections  and  put  the  paper 
together  by  hand. 

U'hen  Mr.  Child  would  edit  the  tele¬ 
graph,  and  after  the  paper  had  gone  to 
press  we  would  find  about  3  columns  of 
live  matter  which  he  had  carefully  put 
away  in  a  drawer  in  his  desk. 

When,  besides  the  Democrat  office, 
the  places  of  business  on  Railroad  street 
consisted  of  4  saloons,  a  hotel,  a  barber 
shop  and  Gallup’s  second  hand,  book 
store,  right  across  the  way. 

Telegraph  “By  Train” 

When  the  .Albany  Evening  Journal 
would  fail  to  arrive  on  the  afternoon 


Messrs.  Cornell  and  Larke  tell  me 
they  believe  that  their  merchandising 
service  associated  with  the  New  York 
W'orld  will  have  a  practical  interest  for 
British  manufacturers  seeking  to  culti¬ 
vate  the  American  market,  and  they 
will,  con  amore,  demonstrate  how  New 
York  can  be  primarily  exploited  and 
devoloped  as  a  first  step  in  a  national 
U.  S.  campaign. 

.Although  at  the  time  of  our  inter¬ 
view  they  had  only  been  in  London  a 
few  hours,  they  were  already  forming 
their  plans  for  an  investigation  of  con¬ 
ditions  and  were  greatly  interested  in 
the  brief  sketch  of  the  present  trade 
situation  I  was  able  to  outline  for  them, 
and  in  a  discussion  of  the  methods  that 
would  gain  for  them  the  ear  of  British 
manufacturers.  They  will  appoint  a 
British  representative  to  take  care  of 
♦heir  advertising  interests  here. 

University  Courses  in  Journalism 

.An  Innovation  that  has  surprised 
many  conservative  minds  in  Great  Bri¬ 
tain  is  the  institution  by  the  University 
of  London  of  courses  for  a  Diploma 
of  Journalism,  a  departure  recogpiised 
as  conferring  a  dignity  upon  journalism 
that  raises  it  to  a  level  commensurate 
with  its  influence  and  universality.  It 
was  always  felt  that  such  a  course  was 
desirable,  not.  of  course,  as  an  elevat¬ 
ing  f.actor,  but  as  a  practical  means  of 
developing  hidden  genius. 


train,  and  as  a  result  The  Daily  Demo¬ 
crat  would  contain  no  “telegraph”  news 
that  night. 

When  William  P.  Bclden  was  on  the 
Itajier  and  could  give  from  memory  the 
majorities  of  every  candidate  elected 
since  George  Washington,  and  the  rec¬ 
ord  of  every  raep  horse  that  ever  ran. 

W  hen  it  was  considered  a  great  vic¬ 
tory  if  we  didn’t  miss  the  5  o’clock 
West  Shore  train  more  than  twice  a 
week. 

W  hen  the  Democrat  office  was  on  the 
third  flocir  of  the  Miller  block  on  Main 
street,  and  the  Pioneer  mill,  from  which 
we  got  the  power  to  run  the  press, 
would  shut  down,  and  the  press  would 
have  to  be  turned  over  by  hand. 

The  Pneumatic  Proof  Pump 

W'hen  the  editorial  room  was  on  the 
third  floor  and  all  copy  and  proofs  had 
to  be  pumped  through  a  pneumatic  tube 
to  the  composing  room. 

When  Saturday  would  come  ’round, 
and  collections  were  poor,  and  the  men 
would  be  asked  to  take  part  of  their  pay 
in  “orders”  on  some  store  that  adver¬ 
tised. 

When  the  business  office  and  the  press 
room  were  both  in  the  space  now  occu¬ 
pied  by  the  editorial  rooms,  and  the 
stereotyping  was  done  in  the  cellar,  and 
Eldredge  beat  in  the  mats  on  the  4th 
floor  and  lowered  them  down  a  chute 
on  a  string. 

When  the  insurance  collector  would 
call  to  see  Eldredge  in  the  composing 
room  on  the  fourth  floor,  and  Link, 
warned  of  his  coming  by  the  grapevine 
telegraph  from  the  ground  floor, 
wouldn't  be  “in” — in  sight. 


The  thorough  character  of  the 
courses  is  sufficient  in  itself  ts  ensure 
at  least  a  fulness  of  knowledge  in  sub¬ 
jects  that  form  the  basis  of  every  real 
newspaper  man’s  curriculum,  and  the 
fact  that  Professor  Sir  Sidney  Lee,  one 
of  our  soundest  literary  men  has  been 
appointed  Chairman  of  the  Journalism 
Committee  argues  for  the  high  stand¬ 
ard  which  will  be  called  for. 

These  University  courses  will  cover 
two  consecutive  sessions,  and  are  de¬ 
signed  to  promote  the  efficiency  of  those 
intending  to  pursue  the  profession  of 
Journalism  by  offering  them  a  compre¬ 
hensive  and  co-ordinated  curriculum  of 
modern  or  current  knowledge,  together 
with  instruction  and  practice  in  writing 
for  the  Press.  The  main  aim  is  a 
sound  intellectual  training  which  is 
likely  to  prove  of  service  to  professional 
work. 

The  courses  will  commence  in  Octo¬ 
ber,  this  year,  and  are  divided  into  two 
sections,  of  which  one  is  compulsory 
and  the  other  offers  a  wide  choice  of 
subjects.  The  compulsory  courses  are: 

English  composition,  including  essay 
writing  and  practice  in  writing  for  the 
press. 

Two  of  the  following  three  courses 
(one  during  each  University  session)  : 
General  History  and  Development  of 
Science,  History  of  Political  Ideas, 
Principles  of  Criticism  of  Literature  or 
Art,  with  practice  in  their  application. 

Every  student  will  also  take  approved 
courses  in  three  branches  of  knowledge 
to  be  selected  out  of  the  following 
branches : 

Committee  in  Charge 

English  Literature  and  Criticism, 
History  and  Modern  Languages,  to  be 
chosen  from  French,  German,  Spanish, 
Italian  or  Russian.  Political  Science, 
Economics,  Biological  Science,  Physico- 
Chemical  Science,  Philosophy  and  Psy¬ 
chology. 

The  course  will  be  pursued  at  one  or 
more  of  the  Colleges  of  the  University, 
University  College,  King’s  College, 
East  l^ondon  College,  Bedford  Col¬ 
lege,  and  London  School  of  Economics. 
The  courses  are  under  the  general 
supervision  of  the  Journalism  Commit¬ 
tee  of  the  University. 

The  Composition  Fee  for  the  course 
for  the  Diploma  for  Journalism  is 
twenty-one  Guineas  per  Session,  inclu¬ 
sive  of  the  Fee  for  the  Students’ 
Union  of  the  College,  to  full  member¬ 
ship  of  which  the  student  is  admitted. 

It  is  made  a  condition  that  all  stu¬ 
dents  should  before  or  during  their 
first  .session  make  themselves  proficient 
in  shorthand  and  typewriting,  as  the 
University  courses  do  not  include  in¬ 
struction  in  these  subjects. 

Union  Aids  Scheme 

It  is  interesting  to  learn,  as  showing 
the  strength  and  influence  of  the  British 
National  Union  of  Journalists,  that  Mr. 
F.  J.  Mansfield  and  Mr.  F.  Foster  of 
the  National  Executive  have  been  ap¬ 
pointed  to  represent  the  Union  on  the 
special  committee  of  the  University 
Senate  dealing  with  the  course  of  Jour¬ 
nalism.  In  addition  the  union  is  con¬ 
sidering  for  itself  the  formation  of  an 
independent  education  scheme. 

(Coniinutd  on  Page  24.) 
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“GREATER  FRANCE” 

NUMBER  OF 

EDITOR  &  PUBLISHER 

I 

WILL  BE  ISSUED  ON  THANKSGIVING  DAY, 

November  27, 1919 

IN  cooperation  with  M.  Henri-Martin  Barzun,  head  of  the  French  Press  Bureau  in  America,  and 
former  editor  of  Premier  Clemenceau’s  newspaper,  UHomme  Libre,  EDITOR  &  PUBLISHER 
will  issue,  on  November  27,  a  notable  SPECIAL  NUMBER  devoted  to  the  cultivation  of  closer 
press  and  commercial  relations  between  the  peoples  of  the  great  French  and  American  Republics. 

This  effort  will  be  on  the  same  scale  of  complete-  The  “GREATER  FRANCE”  Number  will  have 
ness  and  impressiveness  which  characterized  the  for  its  chief  purposes  the  strengthening  of  the  im- 
recent  Victory-International  Number  of  EDITOR  &  memorial  ties  of  friendship  which  bind  together  in 
PUBLISHER — an  issue  which  has  attracted  world-  common  ideals  and  aims  the  two  peoples — comrades 
wide  attention  and  interest.  in  war  and  cooperators  in  peace;  the  establishment 

of  mutual  understanding  and  amity  between  the 
The  GREATER  FRANCE  Number  will  present  newspapers  and  newspaper  men  of  the  world’s  great- 
authoritative  reviews  of  the  French  Press,  not  only  Republics;  the  promotion  of  closer  trade  rela¬ 

in  the  homeland  itself,  but  in  European  countries  tions  through  the  presentation  of  essential  informa- 
of  French  language— Belgium,  Luxembourg,  Switz-  market  opportunities  in  “Greater 

erland  and  French  North  Africa  as  well  as  in  France”  now  awaiting  American  manufacturers. 
French  Dominions  and  Protectorates  throughout 

the  world  and  also  in  Latin  Europe, — countries  of  American  business  men,  seeking  trade  expansion, 
French  interests  and  culture,  such  as  Italy,  Spain,  will  find  in  this  “GREATER  FRANCE”  Number 
Portugal,  Roumania,  Greece,  Egypt,  Asia  Minor,  the  fullest  information  as  to  how  to  win  their  places 
South  America,  Mexico,  Canada  and  the  United  in  the  French  markets — facts  as  to  ways  and  means 
States.  The  publications  issued  in  the  French  Ian-  of  developing  these  markets  and  the  planning  of 
guage  total  more  than  six  thousand.  advertising  campaigns  in  connection  therewith. 

THE  “GREATER  FRANCE”  NUMBER  WILL  SET  A  NEW  MARK  OF 
ACCOMPLISHMENT  IN  CONSTRUCTIVE  TRADE  JOURNAUSM 

It  will  commemorate  fittingly  the  first  Thanksgiving  Day  after  the  signing  of  Peace,  and  will 
link  more  closely  than  ever  before  the  cultural  and  commercial  interests  of  the  two  great  nations 
that  have  best  typified,  for  more  than  a  century,  the  ideals  of  freedom  and  liberty — of  “Govern¬ 
ment  of,  by  and  for  the  people.”  ^ 
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ENDS  25  YEARS’  SERVICE 


Harry  Daniel,  formerly  sports  edi-  After  se 
lor  of  the  old  Chicago  Inter  Ocean,  in  various 
who  established  Fashion  Art,  a  Chicago 
women’s  periodical  several  years  ago, 
has  resigned  as  its  editor,  and  Mary 
O’Connor  Newell,  formerly  of  the  edi¬ 
torial  department  of  the  old  Chicago 
Herald,  has  resigned  as  associate  edito». 

J  A.  Gary,  for  three  years  state 
editor  of  the  Grand  Rapids  (Mich.) 

Press,  has  resigned  to  become  editor 
of  The  Furniture  Record  of  Grand 
Kapids.  He  is  succeeded  on  the  Press 
bv  Edward  Runnells  of  the  Flint 
( Mich.)  Journal. 

Portland,  Ore.,  printers  have  pre- 
sented  a  gold  locket  and  pin  respec¬ 
tively,  to  Mr.  and  Mrs.  George  E. 

Moore  on  their  departure  to  Fresno, 

Cal.  Both  gifts  bore  gold  stars  in 
honor  of  Mr.  and  Mrs.  Moore’s  son. 

Gale,  who  died  of  gas  poisoning  in 
h'rance.  Mr.  Moore  had  been  a  com¬ 
positor  in  Portland  for  ten  years. 

The  staff  of  the  New  York  Com- 
mercial  held  a  dinner  at  Mouquin’s 
restaurant  in  honor  of  Russell  R.  Whit¬ 
man’s  second  anniversary  as  owner. 

Telegrams  of  congratulations  were  re¬ 
ceived  from  prominent  newspaper  men 
.and  from  Cabinet  officials. 

Rea  Lampman,  formerly  a  reporter 
on  the  Oregon  Journal,  and  since  then 
on  St.  Paul  papers,  has  returned  to  Ore¬ 
gon  from  service  in  Europe,  where  he 
was  on  the  staff  of  the  Stars  and 
Stripes.  He  expects  to  resume  news¬ 
paper  work  in  St.  Paul. 

The  Lewiston  (Idaho)  Tribune  is 
constructing  a  one-story  and  basement 
addition  which  more  than  doubles  its 
present  building. 

Monthly  magazine  devoted  to  the 
interests  of  community  clubs  will  soon 
be  established  at  Winnipeg  by  V.  C. 

Irons. 

Second  annual  garden  show  of  the 
employes  of  the  Winnipeg  Free  Press 
will  be  held  August  30  in  the  editorial 
rooms. 

Master  Printers  from  all  over 
Texas  assembled  in  Houston  have  made 
plans  for  organizing  a  State  Printers’ 

.Association  later  at  a  meeting  in  Dallas. 

Houston  Chamber  of  Commerce  has 
named  delegates,  including  many  news¬ 
paper  men,  to  attend  various  con¬ 
ventions  in  other  cities,  and  has  in¬ 
structed  them  to  use  every  means  of 
advertising  Houston  for  conventions 
during  next  year. 

Amsterdam  (N.  Y.)  Evening  Re- 
corder  and  Daily  Democrat  have  just 
celebrated  their  fortieth  anniversary. 

E.  C.  Torrey,  who  has  been  in  news- 
paper  work  in  Minneapolis  for  23  years, 
has  resigned  from  the  Minneapolis 
Journal  to  engage  in  publicity  work  for 
the  extension  division  of  the  State  Agri¬ 
cultural  College. 

“I  spent  five  days  at  Chateau 
Thierry  and  five  months  in  the  hospital,” 
was  all  Captain  J.  H.  Platt,  formerly 
with  the  Newspaper  Enterprise  Associa¬ 
tion  of  Cleveland,  would  say  of  his  a^o'tJ’Pd 
service  abroad  when  he  returned  home 
recently.  He  wears  the  D.  S.  C.  ^ 

Perry  Bei.den,  former  Syracuse,  • 

N.  Y.,  newspaper  writer,  and  until  re-  berepfter 
cently  charge  d’affaires  at  Bogota.  Co¬ 
lumbia,  has  been  assigned  to  the  United  Wo« 

States  Embassy  at  Tokio,  Japan,  by  Tifv-l 
.Secretary  of  State  Lansing.  a  rt'arti-r 

G.  V.  Daniels,  a  retired  newspaper  I''''!'  mi 
proprietor  of  Oakland,  Cal.,  has  been  •  rM**-'-  " 
named  by  Governor  Stephens  a  director  •! 

of  the  State  Board  of  Agriculture.  eVi-ed  ic 
A.  W.  Sledge,  editor  and  publisher  i  r  t 
of  the  Ballinger  (Texas)  Daily  Ledger. 
has  been  appointed  director  of  the  ''iv’e-  H 


Thomas  E.  GiirriH 


Dwned  and  Occupied  by  the  Daily  Argus 


census  for  the  Seventeenth  Congres¬ 
sional  District  in  Texas. 

Tom  M.  Arnold,  former  newspaper 
man  of  Fort  Worth  and  Dallas,  Texas, 
who  for  the  last  ten  months  has  been 
serving  as  assistant  adjutant  at  an  em¬ 
barkation  camp  in  France,  has  returned 
and  will  work  for  the  Dallas  Evening 
Journal. 

H.  G.  Spaulding,  formerly  publisher 
of  the  .Ardmore  (Okla.)  .Ardmorite, 
who  recently  purchased  the  plant  of  the 
Shawnee  (Okla.)  Morning  News  from 
Otis  B.  Weaver,  has  erected  a  modern 
newspaper  building  and  is  issuing  the 
paper  from  it. 

H.  C.  CoNNALLY  has  PURCHASED  THE 
Polk  County  Enterprise  of  Livingston, 
Texas,  from  W.  L.  West  and  will  as¬ 
sume  charge  as  publisher. 

Sergeant  Theodore  Berg,  formerly 
advertising  manager  of  Bloomingdale 
Bros.  New  York  Department  Store,  who 
has  been  w’ith  the  A.  E.  F.  in  France  for 
eighteen  months,  has  returned  and  been 
discharged  from  the  army. 


The  only  A.B.C.  newspaper  in 
Westchester  County,  N.  Y.  is 


The  Daily  Arg  us 

MOUNT  VERNON 


Westchester  County  Is  the 
fourth  richest  county  in 
the  State  of  New  York. 
Westchester  County  has  a 

Population  of  Over  400,000  People 


Facts  of 


Of  the  34  newspapers  in  this  county,  the 
Argus  leads  all,  and  invites  the  attention  and 
confidence  of  the  advertiser,  with  its  position 
as  the  only  paper  in  this  great  section  sub¬ 
mitting  its  circulation  to  A.  B.  C.  audit. 


Experience  has  already  convinced  many  ad¬ 
vertisers  that  the  only  way  to  reach  Mount 
Vernon  people  is  through  The  Daily  Argus. 


Established  1892 

STILES  &  MERRIAM,  PROPS 


Foreign  Representative:  Geo.  B.  David  &  Co. 
171  Madison  Ave.,  New  York 
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The  best  in  Buffalo  is  the  best  anywhere 


The  new 

ROTOGRAVURE  SECTION 

of 


feJlLUSTRATEn 

Buffalo  ^  ‘ 


First  Issue 


SUNDAY,  SEPTEMBER  7 

Will  be  the  Best  in  Buffalo 


The  Buffalo  Sunday  Express  was  the  first  in 
America  and  for  more  than  thirty  years  has 
published  the  finest  halftone  section  in  Amer¬ 
ica.  This  prestige  will  contipue  in  the  new 
Rotogravure  Section.  Its  circulation  will  reach 
the  utmost  of  the  buying  constituency  of  West¬ 
ern  New  York, — the  constant  liberal  buyers. 

Advertising  rates  based  upon  70,000  to  80,000 
net  paid  circulation:  40c  per  line;  1,000  lines, 
35c;  2,000  lines,  30c;  5,000  lines  or  more,  25c. 

Last  form  closes  15  days  in  advance. 

In  the  National  Field  space  may  be  contracted 
through 


FRALICK  &  BATES,  Inc. 

Tribune  Bldg.,  New  York;  Hey  worth  Bldg.,  Chicago 


GRAPHIC  NEWSPAPERS,  Inc. 

450  Fourth  Ave.,  New  York 
Hartford  Bldg.,  Chicago 
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Long  Island  Papers  Unite 
for  Better  Ad  Rates 

PUn  to  Poaalize  Mambers  Who  Accept 

Orders  for  Less  Than  New  Standards 
to  Be  Estahlished 

The  Long  Island  Press  Association  is 
planning  a  combination  of  every  rep¬ 
utable  newspaper  within  its  territory 
to  obtain  increased  advertising  rates  by 
establishing  standards.  Local  advertis¬ 
ing  will  not  be  affected,  but  any  mem¬ 
ber  who  takes  outside  advertising  at 
lower  than  the  fixed  rates  will  be 
penalized. 

At  a  conference  at  Long  Beach,  L.  1., 
W.  Courtland  Smith,  president  of  the 
.\merican  Press  Association,  said  that 
the  only  salvation  of  the  publishers  of 
local  papers  in  attempting  to  obtain  just 
rates  would  be  the  formation  of  a  “100 
per  cent  perfect  and  equally  efficient 
organization  of  all  publishers.’’  A 
motion  was  passed  to  have  the  officers 
and  executive  committee  of  the  associa¬ 
tion  arrange  the  details. 

j.  Fred  Flugrath.  editor  of  the 
Babylon  South  Side  Signal,  made  sev¬ 
eral  recoiiiinendations  for  the  improve¬ 
ment  (J  newspaper  conditions.  He  said 
that  government  advertising  should  be 
paid  for,  the  size  of  papers  standardized, 
preferred  positions  for  advertising 
abolished  and  that  “for  sale’’  and  “re¬ 
demption”  notices  should  be  publi.shed 
in  the  town  where  the  property  was  lo¬ 
cated. 

The  officers  who  served  during  the 
past  year  were  re-elected.  They  are: 
D.  \V.  Murray,  president;  Francis 
Hoag,  vice-president;  Frank  Marlow, 
second  vice-president;  James  El.  Stiles, 
secretary,  and  William  McCarthy, 
treasurer. 


MANY  VETERANS’  PAPERS 


The  Imperial  Veteran  Will  Appear  Soon 
for  British  Fighters  at  Winnipeg 
Winnipeg,  .Aug.  27. — Papers  and 
magazines  for  returned  soldiers  are 
springing  up  like  green  bay  trees  in 
\\  estern  Canada.  \\  innipeg  has  two  al¬ 
ready,  and  others  are  appearing  in  other 
western  cities. 

The  Manitoba  V'^eteran,  a  weekly  ed¬ 
ited  by  C.  V.  Combe,  is  the  official  organ 
of  the  Great  War  Veterans’  Association 
of  Manitoba.  It  has  been  running  for 
three  months  and  is  doing  well. 

The  veterans  of  the  British  army  who 
reside  in  Winnipeg  and  district  have  an 
association  of  their  own  known  as  the 
Imiienal  Veterans  of  Canada  and  they 
have  just  announced  that  they  will  pub¬ 
lish  a  monthly  magazine.  The  Imperial 
X'eteran,  devoted  to  their  interests.  It 
will  begin  as  a  twenty-page  magazine 
and  the  first  issue  will  appear  on  Sept.  1. 
It  will  be  in  charge  of  a  committee  com- 
jiosed  of  J.  C.  Berg.  F.  Knowles,  A. 
Hornby,  R.  Man.sergh  and  W.  Jones. 

Veteran  Writer  Retires 
Cleveland,  Aug.  27. — W.  S.  Parr, 
after  serving  the  Cleveland  Plain  Dealer 
for  more  than  27  years  as  a  writer  of 
news,  has  retired  from  active  work.  For 
many  years  he  was  market  editor,  hav¬ 
ing  an  extensive  acquaintance  among  the 
commission  men  of  Cleveland.  Rheuma¬ 
tism  has  incapacitated  him  for  active 
service  for  several  months. 

The  “P.  D.’’  will  not  drop  Mr.  Parr 
from  its  payroll,  however. 


William  Maw  has  bought  an  interest 
in  the  Sedro-Woolley  (Wash.)  Courier. 
He  will  act  as  manager,  leaving  Frank 
S.  Evans  free  to  devote  his  time  to  the 
editorial  work. 


French  Newspapers  Copy  Our 
Style,  Says  Capt.  Graham 


Capt.  Herbert  Graham  is  now  back 
in  his  own  home  town.  He  was  born 
in  EVankfort,  Ky.,  in  1895,  and  after 
graduating  from  the  local  high  school 
and  showing  a 
keen  interest  in 
journalism,  h  e 
went  to  Lexing¬ 
ton,  where  he 
graduated  from 
the  University 
of  Kentucky. 
Having  already 
had  three  years’ 
experience  in 
newspaper  work 
on  the  Lexington 
Leader  and  Lex¬ 
ington  Herald, 
he  was  not  per¬ 
mitted  to  leave  his  alma  mater,  but  was 
immediately  elected  an  instructor  in  the 
Department  of  Journalism. 

He  attended  the  first  training  camp  at 
Fort  Benjamin  Harrison  and  in  1917 

was  assigned  to  the  84th  Division,  336th 

Infantry.  He  was  regimental  intelli¬ 
gence  officer  with  the  rank  of  captain 
and  was  in  France  from  September,  1918, 
to  June,  1919. 

During  a  part  of  his  stay  in  France, 
'"apt.  Graham  was  an  instructor  in  the 
<  ollege  of  Journalism  of  the  A.  E.  F. 
University. 

With  \\  aldo  .Arnold,  of  the  Milwaukee 
Journal,  he  helped  pass  away  his  time 
while  in  France  by  submitting  a  ques¬ 
tionnaire  to  all  the  leading  newspapers 
of  that  country  in  order  to  get  the 
F'rench  viewpoint  on  all  phases  of  jour¬ 
nalism.  In  speaking  of  the  experiment, 
he  said : 

“The  F'rcnch  editors,  I  found,  were 
rather  keen  to  discuss  the  methods  of  the 
\merican  journals  and  compare  them 
with  their  own. 

“Beginning  in  Paris  they  have  copied 
much  from  our  papers  in  the  last  few 
years,  adopting  the  summary  head,  and 
gradually  working  into  a  ‘lead’  that  tells 
the  story,  also  using  a  lot  of  illustra¬ 
tions." 

Xow,  Capt.  Graham  has  become  in¬ 
terested  in  the  F'rankfort  State  Journal, 
and  is  also  an  active  member  of  the  staff. 


BETTER  LATE  THAN— 


Washington  Dispatrh  of  Ang.  21  Ap¬ 
peared  Here  July  17 

Dispatches  to  a  number  of  newspapers 
from  Washington,  D.  C.,  under  date  of 
.August  21,  reported  the  fact  that  the 
hearings  on  the  appeal  of  the  Attorney 
General  over  the  price  of  newsprint 
paper  had  been  set  for  October  6  at  New 
A'ork  City  and  quoted  a  letter  from  the 
acting  .Attorney  General  to  the  Circuit 
Court  Judges  in  behalf  of  the  newspaper 
publishers. 

All  of  which  information  was  printed 
in  the  issue  of  Editor  &  Publisher  of 
July  17. 


Seem  Joins  .A.  P. 

Guy  W  Seem,  bureau  manager  of  the 
United  Press  at  Pittsburgh,  has  re¬ 
signed  to  join  the  staff  of  the  Associated 
Press  in  New  York,  after  nearly  two 
years’  service  with  the  United  Press, 
having  been  its  bureau  manager  at  At¬ 
lanta,  Ga.,  and  a  member  of  its  New 
York  staff  prior  to  the  Pittsburgh  as¬ 
signment. 


W.  B.  Byrant,  publisher  of  the 
Paterson  (N.  J.)  Press  Guardian,  has 
been  elected  president  of  the  Passaic 
County  Publishers’  Association. 


E.  INDIES  PUBUSHERS  COMPLAIN 


Say  Some  Americans  Refuse  to  Pay  for 
Advertiaing 

Under  the  head  of  “Far  Eastern  Trade 
Notes”  the  United  States  Bureau  of 
F'oreign  and  Domestic  Commerce  on 
August  19  makes  the  following  report 
on  advertising  conditions  in  the  Dutch 
East  Indies  with  reference  to  American 
agencies : 

Publishers  of  local  newspapers  in  the 
Dutch  East  Indies  state  that  American 
advertising  agencies  which  place  adver¬ 
tisements  in  the  Dutch  East  Indies 
often  refuse  to  pay  when  specifications 
with  which  the  paper  can  not  comply 
and  which  they  have  not  understood 
because  written  in  English  are  not 
filled  to  the  letter.  As  the  papers  in¬ 
fluence  public  opinion,  the  situation  is 
most  unfortunate,  and  it  is  important 
that  those  who  place  advertisements 
should  make  sure  thai  there  is  com¬ 
plete  understanding  of  the  terms,  and 
that  misunderstandings  are  treated 
liberally. 


BRITISH  PAPERS  TO 
STANDARDIZE 

(Continued  from  Page  20.) 

There  are  two  opposing  factions  in 
British  journalism — the  National  Union 
of  Journalism  and  the  Institute  of 
Journalists.  The  N.  U.  J.  has  the 
larger  membership  and  is  restricted  to 
working  journalists.  The  Institute  in¬ 
cludes  among  its  members  proprietors, 
managing  directors,  and  managing  edi¬ 
tors. 

The  N.  U.  J.  has  recently  become 
afliliated  with  the  Printing  and  Kindred 
Trades  Federation,  and  the  Newspaper 
Society  proposed  that  the  N.  U.  J.  and 
the  Institute  of  Journalists  should 
jointly  be  concerned  in  a  proposed  Joint 
Industrial  Council  for  the  newspaper 
industry. 

Rut  the  N.  U.  J.  and  the  Printing 
Federation  are  averse  to  the  inclu.sion 
of  the  Institute  in  such  a  council,  on 
the  ground  that  the  latter’s  membership 
is  partly  proprietorial  and  therefore 
cannot  claim  to  represent  the  workers’ 
side. 

No  solution  was  found  and  the  pres¬ 
ent  position  is  a  deadlock.  The  N.  U.  J. 
declare  that  they  have  nothing  to  fear 
as  their  membership  is  sufficiently 
strong  in  itself  to  carry  weight.  In  the 
.August  number  of  the  N.  U.  J.  organ, 
the  Journalist,  it  is  announced  that  the 
Executive  Committee  of  the  Union  is 
taking  steps  to  prepare  another  wage 
scheme,  as  it  is  felt  only  right  that  jour¬ 
nalists  “be  put  on  a  more  satisfactory” 
level  with  other  wage-earners,  consider¬ 
ing  the  character  of  their  work  and 
their  social  and  domestic  needs.”  Inci¬ 
dentally,  it  is  remarked  that  journalistic 
activities  generally  here  are  increasing 
and  widening. 


Morris  A.  Selfe,  copy  editor  of  the 
St.  Paul  Daily  News,  has  become  special 
correspondent  for  the  Daily  Garment 
News  of  New  York  City. 


CIRCULATION  NOTES 


The  next  meeting  of  the  New  Eng¬ 
land  Association  Circulation  Managers 
will  be  in  Springfield,  Mass.,  at  the  Hotel 
Kimball,  October  15.  There  will  be  an 
informal  gathering  there  the  preceding 
evening. 


Five  hundred  Seattle  newsboys  were 
guests  of  the  Seattle  Union  Record  on 
Sunday,  August  24,  at  a  double-headet 
Pacific  Coast  league  game  between  Seat¬ 
tle  and  Oakland. 


Charles  F.  Hosley,  formerly  circula¬ 
tion  manager  of  the  New  Haven 
(Conn.)  Register,  has  returned  from 
.service  and  is  now  in  charge  of  circula¬ 
tion  on  the  Post,  Hartford,  Conn. 


Ensign  Warren  M.  Toomey,  U.  S.  N., 
has  returned  to  his  position  as  assistant 
to  the  city  circulation  manager  of  The 
Courant,  Hartford,  Conn.,  after  twenty- 
seven  months  in  service,  during  which 
time  he  made  ten  trips  to  the  other  side. 


C.  J.  Jensen  and  W.  J.  Latimer  have 
joined  the  circulation  office  force  of  the 
St.  Paul  Dispatch-Pioneer  Press,  after 
being  on  the  road  several  years  in  the 
service  of  those  papers. 


Madrid,  one  of  the  most  old-fashioned 
capitals  of  Europe,  will  open  its  first 
subway  system  October  1. 


Dr.  M.  P.  E.  Groszmann, 

Founder  of  the  National  As¬ 
sociation  for  the  Study  and 
Education  of  Elxceptional 
Children,  and  the  greatest 
living  authority  on  Child 
Development,  is  writing 

“What  You  Should  Know 
About  Children” 

An  instructive  feature  of  the 
keenest  interest  to  every 
father  and  mother. 

Three  times  a  week,  about 
500  words  each. 


ADVERTISING  SECURED 

Advertising  for  Special  Issues  of  Daily  Papers  and  Magazines. 
Souvenir  Programs  of  big  events.  Publicity  campaigns  conducted. 
If  you  have  a  legitimate  reason  for  producing  something  special 

1  have  the  men  and  means  to  do  it. 

J.  L.  LeBERTHON 

2  RECTOR  STREET  NEW  YORK  CITY 


Editor  &  Publither  for  August  28,  1919 


25 


J 

S  1 1  i  OnlsL 
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f^hat 

The  Plain  Dealer 

Said  To 

The  Constitution 

Newspapers  that  are 
using  Goodrich 
ONBHSIET^  Rollers 

Akron  Evening  Times 

Asheville  Times 

Atlanta  Constitution 

Atlanta  Journal 

Baltimore  American 

Boston  Post 

Buffalo  Courier 

Buffalo  Evening  Times 

Buffalo  Times 

Canton  Repository 

Chicago  Tribune 

Clarksburg  Exponent 

Cleveland  News 

Cleveland  Plain  Dealer 

Cleveland  Press 

Columbus  Dispatch 

Dennison  Daily  Paragraph 

Denver  Post 

Detroit  News 

Elkins  Inter-Mountain 

Erie  Times 

Fairmont  Times 

Houston  Chronicle 

Huntington  Advertiser  ‘ 

Indianapolis  News 

Jamestown  Post 

Kansas  City  Star 

Muskogee  Daily  Phoenix 

Newark  Advertiser 

New  York  Tribune 

Parkersburg  Sentinel 

Philadelphia  Evening  Bulletin 

Philadelphia  Inquirer 

Philadelphia  Press 
•  Philadelphia  Public  Ledger 

Pittsburg  Leader 

Reading  Sentinel 

Rochester  Times-Union  and  Advertiser 
Sioux  City  Journal 

Springfield  News 

Wheeling  Intelligencer 

Wheeling  Register 

York  Gazette 

and  the  list  is  continually 
growing 

We  told  the  Constitution  that  Goodrich  had  de¬ 
veloped  a  new  ink-distributing  roller  unaffected 
by  heat  or  cold — a  roller  for  feed  and  distributive 
services  that  outwore  others  two,  three  and  four 
to  one. 

As  proof,  we  told  them  how  the  Plain  Dealer  had 
used  one  set  for  over  a  year.  It  was  hard  to  be¬ 
lieve — the  Constitution  checked  up,  and  this  is 
what  the  Plain  Dealer  told  them: 

“We  have  been  using  the  rollers  made  by  the 

B.  F.  Goodrich  Co.  for  the  past  year  and  a 
half  and  have  found  them  very  satisfactory,  in¬ 
deed.  The  original  cost  is  somewhat  greater 
than  for  composition  rollers  but  the  life  of  the 
roller  seems  to  be  indefinite — those  originally 
placed  on  our  machines  are  still  in  use  and 
apparendy  as  good  today  as  when  installed.” 

Goodrich  "ONE^BET"  Rollers  are  unaffected 
by  heat  or  cold.  You  never  need  to  change  in  the 
middle  of  a  run — you  can  even  use  the  same  set 
winter  and  summer. 

i  Their  distribution  of  ink  is  perfect;  they  are  un¬ 

affected  by  water;  they  will  not  melt  at  highest 
speed  in  hottest  weather.  You  don’t  even  need 
to  stop  to  wash  them. 

The  best  proof  of  their  superiority  is  the  calibre 
of  newspapers  which  have  adopted  them. 

In  asking  for  prices,  specify  core  diameter, 
finished  diameter,  and  length  of  cover  face. 

THE  B.  F.  GOODRICH  RUBBER  COMPANY 

The  City  of  Goodrich— AKRON,  OHIO 

V 

GOODRICH 

ONE-SET 

ROLLERS 
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TIPS  TO  AD  MANAGERS 


J.  W.  Barber  Adn'ERTIsing  Agency, 
338  Washington  street,  Boston.  Plac¬ 
ing  42-1.  6-t.  with  some  farm  papers  for 
A.  J.  Tower. 

Barton,  Durstine  Company.  Buf¬ 
falo.  Making  10.000-1.  contracts  mostly 
in  the  eastern  states  for  General  Bak¬ 
ing  Company.  W'ill  place  the  advertis¬ 
ing  for  W'ildroot  Qiemical  Company, 
Incorporated. 

George  Batten  Company,  381  Fourth 
avenue.  New  York.  Making  1,000-1. 
contracts  with  newspapers  for  Georg* 
E.  Keith  Company. 

Berrien  Company,  19  West  44th 
street.  New  York.  Will  place  the  ad¬ 
vertising  for  Nemours  Trading  Corpo¬ 
ration. 

Cecii.,  Barreto  &  Cecil,  Mutual 
Bldg.,  Richmond,  Va.  Sending  out  copy 
for  Haynes  Chemical  Company. 

Critch  FIELD  &  Co.,  Brooks  Bldg., 
Chicago.  Sending  2-in.  34-t.  to  middle 
west  newspapers  for  Black  Silk  Stove 
W'orks 

J.  H.  Cross  Company,  214  South  12th 
street,  Philadelphia,  .^gain  sending  out 
new  contracts  for  United  Medicine 
Company. 

Richard  A.  Foley  .Advertising 
-Agency,  Terminal  Bldg.,  Philadelphia. 
Sending  out  3,136  additional  lines  to 
newspapers  for  Feis  &  Co. 

Gardner  Advertising  Company,  1627 
Locust  street,  St.  Louis.  Sending  out 
5,000-1.  for  one  year  for  Tennessee  Bev¬ 
erage  Company. 

F.  A.  Gray  .Advertising  Company, 
14th  and  Oak  streets,  Kansas  City. 
Sending  out  5,000-1.  1  year  to  a  large 
list  of  newspapers  for  Barbo  Manufac¬ 
turing  Company. 

John  M.  Leddy,  41  Park  row.  New 
A’ork.  Placing  copy  with  New  York 
City  newspapers  for  La  Salle  Extension 
Institute. 

Maclay  &  Mullally,  198  Broadway, 
New  York.  Placing  copy  with  news¬ 
papers  in  most  of  the  large  cities  east 
of  Pittsburgh,  including  Pittsburgh,  for 
National  Motor  Bus  Corp. 

ScHECK  Advertising  Agency,  9  Clin¬ 
ton  street,  Newark.  Sending  out  orders 
to  New  England  States  for  Qiarms 
Company. 

Tracy -P^RRY  Company,  Lafayette 
Bldg.,  Philadelphia.  Placing  advertis¬ 
ing  for  F'.  O.  B.  Combination  .Auto  Lock. 

Ruthrauff  &  Ryan,  404  Fourth  ave¬ 
nue.  New  York.  Will  place  advertising 
for  Physical  Culture  Magazine. 

MOON  AGENCY  GROWS 


.Moves  to  New  Quarters  and  New  Men 
Join  Staff 

Troy,  N.  Y.,  Aug.  27. — Because  of  an 
increase  in  business  and  additions  to 
the  staff,  the  Byron  G.  Moon  Company, 
selling  and  advertising  service,  have  en¬ 
larged  their  quarters  in  the  new  Proctor 
Building. 

J.  E.  Woodruff,  who  has  been  with 
the  Moon  Company  for  some  time,  has 
been  placed  at  the  head  of  the  Promo¬ 
tion  Department,  and  E.  C.  Goekcler, 
formerly  associated  with  the  N.  W. 
Ayer  Co.,  of  Philadelphia,  has  been  ap¬ 
pointed  manager  of  the  Mechanical  Pro¬ 
duction  Department.  William  W.  Bre- 
Hn,  who  recently  returned  from  service 
in  France,  has  resumed  his  duties  as  a 
director  and  the  secretary  of  the  Moon 
C  ompany. 

Warner  Joins  Miami  Metropolis 

Miama,  Fla.,  Aug.  26. — Lon  A.  War¬ 
ner  has  been  made  advertising  manager 
of  the  Miami  Metropolis.  He  served  as 
reporter  on  daily  papers  in  Knoxville. 
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Newspaper  Files  Should  Last 
at  Least  100  Years 

Wood  Pulp  Not  So  Perishable  as  Experts 

(Contend,  Sa)s  Supt.  Quaife  of  Wis¬ 
consin  Historical  Society 

St.  Paul,  Minn.,  Aug.  27. — Dr.  M.  M. 

Quaife,  of  Madison,  Wis.,  superintend¬ 
ent  of  the  Wisconsin  Historical  Society, 
docs  not  subscribe  to  the  idea  that  the 
wood  pulp  paper  now  used  by  news¬ 
paper  publishers  is  of  such  perishable 
quality  as  experts  hold.  In  a  letter  to 
John  Talman,  newspaper  librarian  of 
the  Minnesota  Historical  Society,  who, 
in  an  article  in  the  Winnipeg  Free 
Press,  quoted  approvingly  the  familiar 
fifty-year  term  fixed  by  these  experts, 
says : 

“I  should  like  to  take  issue  with  you 
on  one  point.  There  is,  as  I  believe, 
an  all  too  prevalent  conception  that  our 
newspaper  files  are  going  to  dissolve 
into  <lust  much  sooner  than  the  facts 
justify. 

From  Time  of  Cromwell 

“If  you  are  interested  in  this  matter 
you  might  look  in  public  libraries  for 
November,  1918,  for  my  remarks  on  a 
statement  similar  to  your  own  made  by 
Mr.  Lydenberg,  of  the  New  York  Pub¬ 
lic  Library. 

“The  matter  is  too  long  to  go  into 
here,  but  suffice  it  to  say  that  we  have 
in  our  library  newspapers  running  all 
the  way  down  from  Oliver  Cromwell  to 
August.  1919.  If  they  were  subject  to 
any  such  rapid  decay  as  Mr.  Lydenberg 
states  (and  as  you  seem  to  believe),  we 
would  necessarily  have  the  visible  evi¬ 
dence  of  it  in  our  collection. 

Harm  in  Exaggeration 

‘While  newspaper  stock  is  poor 
enough,  and  while  I  would  gladly  see 
it  bettered,  I  think  only  harm  can  come 
from  disseminating  an  exaggerated  idea 
as  to  the  frailty  of  newspaper  files  and 
the  rapidity  with  which  they  may  be 
supposed  to  go  to  pieces. 

For  myself,  given  reasonable  han¬ 
dling,  I  do  not  believe  even  our  modern 
newspaper  is  likely  to  go  to  pieces  inside 
of  a  hundred  years.  If  it  outlasts  this 
period,  it  may  for  all  practical  purposes 
be  said  to  be  permanent — at  least  perma¬ 
nent  in  the  same  sense  that  books  are 
regarded  as  being.” 

TO  ADVERTISE  SHREVEPORT 

Ad  Club  Will  Distribute  Handsome  Book¬ 
let  at  New  Orleans  Convention 

SHRf.TwiRT,  La..  .Aug.  27.  —  The 
Shreveport  .Ad  Club  will  print  and  dis¬ 
tribute  at  the  convention  of  the  Asso¬ 
ciated  .Advertising  Clubs  at  New  Orleans 
a  de  luxe  edition  of  community  adver¬ 
tising. 

The  stock  will  be  cameo  plate  india 
paper,  with  the  text  printed  in  sepia. 

There  will  be  80  or  more  pictures  of 
.Shreveport  industries,  public  buildings 
and  churches. 


Bridgeport  Presl  Club  Elects 
T  eo  M.  Pasquin.  rewrite  man  on  the 
Bridgeport  Post,  is  new  president  of  the 
Bridgeport  Press  Club,  succeeding 
George  J.  Finley,  resigned.  Finley 
stepped  dow  n  when  made  managing  edi¬ 
tor  of  the  Bridgeport  Sunday  Herald, 
under  the  rules  of  the  club  prohibiting 
newspaper  executives  from  holding 
office. 

New  Cisco,  Texas,  Paper 
Cisco,  Texas,  August  27. — A  morning 
newspaper  will '  begin  publication  here, 
Oct.  10,  to  be  known  as  the  Cisco  Morn¬ 
ing  News,  by  a  $40,000  stock  company. 


Prominent 
New  Jersey  Cities 
And  Their  Newspapers 

A  shut*  V  PiifL  pleasure  ground  of  many 

'‘^**^*^**^y  1  d  IV  thousands,  not  only  in  summer, 
but  all  the  year  round. 

The  .Asbury  Park  Press  is  published  here  daily — 
oirriilation  7,242  (Sunday  cireulation  3,650). 

A  .1  I*  America’s  greatest  summer  re- 

/WlldllliC  ^ojt,  attracting  more  people 

annually  than  almost  all  other  resorts  combined. 
The  Atlantic  City  Press  is  its  big  morning  paper — circu¬ 
lation  14,793. 

171  *  — 'K  |.K  One  of  the  great  industrial  centers  of 
rtliCl  state,  growing  rapidly  and  very 

much  alive. 

The  Elizabeth  Daily  journal,  strong  in  this  sec¬ 
tion,  is  published  every  evening  except  Sunday — 
circulation  17,517. 

delightful  residence  town  of  the 
People  with  money 

to  spend. 

The  Hackensack  Record,  published  daily  except 
Sundays,  covers  not  only  Hackensack,  but  a  goodly 
,  portion  of  Bergen  County— circulation  4,879. 

New  York  seaport  section  where 
great  ocean  liners  discharge  passengers 
and  freight — a  busy,  growing  section. 

The  Hudson  Observer,  a  splendid  paper  covering 
Hoboken  and  all  of  Hudson  County,  is  published 
here  every  evening  except  Sundays — circulation  42,908. 

A  thriving  industrial  community  with 
many  pretty  residential  sections.  Grow¬ 
ing  by  leaps  and  bounds. 

Its  two  fine  papers  are  the  Passaic  Herald —  ir- 
culation  8,733 — and  the  Passaic  News — circulation 
8,511.  Both  papers  are  published  daily,  except  Sundays. 

The  silk  center  of  America — a  city  of 
over  150.000  population  and  growing 
ing  rapidly — a  city  of  workers  and  the  home  of 
many  wealthy  peopL.-. 

Paterson  boasts  of  a  very  fine  evening  paper — 
the  Paterson  Press-f^uardian,  with  a  circulation  of  12,050. 

promising 

industrial  sections  of  New  Jer¬ 
sey — a  city  of  workers. 

The  Perth  Amboy  Evening  News  is  published 
daily  except  Sundays — a  well  gotten-up  paper. 
Circulation  8,723. 

Plainfield  A  delightful  residential  town  of  the 
*  higher  class — with  just  enough  indus¬ 
trial  activity  to  give  it  vigor. 

The  Plainfield  Courier-News  is  a  clean-cut.  well 
printed  evening  paper.  Circulation  7,706. 

These  daily  newspapers  of  New  Jersey  ran  do 
you  an  awful  lot  of  pood  in 
von  want  for  eustoiners. 


A^bury  Park  Press  (E) . 

.Atlantic  City  Press  (M)  Union  (E) .  14,871 

Elizabeth  Journal  (E)  (A.  B.  C.) . 

Hackensack  Record  .  4,879 

Hudson  Observer  (Hoboken) .  43,000 

Passaic  Herald  (E) .  8,535 

Passaic  News  (E) .  8,427 

Paterson  Press-Guardian  (E) .  12,686 

Perth  Amboy  Evening  News  (E) .  *8,723 

Plainfield  Courier-News  (E) .  7,908 

Government  Statement,  April  1st,  1919 
•.A.  B.  C.  Report,  .April  1st,  1919. 


ching  the 

people 

Rate 

Circulation. 

5,000  lines 

. .  7,122 

.0225 

. .  14,871 

.035 

..  17,656 

.04143 

. .  4,879 

.0178 

. .  43,000 

.08 

. .  8,535 

.025 

. .  8,427 

.025 

. .  12,686 

.03 

. .  *8,723 

.025 

. .  7,908 

.0214 

Editor  &  Publisher 


OHIO 

Ohio  People 

Ohio  people  taken  by  and  large  and 
averaged  with  people  occupying  other 
parts  of  the  United  States  line  up  ‘‘from 
choice  to  prime.” 

Six  million  people  in  all — five  per 
cent  of  the  population  of  the  United 
States. 

85.1%  are  native  born  whites. 

(The  average  for  the  United  States  is  74.4%.) 
12.6%  are  foreign  born. 

(The  average  for  the  United  States  is  14.9%) 
2.3%  are  negroes. 

(The  average  for  the  country  is  10.7%.) 

This  shows  what  kind  of  people  you 
have  to  deal  with  in  Ohio. 


Ohio  Agriculturally 

Few  states  compare  with  Ohio  agri¬ 
culturally.  They  grow  practically 
everything  in  Ohio  and  grow  plenty 
of  it. 

About  one-half  the  people  of  Ohio 
are  farmers  and,  farmer  or  “city  fel¬ 
low,”  tliey  all  read  daily  newspapers. 

Cultivate  this  great  state  and  use  the 
daily  newspapers  produced  in  Ohio  to 
get  to  the  people — localizing  your 
advertising. 

Ohio  is  a  mighty  good  state  to  sell 
good  goods  in. 
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Ohio  Manufacturing 

Ohio  stands  fifth  among  the  states  in 
the  annual  output  of  manufactured 
goods. 

Ohio  produces  more  pottery  than 
any  other  state  in  the  Union. 

Ohio  produces  more  automobile  tires 
than  any  other  state  in  the  Union. 

Ohio’s  steel  and  iron  mills  turn  out 
products  used  everywhere. 

Ohio  soap  is  used  everywhere  (ex¬ 
cept  on  small  boys’  necks  and  arms). 

A  list  of  the  nationally  trade  marked 
articles  produced  in  Ohio  is  astonish¬ 
ing. 


2,500 

10,000 

Circulation 

lines 

lines 

Akron  Beacon-Journal  (E) . 

.  31,110 

.05 

.05 

*  Akron  Times  (E) . 

.  20,454 

.03 

.03 

Bellaire  Daily  Leader  (E) . 

.  3,446 

.02 

.0125 

^Cambridge  Daily  Jeffersonian  (Ej 

.  8,117 

.0179 

.0179 

Chillicothe  News-Advertiser  (E)  .. 

.  3,055 

.00714 

.00857 

Cincinnati  Inquirer,  5c.  (M&S).... 

.  62,911 

.12 

.12 

Cleveland  Plain  Dealer  (M) . 

.  168,440 

.24 

.24 

Cleveland  Plain  Dealer  (S) . 

.208,02^ 

.27 

.27 

Columbus  Dispatch  (E)  . 

.  75,402 

.115 

.105 

Columbus  Dispatch  (S) . 

.  71,117 

.115 

.105 

Columbus  (0.)  State  Journal  (M) 

.  53,155 

.10 

.09 

Columbus  (0.)  State  Journal  (S).. 

.  27,147 

.10  ■ 

.09 

*Dayton  News  (E)  . 

.  36,225 

.065 

.065 

*Dayton  News  (S) . 

.  36,225 

.045 

.045 

East  Liverpool  Tribune  (M) . 

.  6,138 

.015 

.015 

Lima  Daily  News  (E&S) . 

.  12,549 

.0286 

.0214 

Lima  Republican  Gazette  (M&S). 

.  10,008 

.02 

.02 

Middletown  Journal  (E) . 

.  4,174 

.0115 

.0115 

Newark  American-Tribune  (E).... 

.  6,217 

.0179 

.0179 

New  Philadelphia  Daily  Times  (E).  4,413 

.0129 

.0129 

Piqua  Daily  Call  (E)..., . 

.  4,019 

.0114 

.0114 

*Springfield  News  (E&S)  . 

.  12,395 

.025 

.025 

Toledo  Blade  (E)  . 

.  82,973 

.17 

.15 

Warren  Daily  Chronicle  (E) . 

.  5,200 

.02 

.02 

Youngstown  Telegram  (E) . 

.  21,601 

.05 

.05 

Youngstown  Vindicator  (E) . 

.  24,558 

.05 

.05 

Youngstown  Vindicator  (S)  . 

.  22,222 

.05 

.05 

Zanesville  Signal  (E)  . 

.  10,704 

.025 

.025 

Government  Statements,  April  Ist,  1919. 

*A.  B.  C.  Report, 

April  Ist, 

1919. 
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THE  NEWSPRINT  SUPPLY 

The  Federal  Trade  Commission’s  review  of  the 
domestic  newsprint  market  for  Jely  shows  a 
small  gain  in  mill  stocks  during  the  month, 
amounting  to  2,110  tons  above  the  surplus  on  hand 
at  the  end  of  June.  The  total  reserve  supplies  of 
76  American  mills  amounted,  on  July  31,  to  28,225 
tons,  less  than  seven  days’  normal  production  for 
these  mills. 

The  first  seven  months  of  1918  were  war  months. 
The  mills  were  restricted  in  production  through 
limitation  of  labor  and  of  freight  facilities.  The 
newspapers  were  curtailing  reading  matter,  and  ad¬ 
vertising  was  comparatively  light.  Yet  in  that  per 
iod,  in  spile  of  the  war  conditions,  67  .American  mill>( 
produced  743,377  tons.  During  the  .same  period  of 
1919.  ending  July  31 — the  war  over,  the  supply  of 
labor  more  plentiful  and  freight  conditions  greatly 
improved — 7()  .\merican  mills,  in  the  face  of  a 
strongly  increased  consumer-demand,  |)roduced  but 
78.s.07(l  tons,  an  increase  of  but  41.707  tons  over  the 
same  period  of  the  previous  year. 

Reserve  stocks  in  the  hands  of  publishers  de¬ 
creased  5,158  t<jns  during  July,  1919.  .\t  the  end 
of  the  month  there  were  146,460  tons  held  in  re¬ 
serve  by  748  of  the  most  important  newspaper  pub¬ 
lishing  concerns  and  associations,  including  7,932 
tons  held  by  the  farm  papers.  Forty-nine  per  cent, 
of  this  tonnage  was  held  by  sixty-five  publishing 
concerns. 

To  understand  the  situation  as  to  reserve  stocks  of 
publishers,  tlie  states  of  Illinois,  Indiana,  Michigan 
and  Ohio  may  be  considered.  In  these  states  148 
newspapers  had  on  hand  July  1,  1919,  42,574  tons 
of  newsprint.  They  received  shipments  during  the 
month  amounting  to  29,019  tons.  They  consumed 
during  the  month  32,848  tons.  They  had  on  hand 
at  the  end  of  the  month  38,745  tons,  with  10,591  tons 
in  transit.  .At  the  end  of  July,  therefore,  these  148 
newspapers  had  on  hand  a  total  of  5,897  tons  more 
than  they  had  used  in  July — or  a  little  more  than 
a  month’s  supply.  This  would  average  a  trifle  more 
than  261  tons  to  a  paper — but,  as  the  Trade  Commis¬ 
sion’s  review  shows  that  a  small  number  of  papers 
hold  about  half  of  the  surplus  stock,  it  may  be  in¬ 
ferred  that  some  of  the  smaller  dailies  have  little  or 
no  surplus  on  hand. 

The  figures,  however,  if  we  may  assume  that  this 
reserve  in  the  hands  of  publishers  is  at  all  generally 
distributed,  are  illuminating.  Under  normal  market 
conditions  it  has  always  been  considered  that  a 
newspaper  must  carry  in  reserve  a  month’s  supply, 
to  guard  against  delays  in  shipments  and  other 
contingencies.  That  the  totals  for  four  States  now 
show,  approximately,  that  margin  of  safety  is  rather 
significant.  Of  course,  in  the  face  of  depleted  re¬ 
serve  stocks  at  the  mills  and  an  assured  big  fall 
and  winter  demand,  it  would  be  reassuring  if  the 
publishers  could  show  much  larger  stocks  in  hand. 
Yet  with  sound  policies  of  conservation  it  would 
seem  that  a  serious  shortage  may  be  averted. 

IN  Jason  Rogers’  second  article  on  “Newspaper 
making,”  in  Editor  &  Publisher  of  August  21, 
he  reveals  his  highly  effective  .system  for  keeping 
his  finger  on  the  pulse  of  his  business  every  day — 
through  his  little  “dope  liook.”  which  is  described 
and  illustrated.  In  commenting  upon  this  article 
Mr.  Rogers  said:  “I  wonder  if  anybody  else  would 
l>e  foolish  enough  to  give  away  to  everybody  an 
idea  of  such  value  as  this?”  Editor  &  Publisher 
cannot  concede  that  this  impulse  of  service,  alwaj^s 
impelling  with  Jason  Rogers,  is  “foolishness.”  If 
it  is,  by  all  means  let  us  have  more  of  the  same 
from  other  men  who  may  be  hugging  to  their 
breasts  little  trade  secrets  of  great  value! 

There  will  be  a  greater  number  of  localized  na¬ 
tional  advertising  campaigns  carried  through  the 
newspapers  this  Pall  than  ever  before.  The  publisher 
who  can  offer  first-line  service  in  his  field  should 
impress  national  advertisers  with  that  fact  right 


IF  a  publisher  does  not  believe  that  he  can  sell 
advertising  more  effectively  by  means  of  adver¬ 
tising  it  than  otherwise,  how  can  he  urge  other 
business  men  to  use  it  ? 


WHAT  IS  THE  NEWS  VALUE  OF  BASEBALL? 

IX  urging  upon  editors  and  publishers  the  need 
for  restricting  the  space  generally  accorded  to 
baseball.  Editor  &  PuBLisiiFjt  has  not  sought 
to  minimize  the  essential  news  interest  attaching  to 
this  most  popular  of  .American  sports. 

When,  as  at  present,  it  becomes  obvious  that  con¬ 
servation  of  white  paper  must  be  practiced  if  a  seri¬ 
ous  fall  and  winter  shortage  is  to  be  averted,  curtail¬ 
ment  of  text  matter  is  always  suggested  as  a  part 
of  any  effective  program  of  saving.  And,  naturally, 
when  an  editor  appraises  the  relative  value  of  the 
text  matter  in  his  pajier,  with  a  view  to  cutting  out 
that  which  is  of  least  value,  he  will  encounter  the 
problem  of  baseball.  .And,  usually,  he  must  concede 
that  this  topic  is  overplayed. 

Editor  &  Publisher  has  asked  some  representative 
editors  for  their  views  as  to  what  is  a  reasonable 
space  allowance  for  baseball  news.  Victor  F.  Law- 
son,  editor  and  publisher  of  the  Chicago  Daily 
News,  whose  judgment  as  to  factors  of  value  in  a 
newspaper  is  rated  above  par  by  most  other  pub¬ 
lishers,  in  a  telegram  to  Editor  &  Pubusher  ex¬ 
presses  himself  as  a  firm  believer  in  the  strong  news 
appeal  of  the  national  game.  He  suggests  that,  in 
cities  like  Chicago  and  New  York — each  supporting 
two  major  league  teams — three  to  four  columns ‘of 
baseball  news  daily  in  the  season  and  from  three 
quarters  to  one  column  a  day  out  of  season  would 
be  a  reasonable  allotment  of  space.  This  estimate 
does  not  apply  to  Sunday  issues. 

As  an  example  of  how  this  allotment  is  exceeded, 
the  New  York  Sun  of  Monday  morning,  August 
25,  may  tie  cited — a  fairly  typical  illustration.  The 
Sun  in  that  issue  carried  seven  columns  and  thir¬ 
teen  inches  of  baseball  news  and  matter.  The  copy 
was  snappy  and  interesting — much  of  it  spot  baseball 
news.  But  the  question  persists:  Is  baseball,  as  a 
news  topic,  worth  nearly  a  page  of  space  in  a  Mon¬ 
day  morning  issue  of  a  metropolitan  paper?  Does 
this  represent  a  reasonable  balance  of  news  values, 
when  considered  in  relation  to  other  news  and 
feature  matter? 

It  is  .safe  to  say  that  a  majority  of  metropolitan 
papers  give  to  baseball  twice  the  space  which  Mr. 
Lawson  suggests  as  a  fair  average.  And  the  same 
condition  will  hold  good  when  the  newspapers  in 
.smaller  cities  are  considered.  Hon.  Frank  P.  Glass, 
editor  of  the  Birmingham  News,  tells  Editor  &  Pub¬ 
lisher  that  he  finds  the  News  has  been  running 
three  columns  daily  on  professional  baseball  and  one 
column  of  amateur  ball,  and  about  twelve  col¬ 
umns  in  all  on  Sundays.  He  plans  to  gradually 
reduce  this  space  allotment  until  it  has  been  cut 
in  half. 

If  it  is  true  of  a  majority  of  the  newspapers  of 
the  country  that  they  are  giving  to  baseball  twice 
the  space  which  its  news  value  justifies,  what  an 
opportunity  is  here  presented  for  space  conserva¬ 
tion  ! 
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“FULL  PUBLICITY”  • 

The  President  and  Senator  Lodge  had  agreed 
that  the  conference  at  the  White  House  should 
have  full  publicity.  The  average  American 
construed  this  to  mean  that  accredited  correspond¬ 
ents  of  newspapers  and  press  associations  should 
be  present.  This  was  a  mistaken  conclusion.  ’  The 
newspapers  were  represented  by  a  commercial 
.stenographer,  who  sold  to  them  transcripts  of  the 
discussions. 

This  conference  was  one  of  tremendous,  world 
wide  interest.  It  had  to  do  with  the  making  of  his¬ 
tory — with  the  shaping  of  events  which  will  touch 
at  some  point  and  in  some  way  the  lives  of  all  the 
people  of  the  earth.  It  was  called  in  order  that  a 
free  and  open  discussion  of  America’s  relations  to 
world  problems  might  be  had — a  discussion  between 
our  Chief  Executive,  whose  vision  and  leadership 
were  potent  factors  in  saving  a  war-torn  world 
from  “chaos  and  old  night,”  and  the  senatorial  com¬ 
mittee  in  whose  hands  is  placed  the  check  reins  con¬ 
trolling  executive  power  under  our  form  of  democ¬ 
racy. 

The  people,  seeking  the  fullest  light  on  the  far- 
reaching  obligations  to  which  the  League  Covenant 
would  bind  us,  welcomed  the  assurance  that  this 
conference  should  be  fully  reported.  The  letter  of 
that  promise  was  kept — the  spirit  of  it  was  violated. 
So  far  as  stenographic  reports  go,  we  know  what 
was  said  to  and  by  the  President. 

But  we  were  deprived  of  a  pen  picture  of  this 
meeting  of  men  who  were  engaged  in  a  battle 
scarcely  less  momentous  than  that  waged  by  Ameri¬ 
can  troops  in  the  Argonne  forest.  Instead  of  a 
human,  interpretative  story  of  the  conference  we 
were  given,  in  effect,  an  “official  communique.” 

If  such  an  incident  had  happened  in  the  old  Ger¬ 
many,  or  in  the  Russia  of  the  Czars,  it  would  have 
merely  been  considered  in  keeping  with  well  estab¬ 
lished  policies  of  press  control.  It  has  happened  in 
the  most  progressive  country  in  the  world,  whose 
free  press  is  the  mightiest  force  for  good  in  the  life 
of  its  people.  And  it  has  happened  because  our 
press  has  permitted  it  to  happen — and,  through 
failure  to  fittingly  resent  it,  has  allowed  it  to  be¬ 
come  still  another  precedent. 

In  Editor  &  Publisher’s  Washington  correspond¬ 
ence  of  last  week  it  was  told  how  admission  to  the 
conference  for  a  limited  number  of  correspondents 
was  requested  by  the  chairman  of  their  standing 
committee.  Mr.  Karger’s  letter,  it  is  stated,  was 
not  answered.  Pressed  for  an  answer  by  telephone. 
Secretary  Tumulty  is  reported  to  have  said  that  he 
had  taken  the  matter  up  with  the  President  and 
that  there  was  “nothing  doing.”  Nobody  will  attri¬ 
bute  any  such  attitude  to  the  President.  If  it  should 
be  true  that  Mr.  Tumulty  took  upon  himself  the 
responsibility  of  thus  snubbing  the  American  people 
through  their  newspaper  representatives,  the  fact 
should  be  given  “full  publicity.” 

The  verdict  for  nominal  damages  against  the 
Chicago  Tribune  in  Henry  Ford’s  suit  for  a 
million  dollars  is  hailed  as  a  victory  by  both 
parties.  Practically  every  newspaper  in  America  has 
carried  the  story  of  this  celebrated  case,  day  by  day 
or  week  by  week  for  four  months.  Perhaps  no  other 
newspaper  has  ever  figured  continuously  for  that 
period  of  time  so  conspicuously  in  the  news  col¬ 
umns  of  its  contemporaries  as  has  the  Tribune. 
If  there  is  any  reader  of  a  newspaper  on  the  con¬ 
tinent  who  does  not  now  know  a  good  deal  about 
this  great  Chicago  paper,  its  courage  in  standing 
by  its  editors  and  its  independence,  that  reader  has 
missed  a  worth-while  opportunity.  The  case  has 
emphasized  anew  the  fact,  too,  that  Henry  Ford 
is  the  most  widely  discussed  private  citizen  of 
the  United  States. 

The  advertiser  is  now  about  the  only  man  who 
can  buy  a  commodity  at  a  bargain  price.  Gen¬ 
erally  speaking,  advertising  rates  have  increased  but 
slightly  because  of  mounting  costs  of  publishing. 

Truthful  advertising  will  sell  any  honest 
product — and  other  kinds  of  products  should 
not  be  made,  advertised  or  sold  at  all. 
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PERSONALS 


IN  THE  EDITORIAL  ROOM 

Emil  M.  Scholz,  formerly  of  the  New 
York  Evening  Post,  who  has  been  spend¬ 
ing  several  months  in  the  Orient,  is  due 
to  arrive’  in  San  Francisco  early  in 
September. 

M.  E.  O’Neill,  editor  and  publisher  of 
the  ’Frisco  (Tex.)  Journal,  and  Miss 
.\lta  Reynolds  were  married  last  week. 

F.  A.  Miller,  editor  of  the  South 
Bend  Tribune,  has  been  on  a  trip  in 
Ohio  and  Michigan  investigating  ma¬ 
chinery  for  the  Tribune’s  new  plant. 
Mr.  Miller,  accompanied  by  Mrs.  Miller, 
is  now  at  the  Marlborough-Blenheim 
Hotel,  Atlantic  City,  N,  J.,  for  a  short 
vacation. 

D.  G.  Boyd,  former  telegraph  editor 
of  the  Cincinnati  Enquirer,  has  re¬ 
turned  from  overseas  war  service. 

Sergeant  Alois  J.  Guenther,  a  Pitts¬ 
burgh,  Pa.,  newspaper  writer,  who  was 
in  the  Fiftieth  Engineers  in  France,  has 
been  awarded  the  French  Croix  de 
(Juerre  for  rescuing  a  wounded  comrade 
under  heavy  fire. 

George  McQuaid,  formerly  editor  of 
the  Galveston  Daily  News,  but  more  re¬ 
cently  in  charge  of  the  oil  column  of 
the  Dallas  Morning  News,  has  resigned 
to  become  director  of  publicity  of  the 
Hamon  &  Kell  Railway,  now  being  built 
in  the  West  Texas  oil  fields. 

Lieutenant  W.  R.  Christian  has  re¬ 
ceived  his  army  discharge  and  will  re¬ 
turn  to  the  news  desk  of  the  Waco 
(Tex.)  Morning  News. 

Will  S.  Henson,  Dallas  newspaper¬ 
man,  has  been  appointed  to  direct  pub¬ 
licity  for  the  American  Legion. 

Merle  MacAlister,  of  Burnham,  Me., 
well  known  in  New  England  as  a  po¬ 
litical  writer,  has  returned  from  service 
as  a  sergeant  with  the  Marines  and  will 
resume  newspaper  work  this  fall. 

After  a  year’s  service  at  sea  on  a  sub¬ 
marine  chaser,  Wallace  C.  Eakin  has 
returned  to  take  up  .his  duties  as  editor 
of  the  Baker  (Ore.)  Herald. 

James  D.  Olson,  city  hall  reporter  for 
the  Portland  Oregonian,  has  been  elect¬ 
ed  secretary  of  the  Oregon  State  Elks’ 
Association. 

W.  F  Payne,  veteran  news  editor  of 
the  Manitoba  Press,  of  Winnipeg,  has 
been  spending  a  month’s  holiday  in 
Eastern  Canada.  He  has  been  with  the 
Free  Press  for  35  years. 

T.  Bowers  McDermott,  publicity  rep¬ 
resentative  for  the  Winnipeg  and  Pan- 
tages  theatres  and  former  Winnipeg 
and  St.  Paul  newspaperman,  is  in  Mayo 
Brothers  hospital  at  Rochester,  Minn., 
suffering  from  stomach  trouble. 

Robert  E.  Hicks,  city  editor  of  the 
San  Antonio  Express,  has  been  appoint¬ 
ed  publicity  secretary  of  the  Agricul¬ 
tural  and  Mechanical  College  at  College 
Station,  Tex. 

Royal  Dixon,  author,  naturalist  and 
lecturer,  who  got  his  start  as  a  reporter 
on  the  Houston  Chronicle,  is  the  guest 
of  Houston  relatives,  following  his  re¬ 
turn  from  a  Y.  M.  C.  A.  lecture  tour  in 
Europe. 

Richard  C.  Bush,  formerly  city  editoi 
of  the  Waco  (Tex.)  Times-Herald,  is 
now  telegraph  editor  of  the  Austin 
American. 

Sammy  Miller,  former  sporting  editor 
of  the  New  York  Morning  Telegraph,  is 
touring  the  Southwest  with  his  bride. 
They  were  married  June  29. 

Ben  Hill,  city  hall  man  for  the  San 
Antonio  Evening  News,  has  taken  a 
position  as  leading  man  with  the  San 
Antonio  Pictures  Corporation  and  will 
he  seen  in  the  filmed  version  of  Irvin 
Cobb’s  “Mr.  Potter  of  Texas.” 

Robert  D.  Skinner  is  covering  police 


news  for  the  San  Antonio  Express.  He 
was  formerly  on  the  Houston  Post  and 
Beaumont  Enterprise  and  was  one  of 
the  Texas  Food  Administration’s  public¬ 
ity  men. 

Louis  Aubry  DeBord,  formerly  with 
the  Kansas  City  Star  and  the  Associated 
Press  at  Kansas  City,  has  resigned  as 
telegraph  editor  of  the  Austin  (Tex.) 
American  and  is  now  doing  special  work 
for  the  San  Antonio  Express. 

Elliott  L.  Thurston  has  resigned  from 
the  Providence  (R.  I.)  Journal  to  take 
a  position  on  the  New  York  Sun. 

Arthur  H.  Crowell,  a  reporter  for  the 
Providence  Journal  for  the  past  two  and 
a  half  years,  has  become  assistant  man¬ 
aging  editor  of  the  Woonsocket  Call. 

Major  Charles  S.  Coulter,  formerly  a 
Providence  (R.  I.)  Journal  reporter,  has 
left  France  for  this  country.  He  was 
shot  six  times  and  badly  gassed.  He 
received  the  French  Croix  de  Guerre. 

H.  T.  Sampson,  who  has  just  returned 
from  overseas  service,  has  become  a  re¬ 
porter  for  the  Providence  (R.  I.)  Jour¬ 
nal. 

Herbert  Corey  is  with  the  Prince  of 
Wales’  party  on  its  Canadian  tour,  and 
is  sending  “close-up’’  matter  to  the  As¬ 
sociated  Newspapers.  His  dispatches 
are  written  in  the  human-interest  vein 
and  afford  intimate  glimpses  of  the  spirit 
in  which  the  young  Prince  is  receiving 
the  homage  of  his  loyal  Canadian  kin¬ 
folk. 


IN  THE  BUSINESS  OPHCE 

William  Wolfe,  formerly  of  the  New¬ 
ark  .Star-Eagle,  has  been  appointed  busi¬ 
ness  manager  of  the  Hartford  Post. 

Ben  F.  Lawrence,  business  manager  of 
the  Indianapolis,  Muncie  and  Terre 
Haute  Stars,  is  visiting  his  parents  at 
his  old  home  in  Coquille,  Ore.  Mr. 
Lawrence  will  return  via  Denver  to  visit 
at  the  home  of  John  C.  Shaffer,  head  of 
the  Shaffer  league  of  newspapers. 

F.  W.  Meyers,  formerly  of  Denison, 
la.,  has  bought  a  half  interest  in  the 
Chariton  (la.)  Herald-Patriot,  of  which 
W.  D.  Junkin  is  publisher,  and  will  be 
actively  connected  with  the  newspaper. 

Captain  W.  E.  Haskel,  Jr.,  of  the 
New  York  Tribune,  left  last  Saturday 
on  an  automobile  tour  of  the  mid- West, 
Syracuse,  Buffalo,  Cleveland,  Toledo, 
.Akron,  Detroit  and  other  automobile 
centers.  This  is  a  business  trip  in  the 
interest  of  the  New  York  Tribune. 


WITH  THE  AD  FOLKS 

Arrangements  have  been  made  by 
Bates,  Harrison  &  James,  advertising 
and  merchandising  counsel,  of  Los  An¬ 
geles,  to  conduct  advertising  campaign^ 
in  various  Mexican,  South  American, 
and  Australian,  and  East  Indian  news¬ 
papers,  for  several  Southern  California 
manufacturers  and  exporters. 

The  Women’s  Advertising  Club  of 
St.  Louis  has  named  as  its  delegates  to 
the  convention  of  the  Associated  Adver¬ 
tising  Clubs  at  Now  Orleans,  Miss  Mary 
Wheat,  the  president;  Miss  Julia  Ship- 
ley  Carroll,  Miss  Olivia  Brueggeman, 
and  Miss  Louise  Lenoir  Thomas. 

R.  H.  White,  for  the  last  three  years 
advertising  manager  of  the  Domestic 
Engineering  Company  of  Dayton,  Ohio, 
makers  of  Delco  Light  products,  has 
joined  the  forces  of  Power,  Alexander 
&  Jenkins  Company,  of  Detroit,  and  will 
have  charge  of  the  Dayton  office,  in  the 
Dayton  Savings  &  Trust  Building. 

l.ieut.  Julicn  J.  Rurvant,  who  spent 
nearly  18  months  in  France  with  the 
.A.  E.  F.,  much  of  that  time  as  assistant 
provost  marshal  at  Bordeaux,  has  been 
discharged  from  the  service  and  has  re¬ 
sumed  his  place  on  the  staff  of  the 
Chambers  Agency,  Inc.,  of  New  Orleans. 


To  Make  Newspaper  Success 
Women  Must  Be  Unbiased 


rj'IFTEEN  years  publi.sher  and  editor 
of  a  daily  newspaper,  Mrs.  Mabel 
.Shaw,  chief  of  the  Evening  Telegram, 
of  Dixon,  Ill.,  is  one  of  the  most  suc¬ 
cessful  newspa¬ 
per  women  in 
the  United 
States.  With  a 
good  working 
knowledge  of  all 
of  the  many  de¬ 
partments  of  a 
newspaper  office, 
she  has  made 
her  daily  an  in¬ 
fluential  power 
in  her  commu¬ 
nity. 

Mrs.  Mabel  Shaw.  ,  success¬ 

ful  in  newspa¬ 
per  work,  Mrs.  Shaw  says,  women  must 
be  open-minded  and  absolutely  fair  and 
unbiased  in  the  treatment,  of  the  sub¬ 
jects  of  the  day.  She  further  believes 
that  women  will  fare  much  better  if  they 
receive  their  training  under  newspaper¬ 
men. 

Mrs.  Shaw  attended  this  year’s  con¬ 
vention  of  the  National  Editorial  Asso¬ 
ciation  in  the  Pacific  Northwest. 

That  w’omen  are  becoming  an  im¬ 
portant  factor  in  the  newspaper  busi¬ 
ness  was  strongly  emphasized  at  the 
convention.  More  women  editors  and 
publishers  of  weekly  and  daily  country 
newspapers  attended  than  at  any  previ¬ 
ous  convention. 


Robert  Clarke,  Jr.,  recently  discharged 
from  the  U.  S.  Aviation  Service,  has 
been  appointed  advertising  manager  of 
the  Petroleum  Iron  Works  Co.,  of 
Sharon,  Pa.,  succeeding  William  J.  S. 
Ritscher,  who  has  become  Chicago  man¬ 
ager  of  the  National  Petroleum  News. 

W.  I.  Goodspeed  is  now  Chicago  rep¬ 
resentative  of  the  Blast  Furnace  &  Steel 
Plant,  the  American  Drop  Forger  and 
the  Coal  Industry,  all  published  at 
Pittsburgh,  Pa.  Chicago  headquarters 
are  in  the  Monadnock  Block. 

(ieorge  B.  Forrest,  who  for  a  number 
of  years  was  manager  of  export,  sales 
promotion  ahd  other  departments  of  the 
H.  W.  Gossard  Co.,  corset  manufactur¬ 
ers,  Chicago,  has  resigned  to  become 
sales  promotion  manager  of  the  Acme 


Packing  Co.,  also  of  Chicago.  He  will 
also  edit  the  Red  Crown  Magazine,  the 
company’s  house  organ. 

The  J.  Roland  Kay  Co.,  advertising 
agents,  Conway  building,  Chicago,  are 
giving  free  to  interested  parties  copies 
of  The  Far  Eastern  Review,  an  export 
trade  periodical  which  has  just  issued 
a  264-page  issue  dedicated  to  “The 
Ports  of  the  Orient,’’  in  which  data  on 
Chinese  importing  and  trade  conditions 
are  detailed. 

Edward  Bartlett  Lockwood,  former 
newspaper  publicity  man  and  now  ex¬ 
ecutive  secretary  for  Camp  Roosevelt, 
Chicago,  will  resign  that  position  Oc¬ 
tober  1  to  establish  an  advertising  serv¬ 
ice  agency  in  Chicago  under  his  own 
name. 

The  United  Advertising  Corporation 
of  Texas  has  been  organized  at  Dallas 
with  a  capital  stock  of  $100, (XX). 

Erwin  Polkoske,  rate  man  for  the 
Sehl  Advertising  Agency,  (Thicago,  is 
spending  his  vacation  in  one  of  the 
Michigan  resorts. 

Walter  Evans,  of  the  Mallory,  Mitch¬ 
ell  &  Faust  copy  department,  is  away 
on  a  two  weeks’  vacation. 

Herman  G.  Halstead,  vice-president  of 
Paul  Block  Co.,  has  returned  from  a 
business  trip  through  the  South. 

Lieut.  Walter  H.  Ford,  formerly  of 
the  classified  advertising  department  of 
the  St.  Paul  Dispatch-Pioneer  Press,  has 
returned  from  France,  where  he  served 
in  the  army,  and  will  resume  his  old 
position. 

H.  L.  Haas,  of  the  classified  depart¬ 
ment  of  the  St.  Paul  Daily  News,  has 
been  transferred  to  the  display  depart¬ 
ment  and  placed  in  charge  of  automobile 
advertising. 

T.  R.  Atkins,  advertising  manager  of 
the  New  Leader  store  in  St.  Paul,  has 
resigned  to  become  advertising  manager 
of  Orkin  Brothers  of  Omaha. 


Weinstock  Opens  Agency 

Kenosha,  Wis.,  Aug.  27. — H.  M. 
Weinstock  has  resigned  as  sales  and 
advertising  manager  of  the  Cooper 
Underwear  Company  of  Kenosha,  Wis.. 
to  embark  in  a  specialized  adveitising 
service  agency  under  his  own  name. 
Headquarters  will  be  maintained  at  161 
English  Court,  Kenosha.  Mr.  Wein¬ 
stock  formerly  was  advertising  manager 
of  the  Holeproof  Hosiery  Company  of 
Milwaukee. 


TKe  world  moves  ox\ 
and  tliose  wKo  r'ea.d 
tKe  Letter 

Weep  \ip  witlv  it  • 
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JUDGE  TUCKER’S  CHARGE  TO  JURY  ON  RIGHT 
OF  PRESS  TO  CRITICISE  PUBLIC  MEN 

Michigan  Jurist  Interprets  Libel  Law  as  Applying  to  Issue 
in  Henry  Ford's  Suit  Against  Chicago  Tribune — 
'"Fair  Comment”  the  Test  of  Criticism 


I\  his  charge  to  the  jury  in  the  Ford- 
^  Chicago  Tribune  libel  case,  Judge 
Tucker  analyzed  the  scope  and  limita¬ 
tions  of  newspaper  criticism,  within  the 
law,  in  an  interesting  way.  He  said,  in 
part ; 

“The  publication  or  circulation  of  any 
article  which  is  libelous  per  se,  pre¬ 
sumes  malice.  I  don’t  mean  by  that  per¬ 
sonal,  individual  malice,  but  an  evil  or 
wrong  motive,  intention  or  state  of 
mind ;  not  necessarily  a  personal  malice 
against  the  person  about  whom  the  arti¬ 
cle  is  written. 

“The  burden  of  proof  is  upon  the  de¬ 
fense.  and  not  upon  the  plaintiff.  They 
must  either  establisli  the  truth  of  the 
charge  they  have  made,  or  show  that  it 
was  ‘tair  comment’  within  the  meaning 
of  that  term.’’  *  *  » 

“As  to  the  meaning  of  the  term 
‘anarchist,’  as  used  in  this  editorial,  that 
is  a  matter  for  you  to  consider,  and  is 
one  of  the  qtie-tions  you  must  deter¬ 
mine. 

“Ordinarily  speaking,  the  term  ‘an¬ 
archist’  would  be  expected  to  convey  to 
the  mind  of  the  ordinary  reader  that 
meaning  which  naturally  comes  to  the 
minds  of  the  people  when  they  hear  the 
term  spoken  of  by  itself.  Perhaps  the 
most  commonly  accepted  meaning  of  the 
term  is— murderous,  dangerous  persons; 
possibly  a  bomb-thrower.  *  ♦  * 

“It  is  your  province,  gentlemen,  to 
•letermine  what  was  meant  by  the  term 
in  this  case,  and  what  was  understood 
by  the  term,  in  your  judgment,  by  read¬ 
ers  of  the  paper  in  which  the  article  ap¬ 
peared 

“You  are  not  to  do  this  by  testimony 
as  to  what  the  intentions  of  the  parties 
writing  the  article  were,  in  their  hearts 
and  minds,  but  by  an  examination  of  the 
article  itself  within  its  four  corners. 

“In  other  words,  it  is  for  you  to  con¬ 
sider  what  you  honestly  believe  the 
average  reader  would  get  from  the  arti¬ 
cle.  An  editorial  goes  broadcast  over 
the  world,  and  the  best  the  jury  can 
do  is  to  determine  from  their  experience 
in  life,  and  the  testimony  in  the  case, 
as  to  what  the  thing  was,  what  the  aver¬ 
age  reader,  in  the  place  where  the  arti¬ 
cle  was  circulated,  would  get  from  it.” 
«  *  * 

“There  is  no  obligation  on  the  part 
of  any  citizen  to  agree  with  anybody 
else  on  any  subject  on  earth,  whether 
it  is  the  President,  Secretary  of  State, 
or  who.  Every  man  has  the  right  to  his 
own  opinions  and  convictions,  and  the 
right  to  advocate  them  in  any  reasojiable 
way.  *  •  *  On  the  other  hand,  a 

newspaper  has  the  same  right,  providing 
they  injure  nobody. 

“No  newspaper  has  the  right  to  libel 
anybody  for  the  sake  of  promoting  their 
own  opinions. 

“If  you  become  satisfied  that  the 
charge  or  characterization  contained  in 
the  editorical  in  question  are  true  in  sub¬ 
stance,  that  will  end  your  consideration 
of  the  case,  and  your  verdict  will  be  for 
the  defendant — no  cause  of  action. 

“If  you  become  satisfied  that  the 
charges  or  characterization  or  charges 
in  the  editorial  are  true,  you  may  then 
consider  whether  they  constitute  ‘fair 
comment’  or  not.  It  is  the  right  of 
everyone,  not  the  privilege  of  any  par¬ 
ticular  one,  to  comment  fairly  and  hon¬ 


estly  on  any  matter  of  public  interest, 
and  the  defense  of  ‘fair  comment’  is 
equally  applicable,  whether  the  criticism 
is  oral  or  written. 

“You  should  exerense  care  not  to  be 
misled  by  the  word  ‘fair’  in  this  connec¬ 
tion.  As  criticism  is  opinion,  it  can 
never  be  primarily  material  to  inquire 
into  its  justness.  The  right  to  criticise 
implies  the  right  to  judge  for  oneself 
of  the  justness  of  the  criticism.  It 
would  seem  to  be  but  a  delusion  to  say 
that  one  has  the  right  to  criticise,  pro¬ 
vided  the  criticism  be  just.  The  just¬ 
ness  or  unjusiness  can  never  be  more 
than  a  matter  of  opinion.  The  test  al- 
wavs  is.  Was  the  criticism  bonafide? 
Was  it  the  honest  conviction  of  the  pub¬ 
lisher?  The  question  is,  VV'as  the  com¬ 
ment  honest?  If  it  was  the  writer’s  real 
ideas  and  was  honestly  written,  then  it 
was  ‘fair,’  as  that  term  is  used  in  the 
law,  and  you  must  so  treat  it.  But  criti¬ 
cism  should  not  exceed  the  bounds  of 
fair  comment.  If  the  editorial  in  ques¬ 
tion  can  be  treated  as  fair  comment,  you 
will  then  find  in  favor  of  the  defendant. 

“But  if  you  find  there  was  no  justifica¬ 
tion  for  the  use  of  the  term  ‘anarchist’ 
or  the  other  terms  and  characterization 
employed  in  the  editorial,  your  verdict 
must  be  for  the  plaintiff  for  the  amount 
of  damage  inflicted  upon  the  plaintiff’s 
reputation  and  feelings ;  and  if  you  find 
further  that  there  was  actual  or  ex¬ 
pressed  malice  behind  the  publication, 
you  may  then  add  to  the  amount  of  ac¬ 
tual  damages  such  further  sum  by  way 
of  added  damages  that  your  good  judg¬ 
ment  dictates. 

‘‘You  are  first  to  consider,  VV'as  this 
editorial  true?  If  it  was,  you  need  con¬ 
sider  nothing  further,  because  the  truth 
is  a  complete  defense,  and  your  verdict 
will  be  for  the  defendant,  no  cause  for 
action. 

“If  you  find  the  editorial  was  untrue 
and  does  not  come  within  the  definition 
of  fair  comment,  your  verdict  must  be 
for  the  plaintiff. 

“V'ou  will  then  consider  the  question. 
Was  it  written  with  actual  malice?  If 
it  was,  you  may  add  to  the  damages 
whatever  sum  may  fairly  compensate  for 
the  injured  feelings  of  the  plaintiff  by 
reason  of  the  fact  that  the  thing  was 
maliciously  done. 

“If  it  was  done  without  malice,  al¬ 
though  untrue,  you  will  confine  your¬ 
self  to  allowing  the  damages  which  the 
plaintiff  has  sustained.” 


Contemplates  Daily  Photogravure 
The  London  Times,  weekly  edition,  is 
to  have  a  photo-gravure  section  each 
week.  Not  long  ago  a  representative  of 
Northcliffe  papers  visited  the  United 
States  with  a  view  to  buying  machinery 
capable  of  this  work,  and  in  the  Times 
Weekly  we  see  the  first  experiment.  Be¬ 
fore  many  months  are  over,  it  is  certain 
the  Times  will  run  this  feature  daily, 
and  in  consequence  gain  largely  in  cir¬ 
culation. — Circulation  Manager  London. 


Clement  G.  V'^incent,  of  Los  Angeles 
(Cal.),  is  to  publish  La  Gaceta  de  los 
EE.UU.,  a  Spanish  language  magazine 
promoting  commercial  and  social  rela¬ 
tions  with  Latin  America. 


Iowa 


It  is  quite 
as  easy  and 
often  more 
pro  f  itable 
to  adver¬ 
tise  and 
SELL  to 
these  com- 
m  u  nities 
than  it  is  to 
thos^  of  the  great  cities;  moreover 
they  have  more  money  to  spend 
per  capita. 


Newspaper  advertising  will  help 
you,  and  costs  very  little  compared 


with  the  results. 

Circulation 

Rate  for 
5,000  Lines 

Boone  News-Republican . 

. (E) 

3,636 

.0143 

Burlington  Hawkeye  . 

. (M) 

10,908 

.03 

Burlington  Hawkeye  . . 

. (S) 

12,116 

.03 

Clinton  Herald  . 

. (E) 

7,553 

.02 

Council  Bluffs  Nonpareil . 

.(E&S) 

16,228 

.035 

Davenport  Times  . 

. (E) 

25,643 

.05 

Des  Moines  Capital . 

. (E) 

60,655 

.08 

*Des  Moines  Sunday  Capital . 

. (S) 

46,668 

.08 

Des  Moines  Register  and  Tribune.  (M  &  E) 

111,517 

.14 

Des  Moines  Sunday  Register . 

. (S) 

70,745 

.12 

Dubuque  Telegraph-Herald  . . 

.(M&E) 

16,(y8 

.04 

Dubuque  Telegraph-Herald  . 

. (S) 

16,037 

.04 

Fort  Dodge  Messenger  and  Chronicle.  .(E) 

8,762 

.03 

Marshalltown  Times-Republican  . 

. (E) 

13,781 

.028571 

Mason  City  Globe-Gazette-Times. 

. (E) 

9,602 

.03 

Muscatine  Journal  and  News-Tribune..  ..(E) 

8,331 

.02 

Ottumwa  Courier  . 

. (E) 

13,606 

.035 

Sioux  City  Tribune . 

. (E) 

51,342 

.08 

Waterloo  Evening  Courier . 

. (E) 

14,484 

.03 

Government  Statements,  April  1st,  1919. 

’Publisher's  Statement. 

104,082  miles  of 
interior  road  com¬ 
munications  ! 

The  Iowa  farmer 
has  no  cause  to 
worry  about  how 
to  get  his  crops 
and  his  stock  to 
market.  There  are 
104,082  miles  of 
rural  highways  and 
roads  in  the  Iowa 
road  system,  AND 
EVERY  FARM  in 
the  99  counties  has 
an  accessible  mar¬ 
ket  to  SELL  IN 
and  to  BUY  in  and 
to  get  the  DAILY 
NEWSPAPER. 
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FELLOW  TOWNSMEN  MEET  IN  FAR-OFF  FRANCE 


W- 

ip.  ' 

^  ■  -Ha 

^  '  'i 

r 

Private  J.  Goode. 


Lieut.  A.  G.  Jackson. 


'^HESE  two  Bridgeport  (Conn.)  newspapermen  met  in  France  and 
^  the  picture  above  w'as  tlie  result,  .\rtluir  J.  Goode,  a  private  in  the  in¬ 
fantry,  was  keeping  “in  touch”  by  working  on  “The  Stars  and  Stripes.”  He 
was  city  editor  of  the  Bridgeport  Evening  Times  before  entering  service. 
A.  G.  Jackson,  a  lieutenant,  was  on  tbe  high  seas  most  of  the  time  aboard  the 
U.  S.  S.  Federal,  having  been  responsible  for  the  ship’s  cargo  in  transit.  He 
was  city  editor  of  the  old  Bridgeport  Standard  before  the  war  and  was  ap¬ 
pointed  city  editor  of  its  successor,  the  Bridgeport  Standard  Telegram,  on  his 
honorable  discharge  from  the  service. 


HAS  NEW  AD  MAN.4GER 

Sexton  Manufacturing  Company,  of  Fair- 
field,  III.,  Employs  W.  R.  Warren 
Fairfield,  Ill.,  .Aug.  27.  —  W.  R. 
Warren,  until  recently  assistant  adver¬ 
tising  manager  for  the  Corticelli  Silk 
Mills,  has  been  appointed  advertising 
manager  for  the  Sexton  Manufacturing 
Company  of  Fairfield,  Ill.,  manufac¬ 
turers  of  athletic  underwear  for  men 
and  boys.  .At  one  time  Mr.  Warren  was 
advertising  manager  for  the  Westfield 
Manufacturing  Company  of  Westfield, 
Mass. 

It  is  reported  that  the  Sexton  Manu¬ 
facturing  Company  now  is  working  on 
plans  for  the  largest  advertising  cam¬ 
paign  ever  conducted  by  them,  it  being 
probable  that  they  will  shortly  under¬ 
take  the  manufacture  of  women’s 
athletic  underwear  in  addition  to  their 
men’s  and  children’s  lines. 


PREDICTS  WAR  WITH  JAPAN 

Thomas  Millard,  Editor,  Says  Shantung 
Decision  Should  Be  Modified 

Washington,  August  20.— Thomas 
1'.  Millard,  editor  of  the  Far-Eastern 
I'leview  of  Shantung,  China,  testify¬ 
ing  before  the  Senate  Committee  on 
I'oreign  Relations,  declared  that  the 
.Shantung  decision  would  cause  war 
between  the  United  States  and  Japan 
within  twenty  years,  unless  the  de¬ 
cision  was  disavowed  by  this  country. 

“The  trouble  probably  will  start  in 
a  fight  between  Japan  and  China  and 
we  w'ill  be  drawn  into  it.”  he  said. 

Irish  Paper  Raided 

Dublin,  .Aug.  23. — .A  raid  on  ihe  office 
of  the  Irishman,  the  leading  Sinn  Fein 
newspaper,  was  made  late  yesterday  by 
the  police.  The  forms  for  this  week’s 
issue  and  the  proofs  run  off  were  con- 
liscatc*!. 


INDIANA 

Indiana,  as  a  state,  presents  trading 
advantages  which  are  particularly 
attractive. 

Indiana  people,  Hoosiers,  are 
“bugs”  on  education,  and  education 
means  culture,  and  culture  means 
good  living,  and  good  living  means 
buying  plentifully  of  good  things. 

Indiana  people  are,  perhaps,  some¬ 
what  “touchy”  on  political  matters — 
being  intensely  interested  in  Indiana 
politics  which  means  tliey  follow  their 
own  Indiana  daily  newspapi^rs  very 
closelv. 

J 

That,  perhaps,  is  why  there  are  so 
many  very  excellent  daily  newspapers 
in  Indiana. 

Tliese  daily  news])a])ers  get  close, 
very  close  to  Hoosiers,  and  can  do 
great  work  for  National  Advertisers. 

Use  them  and  get  results. 


Circulation  5,000-line  rate 


Elkhart  Truth  . . 

..(E) 

8,300 

.025 

Evansville  Courier . 

.(M) 

*23,893 

.04 

Evansville  Courier  . 

..(3) 

•20,987 

.04 

Fort  Wayne  Journal-Gazette . 

.(M) 

29436 

45 

Fort  Wayne  Journal-Gazette  . 

..(9) 

24450 

.05 

Indianapolis  News  . . 

..(E) 

123,473 

46 

Indianapolis  Star  . 

.(M) 

92451 

.11 

Indianapolis  Star  . . 

..(9) 

10(i481 

.14 

Kokomo  Dispatch  . 

.(M) 

5,400 

4171 

Lafayette  Courier  . . 

..(E) 

•8,994 

.02 

Lafayette  Journal  . 

.(M) 

10,415 

.02143 

La  Porte  Herald . . 

..(E) 

3476 

.0179 

Richmond  Item  . 

.(M) 

8425 

.02 

Logansport  Pharos-Reporter  . 

..(E) 

6,621 

415 

Muncie  Press  . . 

..(E) 

9,646 

41786 

Muncie  Star  . 

.(M) 

26,858 

.05 

Muncie  Star  . 

..(9) 

16418 

.05 

Richmond  Item  . 

.(M) 

8425 

.02 

Richmond  Palladium  . 

..(E) 

11,096 

.03 

South  Bend  Tribnne  . 

..(E) 

•17,436 

.035 

Terre  Haute  Star  . 

.(M) 

26,945 

.04 

Terre  Haute  Star  . 

..(S) 

19,422 

.04 

Terre  Haute  Tribune . 

..(E) 

24,845 

.04 

Terre  Haute  Tribnne  . 

..(S) 

19,192 

.04 

Vincennes  Capital  . 

..(E) 

1,049 

.01071 

Total  Daily  Circulation  and  Rate. . . 

444461 

.71396 

Total  Sunday  Circulation  and  Rate. 

207,150 

46 

Total  Daily  and  Sunday . 

651,511 

*A.  B.  C.  Report,  April  Ist,  1919 
Government  Statement  April  1,  1919. 
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Commercial  Printers  Ask 
$50  in  Brooklyn 

Union  Men  Want  Increase  in  Their  Pay 

and  Forty-fonr  Hour  Schedule,  Be> 
ginning  October  1 

Printers  in  job  and  commercial 
offices  in  Brooklyn  will  demand  a 
forty-four-hour  week  and  wages  of  $50 
a  week  beginning  on  October  1,  ac¬ 
cording  to  action  taken  at  the  meeting 
of  the  Typographical  Union. 

The  meeting  was  held  behind  closed 
doors  and  announcement  of  the  action 
taken  was  made  later  by  John  S. 
O’Connell,  the  secretary.  The  demands 
of  the  union,  he  said,  would  be  pre¬ 
sented  to  the  employers  at  once.  No 
threat  of  a  strike  is  made  as  yet,  but 
Mr.  O’Connell  stated  that  “it  might 
lead  to  a  strike.’’  The  demands  do  not 
affect  printers  working  In  the  publi¬ 
cation  of  newspapers. 

At  present  the  printers  in  job  and 
commercial  houses  have  a  forty-eight- 
hour  week  on  day  work  and  a  forty- 
five-hour  week  when  on  night  work 
and  the  union  scale  of  wages  is  $36, 
although  most  of  the  bosses  pay  more 
than  that.  Mr.  O’Connell  stated  that 
most  of  the  printers  receive  about  $39 
or  $40. 

There  are  5,500  printers  affected  by 
the  new  demands. 


Find  Rare  Boston  Issues 
Utica,  N.  Y.,  Aug.  27. — Copies  of  the 
“Boston  and  Country  Gazette  journal’’ 
of  March  12,  1770,  and  other  rare  news¬ 
papers.  were  found  in  the  attic  of  W.  F. 
I>ean,  of  this  city,  last  week.  There  are 
less  than  half  a  dozen  copies  of  the 
“Gazette  Journal”  in  the  country,  it  is 
believed. 


NEWSPAPER  MAKING 

BY  JASON  ROGERS 

^Ct*ntinued  from  page  9) 
of  the  richest  and  most  prosperous 
country  on  earth.  More  money  is  in 
circulation  in  this  section  and  people 
are  more  able  to  respond  to  the  ap¬ 
peal  of  the  advertiser  than  anywhere 
else. 

I  found  that  the  daily  newspapers 
printed  and  circulated  were  sufficient 
in  number  to  provide  a  copy  both 
morning  and  evening  to  every  home 
in  the  section.  Counting  five  people 
to  the  family  there  are  10,000,000 
families  in  these  states,  and  as  the 
newspapers  circulate  20,000,000  a  day 
there  is  a  morning  and  evening  news¬ 
paper  for  each  of  them. 

1  found  that  as  compared  with  this 
100  per  cent,  cover  for  the  newspapers 
the  Saturday  Evening  Post  with  the 
largest  circulation  of  any  of  the  gen¬ 
eral  media  sells  only  slightly  over  1,- 
000,000  copies  in  this  territory,  or 
about  50  per  cent  of  its  total  circula¬ 
tion  among  these  people  represent¬ 
ing  from  75  to  80  per  cent,  of  the 
wealth  and  purchasing  power  of  the 
country. 


During  the  leven  monthi  ending  July  31  I 

614,922  r.'  ! 

of  national  advertising:  were  published  in  = 

The  Clarksburg 
Telegram 

a  ffain  over  the  same  period  of  1918  of 

74.5% 

It  pays  to  advertiee  in  “West  Virginia’s 
Leading  Newapaper.”  j 


Editor  &  Publisher 

If  it  costs  $10  per  line  to  reach 
1,000,000  of  these  homes  through  the 
Saturday  Evening  Post,  and  $41,000  per 
line  to  reach  20,000,000  circulation  in 
these  homes  through  the  daily  news¬ 
papers,  we  have  a  fair  basis  for  com¬ 
parison  of  five  to  one.  Of  course  the 
advertiser  might  not  want  to  reach 
the  homes  twice  a  day  by  the  news¬ 
papers,  but  he  could  reach  them  all 
once  a  day  for  $20.00  per  line,  which 
would  produce  the  same  ratio  of  cost. 

Fair  Comparison 

With  such  information  and  data 
readily  available  for  any  one  who  will 
take  the  trouble  to  dig  it  out  it  seems 
to  me  most  absurd  that  successful  busi¬ 
ness  men  in  enterprises  big  enough  to 
buy  pages  and  double  pages  at  many 
thousand  dollars  each  in  general 
media  will  go  blindly  forward  throw¬ 
ing  their  money  at  the  map  regardless 
of  efficiencies. 

I  hold  no  brief  for  the  territory  I 
am  herein  using  for  purpose  of  dem¬ 
onstration.  Fortunately  newspaper 
advertising  can  be  used  to  cover  any 
industrial  or  business  center  wher¬ 
ever  located  just  as  effectively  and  at 
practically  the  same  proportionate 
cost.  1  merely  selected  this  particular 
territory  because,  taken  as  a  whole, 
it  reflected  the  greatest  mass  of  con¬ 
centrated  wealth  and  purchasing 
power. 

In  ail  sections  of  the  country  our 
daily  newspapers  exert  their  greatest 
power  through  concentrating  circu¬ 
lation  at  centers  of  business  popula¬ 
tion  and  industry.  Take  for  example 
.\tlanta,  Birmingham,  Seattle,  Dallas, 
Minneapolis,  St.  Paul,  or  other  simi¬ 
lar  centers,  and  we  find  equally  rich 
and  prosperous  though  smaller  fields 
equally  covered  by  newspapers  which 
can  be  used  at  about  the  same  rate 
per  line  per  thousand  and  will  pro¬ 
duce  equal  results. 

Newspaper  Advertising  Flexibility 

The  wonderful  thing  about  news¬ 
paper  advertising  is  the  flexibility 
with  which  it  can  be  used.  In  the 
case  of  the  manufacturer  located  say 
in  Providence,  R.  I.,  he  can  first  use 
the  Providence  newspapers,  as  his 
distribution  covers  that  city,  and  then 
grow  out  in  gradual  circles  to  Paw¬ 
tucket,  Woonsocket  and  other  towns 
just  as  rapidly  or  slowly  as  he  wishes 
without  a  bit  of  lost  motion  or  waste. 

This  same  manufacturer  in  the 
bands  of  the  general  medium  sales¬ 
man  is  told  that  by  using  pages  he 
can  force  distribution  everywhere, 
can  do  a  certain  amount  of  mail  order 
business,  and  can  get  results  in  the 
places  where  he  has  distribution,  but 
he  is  carefully  advised  to  urge  his 
dealers  to  use  “local  newspaper  ad- 


TO  REACH  THE  RICH 
TRADE  OF  KANSAS 

STotietta 
Daily  Capital 

Sworn  Govemment  Report 

for  Six  Months  ending  Apr.  1,  1919 

35,247 

Its  sales  promotion  department  b 
at  the  service  of  advertisers.  And 
it  really  promotes. 

Member  A.  B.C.  PublUher.  | 
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vertising”  to  supplement  the  general 
advertising. 

My  investigations  would  seem  to 
prove  that  the  horse  should  be  put 
the  other  way  round,  and  that  the 
manufacturer  can  make  most  satisfac¬ 
tory  trade  progress  by  using  news¬ 
paper  advertising  to  secure  distribu¬ 
tion,  and  that  he  cannot  afford  to  buy 
expensive  and  general  publicity  until 
he  has  secured  a  very  good  general 
distribution. 

The  so-called  “graveyard”  of  gen¬ 
eral  medium  false  hopes,  where  lie 
those  who  have  sunk  their  money 
without  satisfactory  return  and  who 
are  forever  through  with  advertising, 
forms  the  most  sickening  chapter  in 
the  history  of  advertising. 

Too  Much  Lott  Motion 

It  should  be  obvious  to  any  busi¬ 
ness  man  that  he  cannot  afford  to 
pay  a  fancy  price  to  address  the  whole 
United  States  and  Canada  if  he  only 
has  distribution  in  a  limited  number 
of  cities.  Even  if  the  circulation  which 
he  pays  for  was  worth  what  is  asked 
for  it,  the  proposition  is  too  heavily 
loaded  with  lost  motion  and  ineffi¬ 
ciencies  to  make  it  a  buy. 

By  reference  to  the  tables  it  will 
be  found  that  an  advertiser  can  use 
twenty-nine  daily  newspapers  cover¬ 
ing  twenty-two  of  the  principal  busi¬ 
ness  centers  of  Ohio,  Indiana  and  Illi¬ 
nois  with  a  daily  circulation  of  2,053,- 
922  at  a  cost  of  but  $2.85  per  line  on 
a  S,000-line  contract.  To  cover  the 
same  section  with  the  Saturday  Eve¬ 
ning  Post  would  cost  $10.00  per  line 
and  he  would  only  get  296,265  circula¬ 
tion  in  the  desired  territory. 

A  Comparison  of  Values 

Taking  the  New  England  states  as 
another  example,  the  advertiser  can 
use  daily  newspapers  with  1,781,017 
circulation,  covering  all  the  centers  of 
population  and  industry,  for  $2.40  per 
line  on  a  5,000-line  contract,  as  against 
$10.00  per  line  in  the  Saturday  Eve¬ 
ning  Post,  which  sells  but  143,112  in 
the  New  England  States. 

In  the  case  of  the  state  of  New 
York,  it  will  be  found  that  an  adver¬ 
tiser  can  use  seventeen  daily  news¬ 
papers.  covering  the  ten  principal  in¬ 
dustrial  markets,  for  $3.27  per  line, 
securing  1,997,986  circulation,  as  com¬ 
pared  with  $10.00  per  line  for  the  Sat¬ 
urday  Evening  Post,  which  sells  only 
200,093  copies  in  the  whole  state,  much 
of  which  is  outside  the  cities  which 
we  most  desire  to  cover. 


Reason  Results 

The  merchants  of  Wash¬ 
ington,  D.  C.,  usually  use 
more  space  in 

ptaf 

than  in  the  other  three 
papers  combined. 


U.  S.  P.  O.  Report 

For  the  ^riod  ending  April  1,  1919,  ! 

Average  Dailjr  and  Sunday  Circulation 

76,652 

New  Orleans  Item 

Enjoys  the  larMst  afternoon  and 
I  Sunday  net  patu  circulation  of  any 

i  newapaper  published  in  the  nntim 
South.  i 


Gradually  these  facts  are  sinking 
into  the  minds  of  those  who  buy  ad¬ 
vertising  space  and  those  who  handle 
advertising.  Localized  national  adver¬ 
tising — advertising  linked  up  to  the 
names  of  the  manufacturer’s  agents 
and  dealers  handling  his  goods — is 
being  demonstrated  to  be  far  superior 
to  “general  result,”  “for  sale  at  all 
dealers,”  “send  for  list  of  dealers,” 
advertising. 

Real  Influence  " 

In  any  city  in  the  country  the  local 
daily  newspaper  has  a  stronger  hold 
on  the  confidence  of  the  people  of 
the  community  than  any  magazine 
printed  in  a  distant  city  can  ever  have. 

Newspaper  advertising  is  quick-fire 
and  immediate  result  advertising 
which  can  be  used  today  and  produce 
results  tomorrow.  Magazine  copy 
must  be  prepared  and  released  months 
in  advance  of  publication  regardless 
of  changing  conditions,  such  as  the 
sudden  outbreak  of  the  world  war  in 
August,  1914. 

If  our  newspapers  everywhere 
would  but  get  together  and  boost 
newspaper  advertising  as  a  commo¬ 
dity  and  temporarily  forego  selfish 
individual  ambitions  they  would 
double,  treble  and  multiply  many 
times  the  business  volume  that  they 
otherwise  would  receive. 

They  won’t  do  this  until  they  get 
the  “big”  idea  and  cut  out  foolish  and 
childish  knocking,  cut  out  offensive 
and  doubtful  advertising,  and  do 
everything  in  their  power  to  help 
simplify  the  process  of  buying  space 
in  newspapers  as  a  group  through 
closer  and  more  sincere  relations  with 
the  advertising  agents  and  space 
buyers. 


tiyoirt  market 

The  Indianapolit  Radlua  can  ba  covarad 
with  minimum  expenaa.  It  la  dominated 
by  one  paper  which  can  create  conaumar 
d^nand,  and  command  dealer  and  jobber 
co-operation.  Try  out  your  product  in 
the  Indianapolia  Radiua  through 

me 

[NDIANApolis  News 

Charter  Member  A.  B.  C. 

Foreign  Representatirti 

Dan  A  Carroll,  Tribune  Bldg.,  New  York 
J.  E.  Lutz,  Firat  Nat.  Bank  Bldg..  Chicago 


Photogravure  Advertising 
25c  line 

8  page  rajpplement 
Every  Sunday 

Dfb  mSomeB 
^unliaB 
UrBiBirr 

70fi00  Net  Paid  Circulation 
.  1.  A.  Klein,  New  York— John  Glaaa,  Chicago 


The 

Pittsburgh 
Post 


has  the  sec¬ 
ond  largest 
morning  andSunday  cir¬ 
culation  in  Pittsburgh. 


Editor  &  Publisher  for  August  28^  1919 


33 


MILL  STOCKS  INCREASE 
SLIGHTLY  IN  JULY 


Reports  from  76  U.  S.  Mills  Show  Ton¬ 
nage  on  Hand  at  End  of  Month  Equal 
to  Less  Than  Seven  Days’  Output 
— Stocks  Decrease 

The  Federal  Trade  Commission  has 
just  issued  a  review  of  the  domes¬ 
tic  news  print  market  for  the  month  of 
July,  in  which  it  appears  that  mill  stocks, 
held  by  the  76  United  States  mills  re¬ 
porting  to  the  Commission,  have  slightly 
increased  during  the  month. 

The  total  production  of  print  paper 
by  these  domestic  mills  for  the  month 
of  July,  1919,  was  113,929  net  tons;  the 
shipments  for  same  period  amounted  to 
111,819  tons,  and  the  mill  stocks  on  hand 
at  the  end  of  the  month  amounted  to 
28,225  tons.  For  the  month  of  July, 
1918,  with  67  mills  reporting,  the  total 
production  was  108,523  tons,  shipments 
109,772  tons  and  mill  stocks  at  end  of 
month,  24,912  tons. 

The  additional  mills  reporting  to  tk  • 
Commission  are  concerns  operating 
chiefly  on  other  grades  of  paper,  but 
still  producing  news  print  to  a  limited 
extent. 

For  the  first  six  months  of  1919  the 
total  production  of  74  U.  S.  mills  wa* 
671,141  tons,  as  compared  with  634,854 
tons  for  the  first  half  of  1918,  when  66 
mills  reported. 

Forty-one  machines  were  idle  for  a 
part  of  the  time  during  July,  there  hav¬ 
ing  been  a  total  loss  of  3,745  hours,  due 
to  lack  of  labor,  repairs  and  other  rea¬ 
sons.  No  loss  of  time  was  reported  be¬ 
cause  of  lack  of  orders  for  news  print, 
while  machines  making  other  grades  of 
paper  did  sustain  considerable  loss  of 
output  for  that  reason. 

Our  imports  of  news  print  for  the 
month  of  June,  1919,  amounted  to  52,619 
tons,  all  from  Canada.  This  is  an  tn- 
crease  of  324  tons  over  June,  1918. 

U.  S.  Exports  Decrease 

The  U.  S.  mills  exported  news  print, 
during  the  month  of  June,  1919,  to  the 
amount  of  9,552  tons,  as  compared  with 
11.601  tons  for  June,  1918.  The  exports 
of  domestic  wood  pulp  for  June,  1919, 
amounted  to  4,572  tons;  which  exceeded 
those  of  June,  1915,  hy  731  tons. 

The  news  print  sales  agents  and  job¬ 
bers  reporting  to  the  Commission  had 
on  hand,  on  July  1,  1919,  3,360  tons  of 
rolls  and  6,132  tons  of  sheets.  The  re¬ 
ceived  during  the  month  3,530  tons  of 
rolls  and  shipped  3.603  tons,  leaving  on 
hand  at  the  end  of  the  montli  3,287  tons. 
They  received  during  the  month  2,726 
tons  of  sheet  news,  shipped  3,118  tons 
and  had  on  hand  at  the  end  of  the 
month  5,740  tons,  compared  with  stocks 
of  7,132  tons  on  hand  at  the  end  of  July, 
1918.  Their  total  commitments  to  buy 
during  July,  1919,  amounted  to  46,558 
tons;  while  their  commitments  to  sell 
totaled  52,571  tons,  these  figures  includ¬ 
ing  both  rolls  and  sheet  news. 

Tn  addition  to  mill  stocks  reported 
above  there  were  1,372  tons  of  news 


print  on  hand  at  terminal  and  delivery 
points  on  July  31,  1919. 

Comparing  the  stocks  on  hand  at  the 
domestic  mills  on  July  31,  1919,  with 
their  average  daily  production  for  a 
period  of  12  months,  it  is  shown  that  the 
mill  stocks  equal  slightly  less  than  7 
days’  output. 

Publishers’  Tannage 

Monthly  tonnage  reports  covering 
748  (')  of  the  most  important  news¬ 
paper  publishing  concerns  and  associa¬ 
tions  grouped  according  to  the  principal 
business  sections  of  the  United  States 
together  with  a  separate  tabulation  for 
the  agricultural  publications,  show  the 
following  results  for  July,  1919: 


Number 

On  band 

I.acatlon  of 

of  pub- 

first  of 

puhllahers  (*) 

Habers 

month 
Net  toua 

New  Kiigland  . 

15,949 

Kastern  States  . . 

.  209 

36.258 

Northern  States  . 

42,574 

Southern  States  . 

.  85 

10,964 

Middle  West  . 

29,388 

Faelflc  Coast  . 

.  3.1 

8,594 

Farm  papers . . 

7,901 

Total  U.  S . 

151,618 

(’)  This  number  represents  a  much 
larger  number  of  publications. 

(*)  New  England  includes  Con¬ 
necticut,  New  Hampshire,  Maine, 
Massachusetts,  Rhode  Island  and  Ver¬ 
mont  ;  the  Eastern  States  include  Dela¬ 
ware.  the  District  of  Columbia,  Mary¬ 
land,  New  Jersey,  New  York  and  Penn¬ 
sylvania;  the  Northern  States  include 
Illinois,  Indiana,  Michigan  and  Ohio; 
the  Southern  States  include  Alabama, 
Florida,  Georgia,  Kentucky,  Louisiana, 
Mississippi,  North  Carolina,  South 
Carolina,  Tennessee,  Virginia  and  West 
Virginia;  the  Afiddle  West  includes 
Arizona,  Arkansas,  Colorado,  Idaho, 
Iowa,  Kansas,  Minnesota,  Missouri, 
Montana,  Nebraska,  Nevada,  North 
Dakota,  Oklahoma,  South  Dakota, 
Texas,  Utah,  Wisconsin  and  Wyoming; 
the  Pacific  Coast  includes  California, 
Oregon  and  Washington. 

Publishers’  stocks  decreased  5,158 
Ions  during  the  period.  Sixty-five  pub- 
1-shing  concerns  held  about  49  per  cent 
of  the  total  stocks  at  the  end  of  the 
month. 

Mill  Prices  to  Publishers 

The  weighted  average  price  of  con¬ 
tract  deliveries  from  domestic  mills  to 
publishers  during  July,  1919,  f.  o.  b. 
mill  in  carload  lots  for  standard  ne\vs 
in  rolls  was  $3,646  per  100  pounds.  This 
weighted  average  is  based  upon  July 
deliveries  of  more  than  70,000  tons  on 
contracts  involving*  a  total  tonnage  of 
mhre  than  one  million  tons  of  paper 
manufactured  in  the  United  States. 
These  contracts,  most  of  which  extend 
until  December  31,  1919,  include  a  few 
long-term  contracts  made  prior  to  the 
war  at  very  low  prices. 


PREMIUMS 

That  Are  Real  Subscription  Producers 

S.  BLAKE  WILLSDEN 

Manuractnrers  and  Pnbtlahara  Hepreaentattvs, 

1606  Heyworth  Building 
29  E.  Madison  St.  CHICAGO 


The  weighted  average  contract  price 
based  on  deliveries  from  Canadian  mills 
of  more  than  21,000  tons  of  standard 
roll  news  in  carload  lots  f.  o.  b.  mill  in 
July,  1919,  was  $3.57  per  100  pounds. 
This  weighted  average  is  based  upon  the 
July  deliveries  on  contracts  involving 
about  180,000  tons  of  Canadian  paper. 
The  greater  number  of  these  contracts 
are  short-term  contracts  covering  the 
year  1919. 

The  weighted  average  July  marke« 
(irice  of  standard  roll  news  in  carload 
lots  f.  o.  b.  mill  based  upon  domestic 
purchases  totaling  more  than  5,000  tons 
was  $3.72  tier  100  pounds. 


Kecelved 

Used  and 

On  hand 

In  transit 

during 

sold  during 

end  ot 

end  of 

month 

month 

month 

month 

Net  tons 

Net  tons 

Net  tons 

Net  tons 

13,363 

13,436 

15,876 

3,045 

51,813 

40.985 

87,586 

11,191 

29,019 

82,848 

38,746 

10,591 

7,567 

8,876 

9,645 

5,025 

21,284 

21,023 

28,740 

8,072 

9,608 

10,275 

7,927 

1,S20 

1,399 

1.368 

7,932 

294 

133,6.VI 

1.38,711 

146,460 

.39,747 

“SPURS  OF  GOLD,”  WORLD 
TRIBUNAL  PRIZE 


(Continued  from  Page  5.) 
every  secret  in  international  affairs  and 
set  it  forth  in  print. 

The  League  of  Nations  holds  out  a 
new  prize  for  newspapermen,  a  higher 
prize  than  we  have  ever  had  before.  The 
de  Blowitzes  of  the  past  will  look  like 
tea-time  gossip  as  compared  with  the 
men  at  the  seat  of  the  League  of  Na¬ 
tions,  who  do  their  big  job  well. 

The  star  League  of  Nations  reporter, 
in  the  days  to  come,  will  know  the  his¬ 
tories  of  all  the  nations  on  earth,  he 
will  know  all  the  leading  statesmen  of 
earth,  and  they  will  know  him,  all  the 
problems  of  all  the  nations  will  be  mat¬ 
ters  of  thorough  knowledge  to  him,  and 
the  secret  intricacies  of  international 
finance  will  be  as  clear  as  daylight  to 
him,  if  he  is  to  be  a  hundred  per  cent 
success.  He  must  he  able  to  speak  sev¬ 
eral  language!!. 


WE  SPEND  MORE 
THAN 

$500,000 

per  year  to  produce  the  fea¬ 
tures  which  have  created  the 
greatest  newspaper  following 
in  the  world. 

“Hearses  Features  Always 
LeatT' 

Write  for  t>oolclet. 

"Half  Million  Doliar  Faaturo  Service** 

The  International  Feature 
Service 

246  West  59th  Street 


j  j  THE  INTERNATIONAL  NEWS  BUREAU.  Inc. 

:  15  SCHOOL  STREET.  BOSTON,  MASS, 

j  U.  J.  BOSDAN,  Editor) 

More  than  120  American  and  Canadian  newspapers  subscribe  to  our  service 


Each  week  our  subscribers  receive  between  30  and  50  columns  of  copy. 
Authoritative  articles  by  men  of  international  calibre  on  matters  internation¬ 
al,  human  interest  stories  from  all  lands  and  climes,  revelations  of  European 
courts,  speeches  and  addresses  of  men  and  women  whose  words  influence  the 

i  thought  of  nations,  translations  from  every  important  foreign  newspaper; 

these  and  numberless  other  items  day  after  day  are  sent  to  our  subscribers. 
IN  SHORT,  MR.  EDITOR— ESPECIALLY  MR.  SUNDAY  EDITOR 
!  —WE  CONSTANTLY  SPREAD  THE  WORLD  BEFORE  YOU  FROM 

I  ALL  ANGLES. 

3  You  will  find  our  monthly  subscription  rates  surprisingly  low. 
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The  True  News 

FIRST 

A  Iways — A  ccuratel  y 

International  News  Service 
World  Bldg.  New  York 


It  won’t  be  an  easy  job  (we  who  had 
a  little  taste  of  it  at  the  Peace  Confer¬ 
ence  ill  Paris  fully  realize  this),  but 
every  minute  of  it,  if  it  lasts  a  lifetime, 
will  be  worth  while. 

To  Golden  Reward 
There  isn’t  one  young  newspaperman 
in  the  United  States  who  can  go  wrong 
in  making  this  League  of  Nations  job 
his  life  goal.  If  he  is  in  a  school  of 
journalism  he  can  insist  on  courses 
which  will  tend  to  help  him  to  that  end ; 
if  he  is  covering  police  or  city  hall  he 
can  begin  to  prepare  himself  by  digging 
into  history  and  languages  and  getting 
into  touch  with  the  international  states¬ 
manship  of  the  day. 

There  won’t  be  many  League  of  Na¬ 
tions  reporters  at  any  one  time,  ot 
course,  but  there  will  always  be  a  de¬ 
mand  for  the  fellow  who  has  prepared 
himself  to  go  to  Geneva — and  the  big 
chances  are  that  some  day  he  will  be 
there  will  be  pure  gold. 

The  spurs  that  a  reporter  can  win 
sent  there. 


GUNNISON  BUYS  OLD  ESTATE 


Business  Manager  of  Brooklyn  Eagle  Will 
Spend  Summers  There 
Herbert  F.  Gunnison,  business  mana¬ 
ger  of  the  Brooklyn  Eagle,  has  pur¬ 
chased  for  a  summer  home  a  country 
estate  of  seventy-five  acres  and  a  colo¬ 
nial  farmhouse,  nearly  100  years  old,  at 
Purchase,  N.  Y.,  just  north  of  White 
Plains  and  near  the  estates  of  Oscar 
.Strauss  and  Whitelaw  Reid. 

The  property  is  known  as  the  “Ever¬ 
greens”  and  has  been  in  the  possession 
of  one  family  for  nearly  100  years,  the 
deed  going  back  to  1828.  The  house 
will  he  remodeled. 


New  Era 
Features 

30  East  42nd  St.,  New  York  City 

Forty  Leading  Papers 
Print  Our  Service. 

Send  for  our  Headline  History  of  the 
World  War 


PRESTIGE 

The  itandlnic  of  your  npwspaprr  In  your 
city  I*  tncRiinred  directly  by  the  extent  of 
.vour  eervlce  to  your  readers.  Tliero  Is  lit¬ 
tle  difference  tn  the  news — anmettmes  only 
slight  differences  In  editorial  opinions. 

The  service  to  your  readers  Is  laryely  a 
matter  of  entertainment  and  Information, 
aside  from  the  news. 

On  this  principle,  the  service  of  The 
Asaoclnted  Newspapers  has  heen  hullt.  The 
association  helps  every  memla>r  to  a  let¬ 
ter  standtnft  In  Its  commiinlty. 

Write  or  wire  for  rates. 

The  Associated  Newspapers 

170  Broadway  New  York 

mum 

Rrtiffifieivke 

GET  THE  FEATURES  THAT  HAVE 
WON  THE  BIGGEST  AUDIENCE 
Write  us  tor  samples  of  our  col¬ 
ored  comics,  daily  and  Sunday 
pages  in  black  and  colora. 

Newspaper  Feature  Service 

M.  KOENIGSBERG,  Manaer 
241  WEST  58TH  ST.  NEW  YORK 
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Ohio  Women  Writers  Hold 
*  Second  Annual  Outing 


Many  Newspaper  Topics  of  Particular 

Interest  to  Women  Scribes  and  Read¬ 
ers  Are  Uiscassed  at  Lakewood 
Meeting 

CiEVELAND,  Aug.  26. — The  second  an¬ 
nual  outing  and  meeting  of  the  Ohio 
Woman’s  Newspaper  Association  was 
held  in  Lakewood,  August  22,  23  and  24, 
the  business  meetings  being  held  in  the 
Hotel  Lakeside. 

Mrs.  Lida  Keck  Wiggins,  of  the 
Springfield  Sun,  discussed  “What  I 
Know  About  You.”  Mrs.  John  McKee, 
of  Springfield,  spoke  on  “W'hat  This 
.\ssociation  Would  Like  to  Do  for  You.” 

memorial  was  held  for  the  late  Miss 
Henrietta  Grauel,  a  Cleveland  writer  and 
lecturer,  Mrs.  J.  W.  Freeland  of  Marion 
speaking  of  Miss  Grauel’s  life  work. 

Mrs.  W.  K.  Matthews,  Sunday  editor 
of  the  Dayton  Journal,  discussed 
“Women  and  the  Sunday  Paper.”  Other 
subjects  discussed  and  speakers  were: 
“Women  and  Special  Editions,”  Mrs. 
Mary  Southard  Young,  of  Dayton,  dis¬ 
cussion  led  by  Mrs.  F.  A.  Day,  of  the 
Bellville  Messenger ;  “Press  Agents,” 
Mrs.  Frances  Parrott,  of  the  Dayton 
Journal,  discussion  led  by  Miss  Georgia 
Hopley,  Bucyrus  Telegram;  “Securing 
and  Holding  Good  Country  Correspond¬ 
ents,”  Miss  Fern  Sapp,  Westerville  Pub¬ 
lic  Opinion,  discussion  led  by  Miss  Elsie 
Berg,  W'ellsville  Union ;  “Interesting 
Child  Readers,"  Miss  Isabelle  Freeland, 
Cleveland  Plain  Dealer,  discussion  led 
by  Miss  Irene  Atkinson,  Columbus. 

“Picked  From  the  Streets,”  Miss  Mar¬ 
garet  Converse,  London  Press,  discus¬ 
sion  led  by  Miss  Fannie  B.  C.  Paxton, 
Alliance  Review ;  “An  Interesting  Movie 
Page,"  Miss  Barbara  Webb,  Lorain 
Times-Herald,  discussion  led  by  Miss 
Winifred  Bitler,  Findlay  Republican ; 
“The  Woman  Page,”  Miss  Ruth  Parrett, 
Ohio  State  Journal,  discussion  led  by 
Mrs.  Edith  L.  Hall,  Dayton  Journal. 


AWARD  FOR  WRITER’S  DEATH 


Commission  Rules  He  Was  Killed  in 
ConrM  of  Employment 

W  ATE31T0WN,  N.  Y.,  .Aug.  27. — The 
New  York  State  Industrial  Department 
has  awarded  $15.39  a  week  to  the  de¬ 
pendents  of  James  A.  Moore,  a  reporter 
of  the  Daily  Times,  who  was  killed  in 
an  automobile  accident  while  covering  a 
story.  The  Aetna  Insurance  Company 
had  contended  that  his  injuries  did  not 
arise  in  the  course  of  his  employment. 

Harold  B.  Johnson,  editor  of  the 
Times,  which  is  insured  in  the  Aetna 
on  behalf  of  its  employees,  testified  that 
Moore  was  killed  while  on  the  story  of 
an  accident  similar  to  that  which  re¬ 
sulted  in  his  death  and  that  notes  found 
in  his  pocket  showed  he  had  been  gath¬ 
ering  data  concerning  it. 


\  A.  B.  C.  Figures 
I  Are  Wrong 

of  TODAY'.  Our  circulation  as  of 
April,  however,  is  correctly  reported. 
But  the  circulation  has  increased  to 
7,212  net  paid — nearly  1,000  better  than 
in  April.  The  rate  is  Z'/iC.  per  agate 
line. 

Beloit  is  "the  best  town  of  the 
country"  for  the  national  advertiser. 

I  BELOIT  NEWS 


EZRA  M.  WILKINS  DIES 

Was  Identified  writh  Advertising  Nearly 
Half  a  Century 

Ezra  Mandeville  Wilkins,  for  the  last 
five  years  connected  with  the  advertising 
department  of  the  New  York  Times,  the 
last  three  years  as  assistant  advertising 
manager,  died  Saturday  at  his  home,  235 
West  Seventy-fifth  street,  after  an  ill¬ 
ness  of  about  a  week.  Accompanied  by 
a  delegation  from  the  Times  business 
staff,  the  body  will  be  taken  to  Spring- 
field,  Mass.,  for  interment. 

Before  coming  to  New  York  Mr.  Wil¬ 
kins  was  for  thirty-two  years  with  the 
business  department  of  the  Springfield 
(Mass.)  Republican,  becoming  its  adver¬ 
tising  manager.  He  was  graduated  from 
the  Springfield  High  School  in  1879. 
His  father,  Ezra  Wilkins,  had  early  been 
a  printer  in  the  Republican  office,  being 
one  of  the  “old  guard”  associated  with 
the  late  Samuel  Bowles. 

Mr.  Wilkins  resigned  from  the  Re¬ 
publican  in  1912,  and  came  to  New  York 
with  the  Pharmaceutical  Era,  and  the 
Soda  Fountain,  published  by  D.  O. 
Haynes  &  Co.,  of  ^  Fulton  street.  Five 
years  ago  he  went  to  the  Times,  and  to 
its  interests  he  had  since  given  loyal  and 
faithful  service. 

Floyd  Wilding  Triggs 

Floyd  W  ilding  Triggs,  a  cartoonist 
who  had  worked  for  Chicago,  Boston 
and  New  York  newspapers,  died  in 
Stamford,  Conn.,  Saturday,  after  a 
stroke  of  paralysis.  His  home  was  in 
Darien.  He  left  a  widow  and  two  sons. 
He  was  a  graduate  of  the  University  of 
Minnesota  and  a  member  of  Phi  Kappa 
Psi  and  the  New  York  Press  Club. 

Cf^bituar^ 


WTlli.ym  Edge,  father  of  United  States 
Senator  Walter  E.  Edge,  died  here  Aug. 
23  in  his  74th  year.  The  funeral  will  be 
held  on  Tuesday  morning  at  the  home 
of  Senator  Edge,  170  South  Pennsyl¬ 
vania  avenue,  this  city. 

Mrs.  Nei.i  IE  Curlev,  wife  of  Edward 
F.  Curley,  sporting  writer  on  The  New 
^’ork  American,  died  suddenly  of  heart 
disease  Monday  at  her  Summer  home 
at  Glendale.  N.  Y.  She  was  43  years 
old  and  besides  her  husband  is  survived 
by  eight  children.  The  body  was  re- 


1,514,850  lines 

of  advertising  appeared  in  THE  PLAIN 
DE.Yf.ER  during  July,  a  lead  of  219,750 
lines  over  the  second  paper.  Advertisers 
in  Qevrland  have  proven  to  themselves 
that  the  best  results  are  obtained  from 

The  Plain  Dealer 

Largest  Morning  Circulation  Between 
Sen  York  and  Chicago. 


LOS  ANGELES 

Evening  Herald 

CIRCULATION 

127,773 

DAILY 

FIRST  IN  EVERYTHING 
Member  A.  B.  C. 


moved  yesterday  to  the  home,  1953 
Eighty-second  street,  Brooklyn. 

F.  A.  Alba,  who  edited  the  North 
Shore  Advertiser  of  Long  Island  for 
many  years,  and  was  also  connected 
with  the  Shore  Press  of  Ocean  Grove, 
N.  J.,  is  dead ;  aged,  72  years. 

GECBtCE  M.  Law,  a  member  of  the  ad¬ 
vertising  department  of  the  New  York 
American,  and  connected  with  the 
Hearst  interests  for  twenty-five  years, 
died  at  his  hopie  in  New'  Y'ork  City. 

Mark  Francis  Napier,  president  of 
the  Reuter’s  Telegraph  Company,  died 
at  Inverness,  Scotland,  in  his  sixty- 
eighth  year,  from  heart  failure. 

Charles  P.  Downs,  telegraph  editor 
of  the  El  Paso  (Tex.)  Times,  is  dead 
as  a  result  of  a  fracture  of  the  skull, 
received  when  he  was  struck  by  a  street 
car.  He  formerly  practiced  law  in  New 
Mexico  and  served  in  the  New  Mexico 
legislature. 

George  II.  Alcorn,  one  of  the  oldest 
special  representatives  in  the  advertis¬ 
ing  business,  with  an  office  at  23  West 
33rd  street.  New  York  City,  died  at  his 
home  in  Newark,  N.  J.,  after  an  opera¬ 
tion  for  acute  appendicitis.  He  was  for 
many  years  associated  with  Charles  J. 
Billson.  He  is  survived  by  his  wife  and 
a  daughter.  ^His  business  has  been  taken 
over  by  the  Franklin  P.  Alcorn  Com¬ 
pany,  of  New  Y'ork  City  and  Chicago, 
the  head  of  that  company  being  a  nephew 
of  Mr.  Alcorn. 

Mrs.  Elizabeth  Wright  Gould,  wife 
of  Alfred  L.  Gould,  editor  and  publisher 
of  The  Whitestone  Herald,  died  at  her 
home  in  Whitestone,  L.  I.,  on  Saturday. 

Albert  Clark  Stevens,  financial  edi- 
ttor  of  the  Newark  Evening  News,  died 
of  heart  disease  at  his  home  at  East 
Grange,  N.  H.  He  was  born  in  Buffalo 
65  years  ago  and  began  newspaper  work 
as  a  reporter  on  the  Buffalo  Express  in 
1874.  He  was  editor  of  Bradstreet’s, 
1880-1898;  editor  of  the  New  York  Com¬ 
mercial,  1898-1899;  editor  Paterson  Daily 


You  can  reach 

Albany,  Troy  and 
Schenectady  with 
one  paper 

The  Sunday  Telegram 
Albanji,  N.  Y. 
Circalation,  28,000 


The  Rocky  Mtn.  News 

Every  Morning 

The  Denver  Times 

Evening  except  Sunday 
Two  up-to-the-minute  Newspapers 
covering  thoroly  the  representative 
Homes  and  the  REAL  BUYING 
POWER  of  Denver  and  vicinity. 
Published  in  the  same  planL  but 
duplicating  circulation  LESS  THAN 
FOUR  per  cent. 

In  no  elty  In  Ameriea  it  the  dlitine- 
tlon  so  sharply  drawn  between  daiUes 
catering  to  tbe  best  and  tbs  worst 
elements  in  the  community.  The 
News  and  Tbs  Times  appeal  to  tbe 
Best  and  are  typical  of  tbe  true 
spirit  of  the  Orest  West. 

They  are  the  Rotary,  Kiwannis, 
Lions  and  Optimist  club  papers  of 
Denver. 

Tbe  News — established  1S5S — la  one 
of  the  country's  best  known  dallies. 
The  Times  carries  mors  advertising 
than  many  of  the  largest  metropoli¬ 
tan  papers.  Both  among  tbe  nation's 
leaders  In  automobile  advertising. 

The  News  and  The  Times  reach  the 
responsive  classes  and  tbe  wealth  of 
tbe  Rocky  Monntaln  region — a  region 
rich  in  agrlciiltnre,  stock-raising, 
mining,  oil  and  other  natural  re¬ 
sources — where  money  Is  more  plenti¬ 
ful  today  than  ever  before. 


Guardian,  18(i9-1901,  and  went  with  the 
Newark  News  in  1^1.  He  is  survived 
by  his  wife,  who  was  Miss  Edith  May 
Gardiner,  of  Brooklyn,  and  two  daugh¬ 
ters  and  two  sons. 

George  Elmer  Miles,  secretary  and 
treasurer  of  the  Newport  News  Ship¬ 
yard  and  formerly  a  reporter  on  the 
New  York  Tribune,  is  dead,  after  an 
illness  of  more  than  a  year. 

Mrs.  Edward  Moffatt,  formerly  Miss 
.\my  Oliver,  a  graduate  of  the  Univer¬ 
sity  of  Minnesota  and  later  engaged  in 
newspaper  work  in  Duluth,  Spokane, 
Portland,  Ore.,  and  San  Francisco,  is 
dead  at  Santa  Cruz,  Cal. 

A.  H.  Stulfath,  publisher  of  the  El- 
lensburg  (Wash.)  Capital,  died  recently. 

Samuel  D.  Kirby,  37  years  old,  for¬ 
merly  make-up  editor  of  the  Chicago 
Daily  News,  died  at  Marietta,  O.,  fol¬ 
lowing  an  operation  for  tumor  of  the 
brain. 

Burt  W.  Day,  editor  of  the  Hutchi¬ 
son  (Minn.)  Leader,  is  dead  at  the  age 
of  60.  He  formerly  was  associated  with 
his  brother,  Frank  A.  Day,  editor  of 
the  Fairmont  (Minn.)  Daily  Sentinel, 
in  newspaper  enterprises. 

Charles  Miller,  employed  in  the 
mailing  department  of  the  New  York 
Herald,  died  Wednesday  at  his  home  in 
Rosebank,  S.  1.  He  was  55  years  old. 


The  Philippine  tobacco  crop  for  1919 
has  suffered  greatly  from  the  drouth, 
and  as  a  result  the  production  is  ex¬ 
pected  to  be  from  40  to  50  per  cent 
smaller  than  last  year. 


Queen  Helena  of  Italy  is  an  ardent 
amateur  photographer  and  possesses  a 
large  collection  of  snapshots  taken  with 
her  own  camera. 


The  McCLURE 
Newspaper  Syndicate 

supplies  continnoQS  daily  and 
weekly  services  that  make  and 
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Send  for  our  complete  list  and  par¬ 
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and  Sowidl  Ford. 

N373  Fourth  Ave.,  New  York 
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reduces  to  the  minimum  all 
chance  in  advertising  ex¬ 
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Brunswick  BulldlDg,  New  York 
THE  FORD-PARSONS  CO., 
Peoples  Gas  Building,  Chicago 
H.  0.  ROOK 

Real  Batate  Trust  Building,  Philadelphia 


New  Orleans  States 

Member  Audit  Bureau  of  Circulations. 

Sworn  Net  Paid  Circalation  for  6 
Months  Ending  April  1st,  1919 

43,701  Daily 

We  guarantee  the  largest  white  home 
delivered  evening  circulation  In  tbe  trade 
territory  of  New  Orleans. 

To  reach  a  large  majority  of  the  trade 
prospects  In  the  local  territory  the  States 
is  the  logical  and  economic  medium. 
Circulation  data  sent  on  request. 

The  S.  C.  Beckwith  Special  Agcy. 

Sole  Foreign  Repreiientativefi 
New  York  Chicago  St.  T^otili 
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URGES  CONTINUATION 
OF  NEWSPRINT  QUIZ 

N.  E.  A.  Asks  Congress  to  Grant  Appro¬ 
priations  to  Permit  Federal  Trade 
Commission  to  Bring  Its  Investi¬ 
gations  Up  to  Date  - 

Victoria,  B.  C,  Aug.  23.— When  the 
200  odd  delegates  to  the  National  Edi¬ 
torial'  Association’s  annual  convention 
left  for  their  homes  at  the  close  of  their 
tour  and  business  sessions  in  the  Pacific 
Northwest  they  went  fully  cognizant  of 
the  critical  newsprint  situation  that  now 
faces  the  industry  and  determined  to  do 
their  utmost  to  solve  the  problem. 

Armed  with  the  latest  statistics  and 
clear-cut  facts  on  the  newsprint  situa¬ 
tion  as  furnished  them  in  the  latest  edi¬ 
tions  of  Editor  &  Publisher,  the  news¬ 
paper  chiefs  entered  into  a  deep  discus¬ 
sion  of  the  problem  at  their  closing  ses¬ 
sions. 

Alleged  profiteering  by  paper  manu¬ 
facturers  was  vigorously  flayed. 

The  resolution  in  full  on  the  subject 
adopted  by  the  conveiltion  follows : 

“Whereas,  no  good  and  sufficient  rea¬ 
son  has  been  offered  by  manufacturers 
and  dealers  for  the  recent  advance  in 
the  price  of  print  paper  announced  in 
most  paper  markets,  and  nothing  to 
justify  the  current  report  that  a  still 
greatly  increased  price  will  be  demand¬ 
ed;  and 

“Whereas,  a  hearing  will  shortly  be 
held  to  determine  what  constitutes  a 
fair  price  for  print  paper;  and 

“Whereas,  the  work  of  the  Federal 
Trade  Commission,  which  aided  mate¬ 
rially  in  1916,  1917  and  1918  to  stop 
profiteering  on  the  part  of  paper  manu¬ 
facturers  and  dealers,  has  been  severely 
hampered  by  the  failure  of  Congress  to 
make  appropriations  sufficient  to  enable 
the  commission  to  keep  up  investigations 
of  the  cost  of  production.  Therefore 
be  it 

“Resolved,  that  the  association  com¬ 
mends  the  work  done  by  the  Federal 
Trade  Commission  and  urges  Congress 
to  grant  additional  appropriations  at 
once  so  that  the  commission  may  bring 
its  investigation  down  to  date  and  thus 
prevent  profiteering. 

“Be  it  also  resolved,  that  we  urge 
every  newspaper  publisher  in  the  United 
States  to  eliminate  waste  in  the  use  of 
print  paper  and  to  use  all  practicable 
methods  that  we  have  employed  to  save 
paper  during  the  war  period  and  other 
plans  that  may  be  found  feasible  to 
avoid  a  repetition  of  the  panic  of  1916 
and  1917.” 

Last  Call  for  Fershing  Clippings 

James  Schermerhorn,  publisher  of  the 
Detroit  Times,  has  sent  a  circular  letter 
to  other  newspaper  publishers  as  a  “last 
call”  for  clippings  regarding  General 
Pershing  for  the  big  scrap  book  the 
Times  will  present  to  the  general  on  his 
return  from  France. 


NEWSPAPER  WOMEN  GATHERED  AT  THE  PROW  OF  THE  NEW 
SHIP  “EDITOR”  JUST  BEFORE  HER  LAUNCHING 


% 


WRS.  GUY  C.  HARDY,  wife  of 
-I  Congressman  Hardy,  retiring  presi¬ 
dent  of  the  National  Editorial  As¬ 
sociation,  in  the  center,  holding  bouquet 
of  roses,  surrounded  by  her  aides  just 
before  the  christening,  the  9,600-ton 
steamship  “Editor,”  named  in  honor  of 
the  newspapermen  of  the  country  and 
launched  before  the  220  delegates  who 


FOREST  FIRES  DESTROY  PULPWOOD 

Ball  and  Parry  Sound  Regions  of  Canada 
Reported  Swept  by  Flames 

Ciuc.xno,  Aug.  27. — Forest  fires  have 
recently  destroyed  thousands  of  cords 
of  pulp  wood  in  Ontario,  according  to 
Philip  A,  Payne,  of  the  Herald-Exami¬ 
ner,  who  has  just  returned  from  a  vaca¬ 
tion  spent  in  the  Muskoka  Lake  region. 

For  weeks  no  rain  fell  in  northern 
Ontario  and  the  forest  fires  devastated 
hundreds  of  acres.  Smoke  from  fires  in 
the  Ball  and  Parry  Sound  regions  was 
so  dense  that  it  enveloped  Toronto, 
which  is  over  130  miles  south,  in  heavy 
haze,  said  Mr.  Payne.  Tramps  and  care¬ 
less  tourists  are  said  to  be  responsible 
for  these  fires  which  were  finally  checked 
bv  heavy  rainfalls  last  week. 


The  Newark  (N.  J.) 
Ledger 

is  a  7-day  Morning  Associ¬ 
ated  Press  Newspaper  and 
is  the  only  morning  news¬ 
paper  in  industrial  centre 
with  a  million  population. 

Morning  Edition,  2c. 
Sunday  Edition,  5c. 


attended  the  N.  E.  A.  Convention  at 
Seattle. 

The  aides  shown  are :  Mrs.  J.  C.  Gil¬ 
lespie,  of  Le  Mars,  Iowa ;  Miss  Mareta 
Black,  of  Elgin,  Ill. ;  Miss  Janet  Brim- 
blecom,  of  Newton,  Mass. ;  Mrs.  G.  \V. 
Marble,  of  Fort  Scott,  Kan. ;  Mrs.  Wil¬ 
lard  E.  Carpenter,  of  Lincoln,  Ill. ;  Mrs. 
F.  H.  Rosebrook,  of  Dixon,  Ill. ;  Mrs. 

Business  Papers  Change  Meeting  Date 
The  .Associated  Business  Papers,  Inc., 
announce  through  their  executive  secre¬ 
tary,  Jesse  H.  Neal,  that  the  dates  for 
its  annual  convention  in  Chicago  have 
been  changed  from  October  to  Septem¬ 
ber  18-20.  The  attendance  will  be 
limited  to  publishers,  except  at  business 
sessions,  one  or  more  of  which  it  is 
intended  shall  be  of  especial  interest  to 
advertisers  and  advertising  agents. 

Publishers :  More  ‘‘Reasons 
Why”  you,  too,  should  deliver 
your  N.  Y.  Agency  Checking 
Copies  by  “S  &  M  Insured 
Agency  Delivery  Service.” 

SOME  SERVICE  USERS 
N'w  Ycrk  City  Record-American 

T'itncs- American  Globe- Advertiser 

Journal-World  Baltimore  Sun 

Globe-Tribtine  Indianapolis  News 

Post-Telegram  Worcester  Telegram 

Herald-Staats  Ithaca  Journal 

Mail-Eve.  Sun  Bridgeport 

Eve.  World-Sun  Post-Telegram 

Wilmington  Sioux  City,  Iowa 

Journal-News  Ar^s  Leader 

-Every  Evening  Springfield  (Mass.) 

Philadelphia  Union  I 

North  American  Hartford  (Conn.) 

Boston  Times 

Herald-Traveler  New  Haven  Reg- 

Post-Transcript  ister 


[Ami/  for  full  particulars  of  S  S'  M 
Service.] 

bT  Mmdel  Im* 
450  FourJv  A^.HY.  7205-7^  MwL&t 


Charlotte  Woodring,  of  Peru,  Ind. ; 
Mrs.  Harry  Hillman,  of  Chicago;  Mrs. 
W'.  O’Dell,  of  Tarrytown,  N.  Y. ;  Mrs. 
Will  Wilke,  of  Grey  Eagle,  Minn. ;  Mrs. 
H.  t;.  Hotaling,  of  Mapleton,  Minn.; 
Mrs.  Benjamin  S.  Herbert,  ©f  Chicago; 
Mrs.  1.  C.  Stafford,  of  Idaho  Springs, 
Col. ;  Mrs.  E.  E.  Brodie,  of  Oregon  City, 
and  Mrs.  G.  L.  Caswell,  Denison,  la. 

The  London  Daily  Mail  offer  of  ilO,- 
000  to  the  first  person  to  fly  the  .Atlantic 
was  first  made  in  April,  1913. 


The  North  Jersey  Shore  Resorts 

are  dolns  more  an<i’  arromnodating  a  larger 

piHMiation  than  ever  before  in  tbeir  hbtor)'. 

THE  ASBURY  PARK  PRESS 
Evening 
and 

THE  SHORE  PRESS 
Sunday 

Dominate  this  netd.  Adverthilng  pUced  in  tboe 
papers  comes  liefore  represenlatirc  bt^ers  from  all 
parts  of  the  country. 

Member  A.  B.  C.  Standard  Rate  Card. 

Frank  R.  Northnip.  Special  BepreaeDtatife, 

303  Fifth  Avenue,  New  York  City. 
.Association  Buildlnk.  rhicago. 

J.  Lyle  Kinmonth,  Publisher.  .Asbiay  Park.  N.  J. 


The  Dominating  Force 

In  n  niannfacturlng  territory  famcMls 
for  Its  hustle,  thrift  and  proapsrity 
where  a  million  dollars  are  expended 
weekly  in  wages. 

The  Bridgeport  Post 
Standard-Telegram 

Not  only  dominate  thin  field,  but  they 
nlTer  advertisers  the  lowest  rate  obtain¬ 
able  in  New  Flngland.  Keep  them  on 
your  list. 

FOREIGN  RPJPKESBNTATIVE8 
I.  A.  Klein. 

Metropolitan  Bldg.,  New  York. 

John  Glass. 

Peoples’  Gss  Bldg.,  Chicago.  III. 


Perth  Amboy,  N.  J. 

Most  Rapidly  Growing  City  in  East 
Thoroughly  Covered  by  Only  Daily  in 
Field. 


Summer  In 
New  London,  Conn. 

is  the  season  of  social  activitiea  and  big 
buaineaa  that  assure  success  for  the  aa- 
vertiser  who  uses 


Evening  News  I  The  New  London  Telegraph 


Member  A.  N.  P.  A..  A.  B.  C..  A.  P. 

Reasonable  requests  for  trade  informa¬ 
tion  given  prompt  attention. 

F.  R.  Northmp,  303  5th  Avenne 
New  York  City 


Advertise  your  goods  at  dawn  and 
sell  them  before  dark. 


JULIAN  D.  MORAN,  Free,  and  Mgr. 
Representatives 

Payne- Burns  &  Smith,  New  York — Boston 
J.  Logan  Payne  Co.  Chicago — Detroit 


3  OF  A  KIND 

New  England  Market 


Merchandising 
Service  Department 

To  cover  the  first  effectively  you 
need  the  other  two. 

Govt.  Statement  for  Six  Months 
Ending  April  1st  Shows 


301,270 


The 

Pittsburg  Press 
Has  the  LARGEST 

Daily  and  Snnday 

CIRCULATION 
IN  PITTSBURG 
Member  A.  B.  C. 

Foreign  Advertising  Representatives. 

I.  A.  KLEIN.  JOHN  GLASS, 


I.  A.  KLEIN. 
.Metropolitan  Tower, 
New  York. 


JOHN  GLASS, 
Peopleo  Gas  Bldg. 
Ohleago 
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W.  O.  ITEM  WILL  HAVE 
2()-STORY  BUILDING 

Almost  Entire  Block  in  Business  District 
Is  Being  Cleared  for  Site  of  Tallest 
Stmrtnre  in  City  as  Paper's 
New  Home 


New  Orleans,  August  25. — Workmen 
started  today  clearing  a  site  for  the 
New  Orleans  Item’s  new  home,  demol¬ 
ishing  the  American  Express  Company 
Building  preparatory  to  rearing  one  of 
the  biggest  newspaper  plants  in  the 
South. 

The  item  plant  will  cover  the  greater 
part  of  a  whole  city  block  between 
Union  and  Perdido  streets,  at  St. 
Charles  street,  with  the  editorial  rooms 
and  business  offices  fronting  on  Union 
street  and  the  mechanical  plant  fronting 
on  Perdido  street. 

This  block  is  in  the  heart  of  the 
downtown  business  shopping  and  finan¬ 
cial  district  or  New  Orleans,  within 
three  city  blocks  of  Canal  tsreet,  and 
within  one  block  of  the  Whitney  Cen¬ 
tral  Bank,  Hibernia  Bank,  Canal-Louisi- 
ana  Bank  and  the  St.  Charles  Hotel. 

In  the  same  block  arc  the  buildings  of 
the  Standard  Oil  Co.  of  Louisiana,  the 
United  Fruit  Co.  and  the  Masonic 
Temple. 

Capacity  Is  Doubled 

The  Mechanical  plant  on  the  Perdido 
street  side  of  the  theater  is  to  be  a 
Ferro-concrete,  fireproof  three-story 
structure,  housing  two  octuple  presses 
and  a  model  stereotyping  department, 
turning  out  three  plates  a  minute.  A 
battery  of  seventeen  linotypes  is  to  be 
installed.  This  doubles  the  present  ca¬ 
pacity  of  Item  plant. 

On  the  Union  street  side  the  business 
office  will  be  housed  temporarily  on  the 
ground  floor  of  the  American  Express 
Building.  The  editorial  staff  will  have 
quarters  on  the  second  floor.  On  this 
site  the  Item  will  rear  a  twenty-story 
office  building,  the  highest  in  New  Or¬ 
leans.  The  plant  will  include  a  library, 
rest  rooms  and  shower  baths  for  the 
employes. 

Circulation  Grows 

Since  entering  its  itresent  quarters  at 
210  ('amp  street  in  190S.  the  Item  has 
trebled  its  circulation.  With  new  issues 
it  now  has  four  city  editions  and  two 
country  editions  daily,  with  three  Sun¬ 
day  morning  editions,  city  and  country, 
publishing  also  Modern  Farming,  a 
semi-monthly  farm  paper,  and  Merchan¬ 
dising  and  .Advertising,  a  semi-monthly 
advertisers’  paper. 

‘‘The  Item’s  new  plant  will  give  New 
Orleans  a  newspajier  platit  better  than 
in  many  cities  of  a  million  population,” 
says  James  M.  Thomson,  its  publisher. 

.Arthur  fl.  Newmyer,  southern  vice- 
president  of  the  Associated  Advertising 
Clubs  of  the  World,  is  associate  pub¬ 
lisher.  Marshall  Ballard  is  managing 
editor,  and  Clark  Salmon,  city  editor. 

French  Publisher  Accused 

I’.xFis,  .Aug.  24. — Orders  have  been 
issued  for  an  examination  of  Ernest 
Judet.  former  director  of  L’Eclair.  He 
is  accused  of  having  had  dealings  with 
the  enemy  in  buying  newspapers. 


DROPS  SUNDAY  EDITION 


De«  Moines  News  Enlarges  Saturday  Issue 
to  16  Pagea 

Des  Moines,  la.,  Aug.  27.— The  News 
has  discontinued  the  publicatioti  of  its 
Sunday  paper.  For  the  past  several 
years  it  has  been  delivering  its  daily 
and  Sunday  issues  to  all  subscribers, 
Itoth  mail  and  carrier.  No  special  rate 
was  made  to  mail  subscribers  who  did 
not  desire  the  Sunday  issue.  The  Satur¬ 
day  paper  has  now  been  enlarged  to 
take  the  place  of  the  Sunday  paper. 
Carrier  and  subscription  prices  remain 
the  same  for  the  six  issues  as  they  were 
for  the  seven. 

The  Saturday  paper  is  now  16  pages, 
two  pages  being  colored  comics,  one  of 
which  consists  of  caricatures  of  local 
persons  and  events.  It  also  contains  a 
number  of  special  feature  articles.  The 
News  is  a  Scripps-McRae  publication. 
Until  the  discontintiance  of  the  Sunday 
issue  it  was  the  only  paper  of  the  chain 
which  published  a  Sunday  paper.  The 
l)ublishers  report  an  increase  in  their 
Saturday  sales  because  of  the  enlarged 
edition. 


PROVIDENCE  NEWS  IN  NEW  HOME 


Removal  from  Old  Building  Is  Accom¬ 
plished  in  24  Hours 

I’koviuence,  R.  I..  -Aug.  25. — The 
Providetice  Evening  News  issued  its 
fir.st  edition  today  from  its  new  home. 
The  feat  of  moving  the  plant  from  the 
old  building  to  the  new  was  accom¬ 
plished  in  24  hours.  The  News  in  its 
new  plant  can  turn  out  a  36-page  news- 
jiaper  when  necessity  calls.  A  new  four- 
deck  press  was  on  its  good  behavior  to¬ 
day  and  the  edition  was  put  out  with- 
otit  trouble. 

Late  in  the  year  the  News  will  in¬ 
stall  a  new  press  which  rti.l  have  no 
superior,  it  is  claimed,  for  speed  and 
accuracy  in  production.  The  plant  as 
operated  today  will  take  care  of  any 
rapid  growth  for  some  time  to  come. 


“Own  Your  Home”  Is  St.  Paul  Cry 
St.  Patti  business  men  have  been  using 
liKal  newspaper  space  in  an  “Own 
A'our  Home”  campaign,  with  a  local 
financing  corporation  making  loans  to 
lirospective  home  owners.  Five  thou¬ 
sand  copies  of  an  issue  of  the  Sunday 
Dispatch-Pioneer  Press  containing  a 
special  page  advertisement  and  ex¬ 
planatory  articles  on  home  building  and 
purchasing  were  distributed  among 
workers  by  a  committee. 


New  Soldiers’  Publication 
The  first  number  of  The  Home  Sector, 
under  which  name  the  A.  E.  F.  news¬ 
paper,  Stars  &  Stripes,  is  to  be  per¬ 
petuated.  will  be  issued  by  the  But- 
terick  Publishing  Company  of  New 
>'ork  City,  September  17.  Practically 
the  entire  editorial  staff  of  Stars  & 
Str<t>es  will  he  reclaimed  on  the  new 
|;ublication. 


England’s  Victory  Ixian  was  brought 
to  the  notice  of  the  Army  of  Occupation 
in  Germany  through  the  Cologne  Post. 


EQUIPMENT  FOR  SALE 

/Idvertiicmenij  under  thie  claett/ication,  thirty 
cents  per  tine.  Count  sir  words  to  the  tine. 


Base  Ball  Player  Board 
For  World  Series 

Best  Yet,  Inexpentive,  Easy  to  Operate — 
.Shows  Every  Play- 
Batter— Fielder,  runner,  etc. 

No  lights,  outdoor  or  indoor  proposition. 
Used  by  11  Eastern  Newspapers. 

5>ent  on  Approval — Satisfaction  Guaran¬ 
teed,  6  New  Boards  Available  (or  World’s 
Series.  Wire  at  once.  Standard  Ball 
Player  Corp.,  (}eorge  H.  Reynolds,  Treas., 
New  Bedford.  Mass. 

Special  Kates  given  prior  to  August  18 
withdrawn. 


For  Sale 

At  sacrlflce  for  immediate  acceptance 
— Bextupie  Goss  press  with  coior  attach¬ 
ment,  eight  columns,  twelve  ems,  21  ^ 
Inch  cut:  factory  rebuilt  two  years  ago; 
perfect  condition.  Also  semi-uutoplate; 
pot  and  pump.  This  press  has  been  In 
use  on  the  Bridgeport  (Conn.)  Post  and 
can  be  seen  standing.  Subject  to  prior 
sale.  Address  J.  H.  B.,  Box  1677,  Bos¬ 
ton,  Mass. 

For  Sale 

Kepublican  daily  newspaper  in  the  best 
county  seat  town  in  Ohio.  Consists  of 
New  Goss  Comet  Press,  two  linotypes  and 
plenty  of  other  equipment.  Good  loca¬ 
tion.  Rent  |35  per  month.  Free  and 
clear  of  all  Indebtedness.  Price  $13,500. 
Biggest  snap  in  the  State  of  Ohio.  Ad¬ 
dress  Frank  B.  Wilson.  339  Chamber  of 
Commerce.  Columbus,  Ohio. 

Two  Hoe  Sextuple  Presses 

fur  sale.  In  excellent  condition.  Can  be 
bought  at  reasonable  figure.  For  further 
particulars  write  11.  L>.  Bradley,  Toledo, 
Blade,  Toledo,  Ohio. 

Two  Model — One  Magazine 

in  good  condition,  also  seven  Model-A 
Perfection  Medtal  Feeders.  Make  us  an 
offer.  News  and  Sentinel.  Fort  Wayne, 
Ind. 


NEWS  BY  ELECTRIC  SIGN 


Will  Be  Flashed  from  Tall  Building 
by  Syracuse  P.-S. 

.Syr.\cuse.  N.  Y.,  .Aug.  27. — Up-to-the- 
minute  news  of  the  world  will  soon  be 
flashed  to  the  peo|)le  of  Syracuse  by  the 
Post-Standard  every  night  through  the 
medium  of  a  huge  “talking”  electric 
sign  to  be  erected  stton  on  one  of  the 
tallest  buildings  in  the  center  of  the 
city. 

Operators  in  charge  of  the  sign  will 
be  in  direct  communication  with  the 
fliffercnt  news  departments  of  the  Post- 
Standard,  and  the  news  will  be  flashed 
in  letters  several  feet  high. 


Will  Give  Drinking  Founts 
The  Houston  Press  Club  has  started 
a  movement  to  place  several  drinking 
fountains  on  the  streets  of  Houston. 
Contribution  boxes  have  been  placed  in 
various  prominent  parts  of  the  city. 
F.nrico  Cerracchio,  sculptor,  will  model 
the  fountains,  without  charge.  John  H. 
Kirby,  who  was  recently  appointed  state 
chairman  of  the  Salvation  Army  cam¬ 
paign,  has  offered  to  install  one  foun¬ 
tain. 

Diilcie  Ford  has  started  the  Stratford 
(Cal.)  Observer,  in  Kings  County. 


I 

FOR  SALE  I 

Hoe  Matrix  Rolling  Machines  in  good 
condition. 

C^n  be  shipped  at  once. 

Scott  Fiat  Plate  Catting  Boxes  casts 
plates  18  X  24  inches.  Send  for  prices. 


WALTER  SCOTT  &  COMPANY 
Plainfield  New  Jersey 


Take  It  To 

POWERS 

Open  24  Hours  out  of  24 
The  Fastest  Engravers  on 
Earth 

Powers  Photo  Engraving  Co. 
154  Nassau  St.,  Tribune  Bldg. 
New  York  City 


For  Prompt  Service 

TYPE 

Printers'  Supplies 
Machinery 

In  Stock  for  Immediate  Shipment  by 
Selling  Houses  conveniently  located 

"American  Type  the  Best  in  Any  Case" 

AMERICAN 
TYPE  FOUNDERS  CO. 

Boston  Pittsburgh  Kansas  City 

New  York  Cleveland  Denver 
Philadelphia  Detroit  Los  Angeles 

Baltimore  Chicago  San  Francisco 
Richmond  Cincinnati  Portland 
Atlanta  St.  LouU  Spokane 

Buffalo  Minneapolis  Winnipeg 


Printii&c  Plants  and  Business 
BOUGHT  AND  SOLD 

Printers’  Outfitters 

Amnican  Typafountlera’  Pnxhicts 
Printera  and  Bookbindera  Machinary  of 
Every  Deacription 
C»NNER,  FENDLER  A  CO. 
fS  Bcekman  St.  Now  York  Qty 


$1,000  FOR  NEW  DAILY’S  NAME 


It  Is  Offered  by  Newspaper  That  Starts 
September  1 

Pasadena,  Cal.,  Aug.  27. — F.  W. 
Kellogg,  publisher  of  an  evening  news¬ 
paper  that  will  start  publication  in  Pasa¬ 
dena,  September  1,  offers  $1,000  for  the 
best  name  for  it  suggested  by  any  resi¬ 
dent  of  the  city.  A  complete  newspaper 
plant  has  been  installed,  with  a  press 
capable  of  printing,  folding  and  counting 
24,000  16-page  papers  an  hour. 

F.  F.  Runyon  is  managing  editor 
and  Arthur  K.  Wyatt  business  manager. 
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CLASSIFIED  ADVERTISING  COLUMNS 

Through  the  classihed  columns  of  Edito*  ft  PuiLisHE*  vox  may  find  a  buyer  for  any 
useful  mechanical  equipment  for  which  you  hare  no  present  need.  A  "For  Sale"  ad  at 
thirty  cents  per  line  may  thus  turn  into  cask  something  which  now  merely  requires  storage 
room — and  which  would  be  of  real  service  to  somebody  else. 


SITUATIONS  WANTED 

sidvertisements  under  this  classification,  ten 
s'ents  per  line,  each  insertion.  Count  six 
words  to  the  line.  For  those  unemployed, 
not  to  exceed  50  words,  two  insertions  FREE. 


Mr.  Publisher  or 
Business  Manager 

Are  you  satisfied  with  your  present  circu¬ 
lation?  Do  you  contemplate  a  campaign 
for  Increased  business  this  fall?  This  Is 
your  opportunity  to  engage  the  services 
of  an  expert  to  direct  the  energies  of  your 
circulation  department.  Over  fifteen  years 
as  circulator  on  morning  and  evening  and 
Sunday  papers  east  and  west.  Experienced 
in  every  form  of  circulation  development 
among  newsboys,  carriers,  and  city  and 
country  dealers.  Wide  experience  In  i 
F.  D.  work  and  contests  of  every  descrip¬ 
tion.  Am  seeking  permanent  connection 
as  circulation  director,  but  would  consldei 
proposition  for  special  work  In  any  de¬ 
partment.  Address  A-828,  care  of  Editor 
and  I’ubllsher. 


Advertising  Manager 

.Married  man,  28  years  of  age,  with  twelve 
years  thorough  training  and  uniiuestloned 
success  on  two  big  dailies,  is  open  to 
hear  from  some  publish)^  regarding  a 
position  as  advertising  manager.  Am  un- 
\isually  resourceful,  a  good  salesman  and 
copywriter,  know  how  to  handle  men  and 
get  the  most  out  of  them.  Am  employed 
at  present  and  can  furnish  gilt  edge  ref¬ 
erences  as  to  character  and  ability.  Ad¬ 
dress  A-861.  care  of  Editor  and  I’ubllsher. 


Advertising  Manager 
and  Solicitor 

Young  man  28  years  old.  married,  8  years 
experience,  desires  position  as  manager 
of  advertising  department,  write  copy 
that  gets  business  and  new  accounts. 
Position  must  be  permanent  and  have 
good  future.  I’r.  "erence  given  Western 
j^tates.  Address  1’.  O.  Box  270,  Chippewa 
Falls,  Wis. 


.Advertising  Manager 

Fifteen  years'  experience,  wishes  position 
with  entire  charge  of  foreign  and  local 
advertising.  Write  compelling  copy.  Can 
sell  and  hold  new  accounts  and  build  up 
classified.  References.  Address  A-848, 
•care  of  Editor  and  Publisher. 


■Classified  Manager 

■desires  connection  on  live  newspaper  In 
..Middle  States.  Had  training  from  solic¬ 
itor  up  to  manager  on  one  of  the  largest 
metropolitan  dallies.  Also  had  display 
training  and  understands  fully  the  game 
■of  colume,  results  and  development  of 
accounts.  Young  man  and  anxious  to 
locate  on  paper  with  a  future.  Highest 
of  recommendations.  Address  A-852. 
care  Editor  and  Publisher. 


Special  Engagement 

Newspaper  business  manager  will  enter¬ 
tain  special  engagement  to  organize  either 
the  business  end  of  a  new  dally  publica¬ 
tion  or  reorganize  and  place  upon  a  pro¬ 
gressive  footing  a  non-satisfactory  busi- 
jiess  end.  Over  30  years  successful  ex¬ 
perience.  Address  A-846,  care  of  Editor 
and  I'dblisher. 


Circulation  Manager  « 

That  is  Initative  and  has  the  “pep."  Uses 
.a  fine  comb  to  clean  the  territory.  Dikes 
strong  competition,  and  knows  how  to  get 
.and  hold  the  limit  substantial  list.  Practi¬ 
cal  experience  In  all  branches  of  circula¬ 
tion  work  on  large  and  small  dallies.  Very 
successful  in  handling  carrier  boys  and 
.agents.  A  systematizer  and  producer  that 
stops  the  leaks  and  gets  results  you  want. 
Married.  Want  permanent  position.  A 
No.  1  references.  Can  come  at  once.  Wire 
■or  write  Circulation  Manager,  Box  84, 
Shawnee,  Okla.  , 

Newspaperman  and  Editor 

Competent  reporter  who  has  demon¬ 
strated  ability  as  political  correspond¬ 
ent  and  editor  Is  home  from  overseas 
■duty  with  Sixth  Marines  and  available 
for  responsible  work.  Personal  record 
willingly  furnished.  Address  A-850,  care 
•of  Editor  and  Publisher. 


City  Editor 

Seeks  position  city  of  about  80,000  In 
■central  states.  University  graduate, 
married.  Nine  years’  experience.  Good 
personal  address  and  character.  Can 
come  at  one  at  right  salary.  Address 
A-842,  care  of  Editor  and  Publisher. 

Circulation  Manager 
Young  man  with  lifetime  experience  In 
circulation  work  temporarily  located,  de¬ 
sires  permanent  place.  Recently  dis¬ 
charged  from  military  service.  Best  of 
references  from  former  employers.  Ad- 
oress  A-845,  care  of  Editor  and  Publlther. 


SITUATIONS  WANTED 


Publisher  or  General  Manager 

.Sale  of  paper  of  which  I  have  been  pub¬ 
lisher  In  city  of  45,000  for  four  years, 
makes  me  applicant  for  position  as  pub¬ 
lisher  or  general  manager.  It  sold  for 
treble  price  paid  when  1  took  charge  In 
1916.  In  that  time  I  more  than  doubled 
volume  of  business  and  doubled  circula¬ 
tion  in  field  where  they  said  It  couldn’t 
be  done.  Want  a  chance  to  build  another 
real  newspaper.  I  know  circulation,  ad¬ 
vertising,  business  management  and  ed¬ 
itorial  work.  Grounded  in  efficient 
methods  of  getting  the  business  and 
handling  It  most  economically.  I’erson- 
ally  know'  how  to  do  everything  in  the 
plant — and  not  too  proud  to  do  It.  Fif¬ 
teen  years’  experience  dailies  and  week¬ 
lies.  Now  35  years  old.  full  of  energy, 
ambition,  with  plenty  of  imagination  and 
the  liking  and  ability  to  work  hard. 
That’s  why  I  get  lots  of  work  from  my 
helpers.  Some  owner  or  publisher  who 
wants  to  hire  a  different  kind  of  man. 
and  who  has  an  opportunity  to  offer  to  an 
unusual  ’’hired’’  man,  should  write  me. 
At  liberty  Sept.  30.  If  you  know  a  pub¬ 
lisher  wlio  wants  the  kind  of  man  here 
described,  tell  him  about  this  ad.  Write 
A-853.  care  of  Editor  and  I’ublisher. 


Experienced  Copy  Editor 

wishes  permanent  position  In  New  York 
or  Philadelphia:  27  years  old,  college 
graduate;  can  write  heads  to  suit  your 
style;  will  come  on  probation.  C.  J.  T., 
care  Editor  &  Publisher. 


Cartoonist 

Young  man  wants  position  with  Western 
dally — highest  references — political  car¬ 
toons  and  comics.  Address  A-821,  care 
of  Editor  and  Publisher. 


Writer 

soon  to  locate  In  Los  Angeles,  seeks 
newspaper  syndicate  and  trade  Journal 
assignments  for  southern  California. 
Broad  experience  in  feature  work  and 
correspondence  from  Europe.  Mexico. 
Japan  and'  this  country,  specializing  In 
automotive  and  mechanical  topics.  Ad¬ 
dress  Box  330,  Hotel  Stevenson,  Detroit, 
Mich. 


Pressman  or  Stereotyper 

Wanted — By  a  young  man.  position  as 
pressman  or  sterotyper.  Will  work  com¬ 
bination  job  on  small  paper.  24  years 
old.  with  23  month’s  overseas  service  on 
The  Stars  and  Stripes.  Experienced  on 
16-pnge  Goss  and  Duplex  Flat  Bed.  Will 
start  for  reasonable  salary.  Address 
E.  L.  S.,  care  of  Editor  and  Publisher. 


Editorial  Position 

with  Farm  paper  with  right  ideals.  Can 
aid  In  building  up  paper.  Formerly  ed¬ 
itor,  one  of  the  Standard  Farm  Papers. 
Farm  and  business  experience.  Will  give 
full  information  to  right  sort  for  details 
of  position  and  opportunity.  Address 
A-849.  care  of  Editor  and  Publisher. 


Cartoonist 

Cartoonist,  young  man  experienced  on 
comics  and  cartoons,  desires  employment. 
Samples  fuinished  upon  request.  Address 
A-820.  care  of  Editor  and  Publisher. 


Thoroughly  Trained 

newspaperman.  Twelve  years  reportorlal 
and  editorial  wishes  desk  position  any¬ 
where.  Prefer  place  where  hard  work 
and  ability  will  count.  Am  In  the  prime 
of  life.  State  position  and  salary  first 
letter.  Address  Advertiser  803,  Garfield 
Street,  Port  Huron.  Michigan. 


Editor 

Editor,  fully  competent  to  take  charge  of 
and  build  up  editorial  department  of  dally, 
now  employed,  seeks  change.  College 
man,  eleven  years’  experience,  without 
backward  step.  Not  a  cheap  man  but  a 
good  one.  Versed  In  all  departments.  Ad¬ 
dress  A-838,  care  of  Editor  and  Publisher. 


HELP  WANTED 

Advertisements  under  this  classification  twenty- 
fire  cents  per  line.  Count  six  words  to  the 
line. 

CorreapondentH 

At  state  Capitols  and  principal  cities  for 
lending  veterans  newspaper.  Good  space 
rates.  Ex-service  men  and  members  vets 
organizations  preferred.  Fine  side  line 
for  live  newspapermen.  Address  stating 
qualifications.  News  Editor,  The  Stars 
&  Stripes.  Metserott  Bldg.,  1110  F  St.. 
N.  W.,  Washington,  D.  C. 


BUSINESS  OPPORTUNITY 

Advertisements  under  this  classification,  forty 
cents  per  line.  Count  six  words  to  the  line. 

Opportunity 

If  you  have  $15,000  or  more  In  cash  and 
some  financial  backing  coupled  with 
newspaper  horse  sense  I  can  deliver  to 
you  absolute  bond  and  stock  control  in 
a  Southern  newspaper  located  In  a  grow¬ 
ing  city  of  30,000  where  a  real  newspaper 
Is  needed.  Plant  modern  and  well 
equipped.  Recently  organized  and  new 
rate  card  made  effective.  Address  A-847, 
care  of  Editor  and  Publisher. 

Col.  Smith’s  Death  Marks 
Passing  of  Celehrity 

Queen  Victoria  Pronounced  Him  Hand¬ 
somest  Man  Ever  Pre.sented  in 
Her  Court 


rile  deatli  of  Colonel  Nicholas  Smith, 
.son-in-law  of  Horace  Greeley  and  father 
of  the  late  Nixola  Greeley  Smith-Ford, 
has  brought  forth  many  stories  of  his 
wonderful  iiersonality  and  his  own  ex¬ 
periences  in  newspaper  work  in  the  Mid¬ 
dle  West. 

Although  born  in  Shelby  county,  Ken¬ 
tucky,  Colonel  .Smith  saw  the  great  light 
of  emancipation  and  was  the  first  man 
in  his  State  to  cut  the  bonds  of  his 
slaves. 

In  all  of  his  six  feet  three  inches  of 
height  he  radiated  personality.  Thatched 
with  a  veritable  mane  of  hair  which  ri¬ 
valled  the  shimmering  whiteness  of 
driven  snow,  he  was  the  center  of  at¬ 
tention  wherever  he  went.  People 
turned  and  stared  at  his  wonderful  phy¬ 
sique  and  Apollo-like  profile  as  he 
passed. 

Having  graduated  from  Dartmouth 
College  and  received  his  LL.D.  at  Har¬ 
vard  in  the  class  of  ’59,  Colonel  Smith 
started  the  practice  of  law  in  the  office 
of  Rufus  Choate.  When  the  clouds  of 
war  obscured  the  sun  in  the  days  of  ’61, 
Colonel,  then  just  plain  Attorney  Smith, 
cast  his  lot  with ’the  Union  and  was 
made  a  Captain  of  the  Nineteenth  In¬ 
fantry.  He  was  soon  made  Colonel  on 
the  staff  of  Geiieral  Fremont.  In  his 
youth  he  was  the  most  intimate  friend 
of  Senator  “Jim”  Lane,  first  United 
States  Senator  from  Kansas. 

When  he  bought  the  Lawrence  (Kan.) 
Republican,  .lie  devoted  that  newspaper 
almost  exclusively  to  the  praising  of  his 
frend,  “Jim”  Lane. 

Hated  Social  Snobs 

The  almost  childish  simplicity  of  his 
wonderful  nature  was  shown  in  his  utter 
hatred  for  everything  with  a  tinge  of 
braggadocio  or  affectation,  and  especial¬ 
ly  strong  was  his  aversion  to  snobbish 
social  affairs. 

So  ironic  was  his  wit  in  handling  any 
situation  that  he  devoted  an  entire  col¬ 
umn  in  the  Republican  one  day  to  the 
wedding  of  his  negro  cook.  Under  the 
heading  of  “Society  News”  he  ran  the 
story  of  the  function  in  minute  detail, 
described  the  blushing  bride,  what  she 
wore,  who  her  parents  were  and  then 
went  into  a  long  description  of  the 
“gowns”  worn  by  the  maid  of  honor,  the 
bridesmaids  and  then  the  guests. 

The  social  set  of  Lawrence  gasped. 
The  Colonel  smiled,  and  that  was  the 
first  and  last  “Society  Column”  that  ever 
appeared  in  his  paper. 

Married  Greeley’s  Daughter 

He  married  his  first  wife,  who  was 
Miss  Lucinda  Pope,  in  the  late  sixties. 
She  was  a  noted  Southern  beauty  and 
died  shortly  after  their  marriage.  In 
1875  he  married  Miss  Ida  Greeley,  eldest 
daughter  of  Horace  Greeley.  It  was 
"  during  their  honeymoon  abroad  that  he 
was  acclaimed  the  handsomest  man  who 
had  ever  been  presented  at  the  Court  of 


Democratic  weekly  of  a  far  West 
county  seat  paid  owner  $3,675.80 
in  year  ending  April  30,  1919,  for 
his  personal  effort  and  income  on 
the  investment.  Can  be  bought 
for  $8,500;  $5,500  cash  necessary. 

Proposition  S.  Y. 

Charles  M.  Palmer 

Newspaper  Properties 
225  FIFTH  AVE.  NEW  YORK 


CONSOLIDATION 

is  the  recognized  route  to  large 
returns  in  nearly  every  tine  of 
commercial  industry. 

We  believe  that  publishing  prop¬ 
erties  offer  one  of  the  most  at¬ 
tractive  of  all  the  fielils  for  merger 
and  consolidation. 

We  have  a  reconl  of  results  in 
this  difficult  work  that  you  shoulil 
investigate. 

HARWELL  &  CANNON 

Newspaper  and  Slagagme  Properties 
Times  Bailding  New  York 


St.  James.  The  Colonel,  clad  in  the  reg¬ 
ulation  court  costume,  made  a  stunning 
figure  as  he  bowed  in  true  courilike  man¬ 
ner  before  Queen  Victoria.  The  Queen 
glanced  at  the  man  before  her  and  held 
out  her  hand. 

“He  is  the  handsomest  matt  ever  pre¬ 
sented  in  my  court !”  exclaimed  Her 
Majesty.  She  was  not  ahjiie  in  her  opin¬ 
ion,  for  he  soon  gained  the  reputation  of 
being  the  handsomest  matt  in  .America. 
His  wife  died  seven  years  after  their 
marriage  One  daughter  was  the  late 
Nixola  Greeley  Smith-b'ord,  the  noted 
writer,  who  died  March  9,  1919. 

Famed  as  Leelurer 

Colonel  Smith  was  famed  not  alone 
for  his  masculine  beauty  but  for  his 
witty  and  serious  lectures.  His  favorite 
talks  were  on  the  “Labor  Question,” 
“Tramps”  and  the  “Inconvenience  of  Be¬ 
ing  Named  Smith.” 

The  Colonel  was  a  close  friettd  of  Tom 
Platt,  and  was  mainly  through  his  in¬ 
fluence  ajipointed  consul  to  Three  Riv^ 
ers,  Canada,  and  later  was  sent  in  the 
same  capacity  to  Liege,  Belgium.  He 
was  appointed  Minister  to  Greece  by 
President  Johnson,  but  the  appointment 
was  never  confirmed. 

He  was  a  versatile  and  prolific  writer 
on  many  subjects.  During  the  last  ten 
years  he  had  been  practically  in  retire¬ 
ment. 


TEACHER  FILES  LIBEL  SUITS 

Adcs  $50,000  Each  from  Portland  Ore¬ 
gonian  and  Astoria  Morning  Astorian 

Portland,  Ore.,  .Aug.  27. — Merrill  F. 
Hanville,  formerly  principal  of  an 
Astoria  school,  has  filed  a  libel  suit 
asking  $50,000  damages  from  the 
Oregonian.  The  suit  is  based  on  an 
Astoria  dispatch  in  the  Oregonian  which 
the  teacher  charges  characterized  him  as 
generally  undesirable.  .A  similar  suit 
and  for  a  like  amount  has  been  filed  by 
Hanville  at  Astoria  against  the  Morning 
-Astorian.  _ 

Hanville  was  recently  fined  in  .Astoria 
for  alleged  assault  on  the  superintendent 
of  schools  of  that  city. 


H.  C.  Hamilton,  for  several  years 
sporting  editor  of  the  United  Press,  has 
resigned  to  become  a  member  of  the 
staff  of  the  sporting  department  of  the 
Cleveland  Plain  Dealer. 
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ADVERTISING  ONE’S 
OWN  PAPER  PAYS 

If  You  Fail  to  Proclaim  lu  Good  Points, 
Don't  Expert  Readers  to  Do  This, 
David  DeHaven  Tells  North  Da* 
kota  Publishers 


“If  \ou  are  a  newspaper  publisher  and 
fail  to  IxHjst  your  own  paper  by  adver¬ 
tising  its  go<Kl  points,  you  can  expect 
very  little  boosting  from  the  com¬ 
munity,”  said  David  DeHaven,  of 
l  argo,  X.  1).,  resident  manager  of  the 
Western  Newspaper  Union,  in  a  talk 
l>efore  the  North  Dakota  Press  Asso¬ 
ciation  at  Mandan,  N.  D. 

“The  publisher  of  a  newspaper  has 
two  things  to  sell — reading  matter  and 
advertising  space,  and  of  these  two,  the 
tirst  is  by  far  of  the  greater  importance. 
^)n  your  ability  to  interest  your  readers, 
depends  your  subscription  list,  and  on 
your  subscription  list,  the  amount  of  ad¬ 
vertising  space  that  you  will  sell.  You 
well  realize  the  importance  of  circulation 
when  it  comes  to  approaching  a  pros- 
Itective  advertiser.  It  is  for  this  reason 
that  competent  authorities,  such  for  in¬ 
stance  as  Stanley  Claque,  managing  di¬ 
rector  of  the  .\udit  Bureau  of  Circula¬ 
tions,  and  Ja-son  Kogers,  publisher  of 
the  New  York  Globe,  pronounce  adver¬ 
tising  a  newspaper  by-product. 

“As  reading  matter,  you  have  for  sale 
to  the  prospective  subscriber  your  local 
news  items,  your  country  correspond¬ 
ence,  your  editorials,  your  state  and  gen¬ 
eral  news,  serial  stories  and  other  forms 
of  fiction,  and  general  reading  matter  of 
an  informational  and  entertaining  char¬ 
acter,  including  illustrations,  comics, 
etc. 

Proclaiming  F-nterprise 

“If  you  have  covered  fifty-seven  news 
events  in  this  week’s  issue,  tell  that  to 
the  public  instead  of  expecting  that  they 
are  going  to  count  them.  If  this  is  more 
news  events  than  were  covered  by  any 
other  paper  that  comes  into  competition 
with  your  own,  tell  the  public  that  in 
your  next  edition,  but  without  neces¬ 
sarily  mentioning  the  names  of  the  pa¬ 
pers.  Isn't  the  fact  that  you  have  had 
enterprise  enough  to  iiut  one  over  on 
your  competitor  worth  advertising? 

“If  you  have  some  important  story, 
call  the  public’s  attention  to  it,  and  espe¬ 
cially  'f  you  should  have  one  that  other 
papers  in  your  locali'y  fail  to  have. 
Don’t  leave  it  to  your  readers  to  find 
it  out  themselves 

“Tell  the  public  h  w  many  corre¬ 
spondents  you  have  throughout  the 
county  and  surrounding  counties,  how 
many  news  items  these  correspondents 
have  contributed  in  a  week,  in  a  month, 
etc.  If  you  are  setting  your  paper  in 
eight  point,  with  one  point  leads,  you 
are  giving  the  readers  1,000  words  in 
every  twenty  inches,  and  in  the  amount 
equivalent  to  the  contents  of  a  fair-sized 
book  in  every  100  coirmns.  The  average 
six-column,  eight-page  paper  published 
in  North  Dakota,  will  give  its  readers 
the  equivalent  of  one  b'K)k  each  month, 
but  do  the  readers  ever  think  of  that — 


Til*-  •nialramstlon  of  Hie  tw*  iMdlng  pro- 
Kr*.iMilTr  Ji-wtuh  new»p«|i»T«  of  Now  Tort 

THE  DAY 

mnd 

THE  WAUHEIT 

brinct  Into  beinc  moat  powftrfvl 
Halny  medliiiB  1&  tb#  Jcwltb  SbM. 

The  NatUmal  Je%ci$h  DeOy 


did  you  ever  think  of  it,  and  isn’t  it 
worth  telling  at  some  time  through  your 
columns? 

Serial  Stoiies 

“If  you  are  printing  serial  stories,  and 
are  running  two  or  three,  or  possibly 
more  of  them  in  a  year,  did  it  ever  occur 
to  you  that  in  this  one  feature  alone  you 
are  giving  your  readers  more  than  the 
value  of  the  subscription  price?  If  the 
reader  goes  to  a  book  shop  to  buy  one 
of  these  stories,  he  pays  about  $1.50  for 
it.  If  you  are  running,  say,  three  in  one 
year,  they  represent  a  reading  value  of 
$4.50.  Why  not  mention  it  in  your 
paper  ? 

“Talk  about  your  different  depart¬ 
ments  and  let  the  fellows  out  in  the 


TO  speak  of  mixing  a  sense  of  hu¬ 
mor  with  a  sense  of  dignity  sug- 
gets  combining  oil  and  water, 
but  nevertheless  I  am  going  to  advise 
something  of  that  kind  in  the  conduct 
of  your  newspaper. 

By  dignity  I  mean  that  feeling  of  re¬ 
sponsibility  that  the  editor  must  possess 
as  to  his  paper,  his  community  and  him¬ 
self.  Time  was,  not  so  long  ago,  when 
the  editor  was  in  the  habit  of  referring 
to  himself  in  slighting  terms,  speaking 
of  his  poverty,  his  difficulties  and  his 
unhappy  lot  in  general.  He  did  not 
mean  all  he  said,  his  purpose  being  per¬ 
haps  to  be  humorous,  and  yet  he  was 
in  a  way  the  victim  of  self-pity.  You 
have  no  doubt  heard  of  small  editors 
who  made  pathetic  appeals  to  subscrib¬ 
ers  to  pay  up,  or  to  advertisers  for 
business,  or  to  the  people  to  support  the 
paper  lest  it  fade  away.  But  news¬ 
paper  men  do  not  do  much  of  that  any 
more,  even  to  be  funny,  for  they  have 
been  shown  that  a  community  will  not 
long  support  a  paper  from  a  sense  of 
pity  or  a  sense  of  duty.  The  paper 
must  show  it.self  worthy  of  support,  or 
it  had  better  fade  away. 

Perhaps  you  get  something  of  the 
idea  of  maintaining  dignity,  but  here  is 
another  example.  Some  publishers 
have  been  known  to  beg  for  advertise- 


Food  Medium 

of 

New  Jersey 

Trenton  Times 

A.  B.  c 

2o — 12c  Per  Week 

KELLY- SMITH  COMPANY 
20  Fifth  Avenue  Ljrtton  Building 
NEW  YORK  CHICAGO 


Canadian  Press  Clipping 

The  problem  of  rovering  the  Canadian 
Field  ti  anawered  by  obtaining  the 
eervlce  of 

The  Dominion  Press 
Clipping  Agency 

whleh  glvea  the  clippings  on  all  matters 
of  intereat  to  yon,  printed  In  over  05 
per  eent.  of  the  newspapers  and  pnbllca- 
tions  of  CANADA. 

We  cover  every  foot  of  Canada  and 
Newfoundland  at  our  head  oflice, 

7i*76  Church  Sl,  Toronto,  Can. 

Price  of  service,  regular  press  clipping 
rates — special  rates  and  discounts  to 
Trade  and  Newspapers. 


country  know  something  about  what  you 
are  doing  in  those  departments.  Say 
something  about  the  features  that  are 
prepared  by  individuals  whose  names 
appear  in  connection  with  such  depart¬ 
ments  and  tell  something  about  these  in¬ 
dividuals.  Tell  your  readers  who  they 
are  and  just  why  they  are  capable  of 
preparing  the  material  for  your  paper. 

“In  the  same  way,  talk  about  the  thor¬ 
oughness  with  which  you  cover  your 
country  and  your  community,  the  selling 
power  such  a  circulation  as  yours  rep¬ 
resents,  the  various  lines  of  merchan¬ 
dise  the  people  of  these  communities 
are  buying  and  how  these  very  folks 
can  be  reached  through  your  columns  by 
means  of  advertising.” 


merits,  offering  space  for  almost 
nothing,  with  never  a  word  to  prove 
that  the  advertiser  would  get  full  value 
for  his  money.  If  you  have  not  already, 
you  probably  will  encounter  the  mer¬ 
chant  who  acts  as  though  he  was  doing 
you  a  favor  to  take  space,  doling  copy 
out  as  though  it  was  alms.  You  will 
be  far  better  off  without  business  given 
in  that  spirit,  as  you  will  be  weakening 
yourself,  unless  of  course  you  are  in¬ 
tending  to  prove  to  the  advertiser  that 
he  is  wrong,  that  his  advertisement  will 
bring  returns.  The  best  way  to  deal 
with  that  man  is  with  dignity,  and 
offensively,  but  with  the  intention  of 
demonstrating  to  him  that  you  are  not 
a  mendicant.  He  would  scarcely  beg 
you  to  buy  a  suit  of  clothes  for  the 
reason  that  the  landlord  was  threaten¬ 
ing  him,  and  moreover,  you  would  not 
buy. 

Making  a  Paper  Good*Natared 

Now  what  about  the  sense  of  humor? 
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Someone  has  said  that  the  cardinal  sin 
of  journalism  is  dullness,  and  he  was 
about  right,  although  no  one  would  ad¬ 
vise  that  the  newspaper  should  be  a 
comic.  Your  readers  have  enough  dull 
care  without  your  adding  to  it,  so  make 
a  point  to  give  them  the  necessary  touch 
of  humor  and  gayety  when  these  quali¬ 
ties  may  be  found  in  the  news  and  the 
editorial.  This  humor  is  not  to  be 
dragged  in  by  the  heels  of  course,  must 
not  be  unnatural  or  mean-tempered,  but 
just  kindly,  happy  and  good  natured. 
Steer  clear  of  mere  rrdicuie  and  sar¬ 
casm,  which  is  not  humor  at  all.  I 
am  not  referring  to  the  so-called  funny 
department,  but  to  the  importance  of 
having  the  whole  paper  touched  with 
the  saving  grace  of  brightness  and  light¬ 
ness  of  touch,  without,  remember,  try¬ 
ing  to  force  humor  where  it  is  not  and 
where  it  should  not  be.  Just  keep  your 
paper  and  yourself  human. 

But — there  is  always  a  but — hit  hard 
when  hitting  is  necessary,  for  the  editor 
is  something  more  than  a  good  natured 
fool. 

Now  please  remember  that  the  editor 
can  keep  his  dignity  without  bending 
backwards  ajid  without  keeping  his 
head  in  the  clouds  all  the  time.  He 
should  take  himself  and  his  business 
seriously  enough  to  convince  people  that 
he  is  deadly  earnest,  that  he  respects 
himself  and  his  vocation,  and  means  to 
succeed.  And  at  the  same  time  he  can 
get  out  a  better  paper  when  he  has  a 
sense  of  humor,  and  he  can  get  out  of 
many  an  unpleasant  situation  if  he  can 
find  some  humor  in  it.  Hence  dignity 
find  some  humor  in  it.  Hence,  he  is 
able  to  combine  dignity  with  humor  and 
make  the  combination  effective. 

{To  be  continued) 
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LETTERS  OF  AN  EDITOR  TO  HIS  SON 

About  six  months  ago  a  young  newspaperman  undertook  the  manage¬ 
ment  of  a  somewhat  slow  going  country  town  daily.  His  father,  an  ex¬ 
perienced  editor,  has  written  him  many  letters  of  practical  advice.  Editor 
&  Publisher  has  secured  extracts  from  these  actual  letters  for  publication 
in  sez’eral  chapters,  the  fourth  of  which  follows: 
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^^Down  East” 


1  SELECT  LIST 

71 

1  NEW  ENGLAND  1 

1  NEWSPAPERS  1 

1  MASSACHUSETTS 

Population,  2,605,522  1 

1 

2,500 

10,000 

1  Circulation 

lines 

lines 

1  Boston  Advertiser  and 

1  American . (S) 

365,660 

.35 

.35 

1  Boston  Ameriran  . (E) 

301,270 

.40 

.40 

1  Boston  Globe  . (ME) 

293,781 

.30 

.30 

1  Boston  Globe  . (S) 

329,781 

.35 

.35 

B  Boston  Post . (M)  459,603 

.45 

.45 

■  Boston  Post  . (S)  367,074 

.35 

.35 

Boston  Record  . (E) 

50,650 

.15 

.15 

Boston  Transcript  ....  (E) 

29,820 

.20 

.20 

Fall  River  Herald  . . . .  (E) 

9,419 

.025 

.025 

Fitebbur^  Daily  News.(E) 

5,605 

.025 

.025 

Fitchbur)!  Sentinel  ...(E) 

6,912 

.025 

.01785 

•Haverhill  Gazette  ...(E) 

13,819 

.035 

.025 

Lynn  Item . (E) 

15,121 

.05 

.0333 

Lynn  Telegram- 

News . (E&S) 

15,000 

.04 

.04 

Lowell  Courier- 

Citizen  . (ME) 

16,780 

.035 

.035 

New  Bedford  Standard- 

Mercury . (ME) 

26,674 

.05 

.05 

Salem  News . (E) 

18,355 

.055 

.04 

1  MAINE— Population,  762,787. 

Portland  Express  . (E) 

25,263 

.06 

.045 

Portland  Telegram  ...(S) 

21,846 

.045 

.035 

RHODE  ISLAND- 

-Population,  591,215  1 

Pawtucket  Times  . . . .  (E) 

23,752 

.06 

.04 

Providence  Bulletin. ..  (E) 

55,300 

.12 

.12 

Providence  Journal  (M*S) 

32,082 

.075^10 

.075^10 

Providence  Tribune  ..(E) 

28,156 

.07 

.07 

Westerly  Sun  . (E) 

4,223 

.02 

.015 

Woonsocket  Call- 

Reporter  . (E) 

11,888 

.04 

.03 

1  VERMONT — Population, 

361,205 

B  Barre  Times . (E) 

6,765 

.0214 

.0143 

fl  Burlington  Daily  News(E) 

8,200 

.02 

.02 

1  Burlington  Free 

■  Press  . ( M ) 

10,489 

.025 

.025 

1  CONNECTICUT— Population,  1,114,756  1 

Bridgeport  Post-Standard- 

Telegram  .! _ (M&E) 

45,463 

.095 

.09 

Bridgeport  Post . (S) 

13,205 

.045 

.04 

Hartford  Courant  ..(MS) 

24,745 

.06 

.05 

Hartford  Times  . (E) 

36,055 

.07 

.07 

New  Haven  Journal- 

Courier  . (M) 

15,101t 

.04 

.035^ 

New  Haven  Register.  (E) 

26,959 

.065 

.055 

New  London  Day . (E) 

11,636 

.03 

.025 

New  London 

Telegraph  . (M) 

4,830 

.0128 

.0128 

Waterbury 

Republican  . (MS) 

10,762 

.035^ 

.025 

•Rate  on  3,500  lines. 

Government  Statements, 

April  Ist 

1919. 

1  JA.  B.  C.  April  Ist,  191V. 

That’s  Maine!! 

Maine,  with  its  “rock-bound 
coast,”  giant  “woods,”  and 
habit  of  “going  up  to  Boston.” 

All  New  England  is  proud  of 
Maine,  and  Maine  is  proud 
of  all  New  England!  It  is  the 
choice  territory  for  New  Eng¬ 
land’s  wholesale  endeavor, 
where  good  things  never  go 
a-begging,  and  where  they 
produce  a-many  good  things 
for  themselves  and  the  bal¬ 
ance  of  the  country. 

And  you  can  say  of  national 
business  as  is  said  of  eleetions, 
“as  goes  Maine,  so  goes  the 
COUNTRY.” 

You  have  a  pick  of  first  class 
daily  papers  to  start  with  in 
Maine  advertising.  Why  not 
BEGIN  in  Maine  NOW!  The 

all-year-round  population  is  on  the 
spot  and  thousands  of  vacationsists, 
at  the  shore,  by  the  beaches,  and 
tramping  the  big  woods.  Send  along 
your  salesmen,  and  get  your  adver¬ 
tising  started  in  time. 


For  Maine  Leads  The  Autumn  Buying 
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INTENSIFICATION 
■  DOMINATION  and 
CONCENTRATION 


are  three  factors  of  greatest  importance  in  any  large  national 
advertising  campaign.  All  three  factors  can  be  achieved  most 
positively,  most  effectively  and  most  economically  through  news¬ 
paper  advertising. 

Even  in  the  case  of  small  and  limited  campaigns  the  advertisers 
can  build  more  solidly  and  more  positively  by  applying  these  basic 
principles  to  smaller  areas,  city  by  city,  and  section  by  section 
through  newspaper  advertising. 


Take  New  York  City  for  Example 


Tlic  New  York  Globe  sells  180,000  eopies  a  day,  94%  within  Greater 
Xew  York  and  ten  miles  around  it,  whieh  is  used  by  general  adver¬ 
tisers  at  less  than  tbe  one-time  rate  of . 


50c. 

per  line 


In  the  whole  State  of  Xew  York  the  most  largely  cireulated  general 
medium  sells  only  200,000  eopies,  probably  slightly  over  one-half  of 
this  in  The  (Globe’s  territory,  for  wbieh  the  advertiser  must  pay  for  XU 
the  whole  2,(M)0,000  eireulation  all  over  the  eountry .  per  line 


St  THE  NEW  YORK  GLOBE  JXi 

’  JASON  ROGERS,  Publisher 


